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HE names of the cities and countries from which they come read like a gazetteer 
of the Americas . . . 

The names of the businesses and individuals they represent read like a “Who’s Who” of 
commerce and industry . . . 

From the 48 states . . . from Alaska and Canada . . . from Mexico, Central and South 
America . . . the finest aircraft in the world turn time and again, year after year, to Dallas and 
Southwest Airmotive! 

As never before, thousands of luxurious privately-owned aircraft are winging business men 
and their representatives to professional and social rendezvous in every corner of the Americas— 
and, as never before, these key men of business are looking to Southwest Airmotive as their 
maintenance headquarters and cross-country refueling point. 

This new air traffic is doing things for Dallas . . . big things. And it’s doing things for South- 
west Airmotive, too. That’s why, after 13 years, we are still looking ahead . . . and it’s why we’re 


proud to reveal that as a member of the industrial family of Dallas, we have: 


$1,500,000 - PLUS GROSS REVENGE... $725,000 IN ASSETS... 
$700,000 ANNUAL PAYROLL... 175 SKILLED EMPLOYEES 
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AMERICAS LOWEST-PRICED \g Only 
Ali-Metal NRPLANE | s2495 «a: 
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Never before has flying America had an opportunity to buy so much plane for so 
little money! Here’s the smoothest 65-horsepower personal plane in production today 
... the fastest-working, easiest-to-teach trainer—all-metal from nose to tail and from 
wing-tip to wing-tip—AT THE PRICE OF A FABRIC-COVERED PLANE! 


For your own personal use or for training students—you can’t match it! 


The Silvaire Standard is economical to operate The Silvaire Standard is a hard-working beauty 
and maintain—per ground mile cost is com- 


: , —side-by-side seating for companionable fly- 
parable to that of a medium-priced automobile 


: is ing and easier training .. . fingertip control for 
...and maintenance costs are negligible, be- . os 
cause the Silvaire is hangared for life in its own relaxed, pleasant flying . .. and it's SO EASY 
all-metal skin! TO BUY—DOWN PAYMENT AS LOW AS $832! 


No fabric to deteriorate ... periodic checks are less expensive... and when you fly 
SILVAIRE—you fly in all-metal safety! 


SEE THE NEW ALL-METAL SILVAIRE STANDARD—DISCOVER HOW EASY 
IT 1S TO BUY AMERICA'S LOWEST-PRICED ALL-METAL PERSONAL PLANE! 


Ask your local Silvaire Dealer 


SULVAIRE by Les- about a free demonstration flight 


combe is manvufac- 


tured under U. S. -..and remember...with your 

Government Ap- Silvaire you get a free solo flight ‘ Also available in the 85-horse- meticulously finished in every de- 
— ae — course. power SILVAIRE DE LUXE... at tail—to make it the standout 
ment certified to be slightly higher price...the sleek, plane on the flight lines of the 
completely airworthy. powerful Queen of America's Air- nation! 


woys! Luxuriously appointed— 


FIRST IN ALt-METAL PERSONAL PLANES 


by LUSCOMBE LUSCOMBE AIRPLANE CORPORATION 


DALLAS 1, TEXAS 
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BUSINESS CONFIDENCE 
Built on Years of Service 


%& Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 


Gaabihed Established 
EY & PHILP W. J. LAWTHER 
187e = 188 MILLS 
Wholesale Hardware Manufacturers of Poultry and 
Stock Feeds 


1872 © M. KAHN & co. 


Dallas’ Oldest Retail Store 
Apparel Shops for Men, Women 
and Boys 


TOG8 sreeteine 


Engineers and Manufacturers 
Specific Gravity, Electrostatic 
and Controlaire Separators 


] Hy fi WATSON 
COMPANY 
Contractors and Builders 


LAS]. s2rn"eset, 


“Everything in Paper" 


1892 ee 


B72 wus 


White Swan Fine Foods 


1874 sotanz * 


Real Estate and Insurance 


1876 a L. DEXTER 


Insurance 
Oldest Agency in Dallas 
Lithographers and Printers 
187 NATIONAL BANK 
OF COMMERCE 189 THE EGAN 
COMPANY 
Banking 
Printing, Lithographing ana 
187 ED. C. SMITH Embossed Labels 
oo ORIENTAL LA 
UNDRY 
Mortuary, Ltd. 189 COMPANY 
Funeral Service 


Finer Laundering, Sanitone 
Cleaning and Fur Storage 


1o79) ctarke & courts 


Retail Stationers 189 


Lithographers, Printers and 
Engravers 


GRAY & GRAHAM 
COMPANY 


Designers of Men's Fine Clothes 















Founding of Ed C. Smith & Bro. Mortuary, Ltd., in 1876 dates back 
to the early years of Dallas when horse-drawn hearses led funeral 
corteges across dirt roads of the city. Located originally on the north 
side of Main, next door to a livery stable, the company moved three 
times before occupying its present quarters at Ross and St. Paul. The 
picture above of the present building as it looked in 1922 shows 
three 8-cylinder, all-purpose ambulances, two of which were specially 
built Cunningham cars and the third a horse-drawn body on a 
Cadillac chassis. The company’s first automotive equipment com- 
prised 4-cylinder makes, and before that it owned as many as 30 
horses at one time to draw its vehicles. The present quarters were 
remodeled in 1928. A fully equipped chapel for funeral services in- 
cludes a pipe organ. 


Established Established 
189 BRIGGS-WEAVER 189 LANG'S FINE 
MACHINERY CO. FLOWERS 
Industrial Machinery and The Southwest's Foremost Florists 
Supplies Decorators, Nursery Landscape 


Service 


1898 THE PRAETORIANS 


Life Insurance Service 


1897 sues" 


Wholesale Jewelers 
Serving the Southwest for 49 189 


HAVERTY FURNI- 
Years 


TURE CO. 


Furniture 
1897 foentrure co. — 190) AUSTIN, S808. 


Dallas’ Oldest Furniture Store Steel for Structures of Every Kind 
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ig you have not reviewed your will 

this year, consider: Federal estate 
taxes have steadily risen. As they rise, 
your “net estate” becomes smaller. 
Can it pay bequests to distant rela- 
tives and friends, and still provide ade- 
quately for your family? Should you 


reduce or eliminate those bequests? 


Have you more property, or less? 
Has a death, a birth, someone’s 
changed marital or financial status, 


altered your responsibilities? 


Have you changed your domi- 


cile? 








Ath Your Attorney 
Whether Time Has “22chen” Your Will 


Does the increasing complexity 


FIRST NATIONAL BANK 


IN DALLAS 


of investment problems and property 
management suggest that part or all 
of your estate should be left in trust, 
so that this bank, as trustee, will con- 


serve it for your family? 


Will the executor named in your 
will be able to settle your estate safely, 
economically, perhaps many years 


from now? 


If your will needs revision, con 
fer with your attorney today. Delay 
may prove costly to your estate and 


family. 
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WASHINGTON 


By Date MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 





Two for the Show 


VEN Washington’s famed cherry 

blossoms, acclaimed as being more 
gorgeous this spring than in many years 
past, proved unequal last month to the 
task of effacing the spectacles produced 
by those unshrinking violets of the 
American political scene, John L. Lewis 
and Henry A. Wal- 
lace. And the cherry 
blossoms are regret- 
tably ephemeral, 
hardly competitive 
with those sturdy 
specimens from the 
hothouse of politics. 
In any event, Mr. 
Lewis and Mr. Wal- 
lace personified, in 
their own inimitable 
ways, the obstacles to be overcome by our 
Government in the search for an inie-.i- 
gent approach to our most formidable 
problems at home and abroad, the labor 
issue and foreign policy. 





DALE MILLER 


On the domestic front, Mr. Lewis ex- 
ploited the tragic mine disaster by per- 
forming his familiar shaggy-maned act 
before an accommodating Congressional 
committee and a phalanx of cameras and 
microphones. In better growl than usual, 
his philippic served the three-fold pur- 
pose of diverting public attention from 
his own share of the blame for the catas- 
trophe, of reasserting the arrogant su- 
periority complex which had been dealt 
with unflatteringly by the courts, and of 
obscuring in general the basic issues in- 
volved in the labor legislation being con- 
sidered by Congress. And if his tactics 
succeeded in pushing the cause of legiti- 
mate trade unionism a little closer to a 
dangerous precipice, as many thoughtful 
observers here believe, he nevertheless 
sowed more seeds of class hatred in the 
process, so he could scarcely have con- 
sidered his performance unsuccessful. 


Whatever Mr. Lewis may have con- 
tributed to the general confusion sur- 
rounding labor legislation in Congress, 
suffice it to say that there is confusion 
aplenty. The labor committees of the Sen- 
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ate and House, in the manner of parsi- 
monious dinner companions outfumbling 
each other for the check, spent protracted 
weeks in the consideration of scores of 
proposed bills while each was wondering 
what strategy the other eventually would 
adopt—(1) whether to report a tough 
bill and thus invite a Presidential veto 
which probably could not be overridden: 
(2) whether to settle on a milder bill sat- 
isfactory to the President but possibly 
not to the people; or (3) whether to break 
up the legislation into a number of sepa- 
rate bills which the President could con- 
sider individually, and thus obviate a pos- 
sible veto of a comprehensive measure 
because of certain objectionable features. 


The House eventually broke the stale- 
mate by taking the first course, passing 
a stringent and comprehensive bill; and, 
at this writing, the Senate is debating a 
somewhat milder bill. The vote in the 
House—an impressive 308 to 107—is 
clearly enough to override a veto, but 
few observers here believe that the meas- 
ure which reaches the President will re- 
semble the bill as it originally passed the 
House. It seems apparent that the Senate 
version will be somewhat less stringent, 
and the conflicting bills must then be 
committed to conference. This does not 
mean that the bill which finally reaches 
the President will be one which he will 
feel disposed to sign. Indeed, the pros- 
pects are that the agreed-upon bill will 
not be sufficiently moderate to gain his 
approval. But he will probably have legis- 
lation at least a little less drastic than 
the House version on which to make up 
his mind. 


Some Republicans in Congress feel that 
the more sensible policy would be to en- 
act a milder bill acceptable to the White 
House, or to channel labor reforms to 
the other end of Pennsylvania Avenue in 
a series of separate bills which the Presi- 
dent could approve or reject individually. 
They argue that this would provide the 
only assurance of labor reforms this year, 
since the veto of a general bill, and a sub- 
sequent failure to override, would doom 


labor legislation for 1947. However, the 
Republican leadership (spearheaded by 
Taft in the Senate and Hartley in the 
House) has determined as a matter of 
party policy to send a strong bill to the 
White House as a political challenge. A 
veto would cast the die for 1948, and 
would also (they feel) leave on the White 
House doorstep the responsibility for 
strikes later this year after Congress ad- 
journs. In any event, the labor issue, 
which loomed so large in the elections 
last November, is being groomed in par- 
tisan style for the main event next year. 

On the foreign front, Mr. Wallace has 
been hurling imprecations on American 
foreign policy back across the Atlantic 
from the radical rostrums of England, 
and the immediate reaction in Washing- 
ton, as doubtless elsewhere throughout 
the United States, was one of outrage. 
There were demands in Congress that he 
be officially censured, or prosecuted, and 
that his passport be cancelled; and there 
were demands that the President publicly 
repudiate him. But it became generally 
remembered that Mr. Wallace’s most con- 
spicuous achievement in long years of 
public life was throwing boomerangs, so 
Washington simply settled down to wait, 
fully confident that nature would take its 
course. At any rate, there is little dis- 
position among either Republicans or 
Democrats to make a martyr of the mar- 


plot. 


Aside from merely proving that he is 
what his critics have long claimed he is, 
Mr. Wallace has further contributed a 
substantial service to American politics 
by more clearly identifying his fellow- 
travelers. His speeches have flushed a 
number of them from under the rocks of 
comparative obscurity. Mr. Elliott Roo- 
sevelt, for example, while by no means 
obscure enough, was impelled to make a 
thunderous speech at a mass meeting in 
California, in which he praised Mr. Wal- 
lace and unqualifiedly endorsed his de- 
nunciation of his country. And in the 
course of his remarks he dropped the sig- 
nificant utterance that a “real” President 
would be elected “in 1952,” leaving his 
audience with the titillating prospect of 
another Roosevelt-Wallace ticket, though 
perhaps this time inverted. 


If Mr. Roosevelt supplied the time- 
table, Mr. Wallace served up the strategy 
in a pronouncement from England that 
he intended to tour the United States 
some time after his return and address 
high school and college groups, and other 
youth organizations. There seems to be 
little doubt in Washington as to what Mr. 

(Continued on Page 75) 
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H. W. PRENTIS, JR. 


HESE ARE grim and portentous 
times. It is not too much to say that 
the next twelve to twenty-four months 
will probably determine whether this 
country is to remain a beacon light for 
humanity on the long, hard road to free- 
dom or whether we too, with the rest of 
the world, are to be ultimately sub- 
merged in the rising tide of totalitari- 
anism. 

Perhaps what I have to say is more 
of a sermon than an address. If so, you 
will find my text in Paragraph XV of 
the Bill of Rights proclaimed by the Vir- 
ginia Assembly in June, 1776, about three 
weeks before the momentous Declaration 
from Independence Hall of the Fourth of 
July of that same year. That paragraph 
reads: “No free government or the bless- 
ing of liberty can be preserved to any 
people but by a firm adherence to justice, 
moderation, temperance, frugality, and 
virtue and by a frequent recurrence to 
fundamental principles.” I have selected 
it because it states in succinct and lucid 
fashion what our American forefathers 
considered the price that any nation must 
pay for liberty. 

What then are those “fundamental 
principles”? From what source do they 
stem? 

What historic grounds do we have for 





THE PRICE OF 


freedom 


By H. W. Prentis, Jr. 


confidence in their validity? The prag- 
matic philosophy that has pervaded so 
much of America’s thinking in the past 
40 years denies that there are any eternal 
verities; refuses to concede that there 
are any principles of truth and morality 
and social conduct that are permanent 
and lasting. Everything is relative ; noth- 
ing is absolute. Our so-called progressive 
education directly reflects that type of 
reasoning and now it has invaded the 
realm of law and justice, where sociologi- 
cal jurisprudence is ascribing new and 
strange meanings to the plainly written 
provisions of our Federal Constitution. 


However, there are still some old- 
fashioned people in the world like my- 
self, who believe that certain things will 
be as true 1,000 years from now as they 
are today. Common honesty will still be 
common honesty. A truthful balance 
sheet will still be a truthful balance 
sheet. A steel girder of a given size and 
composition will still be safe to carry 
only a certain maximum load. Oil and 
water will still refuse to form a chemical 
mixture. And generations hence, man 
will still find that he does not live by 
bread alone, which conviction will lead 
him to assert again and again his pos- 
session of those divine, inalienable rights 
that distinguish him from brute creation. 
So while the mechanics of government 
may and will change, the principles on 
which men may associate themselves 
permanently to enjoy the blessings of lib- 
erty are firm and immutable. The price 
of freedom is fixed. And liberty must be 
bought and rebought at the same price 
by every generation for itself. 


Obviously, in addition to practicing 
justice, moderation, temperance, frugal- 
ity, and virtue, we must also know what 
those fundamental principles are if we 
are to recur to them frequently, as the 
Virginia Bill of Rights says we must. 


EDITOR'S NOTE: Presented on this and succeed- 
ing pages is the address of H. W. Prentis, Jr., 
president of the Armstrong Cork Company, Lan- 
caster, Pa., before the annual inspirational lunch- 
eon of the Salesmanship Club of Dallas. Mr. Pren- 
tis is a past president of the National Association 
of Manufacturers. 


Yet how many Americans have even a 
casual acquaintance with those princi- 
ples? How many could appear today be- 
fore a group of their fellow citizens and 
make even a sketchy explanation and 
defense of the foundations on which the 
American Republic rests? And yet is it 
not obvious that without such knowledge 
widely dispersed among our people, the 
preservation of our system of popular 
self-government is simply impossible? 
The fact is that we have all been very 
smug and complacent. We have taken 
our freedom for granted. We have 
washed our hands of so-called “dirty 
politics.” We have buried our heads in 
the sand while a vocal minority in our 
midst has been steadily undermining the 
foundations of our freedom for half a 
century. “The mills of the gods grind 
slowly, but they grind exceedingly small” 
and we have permitted the mills of the 
collectivists—operated in the majority 
of cases by kind-hearted but short- 
sighted men and women—to befuddle 
the thinking, arouse the covetousness, and 
destroy the faith and self-confidence of 
great groups of our people who now 
turn to that mythical being, the govern- 
ment, to solve their economic difficulties. 
Yet I am not without hope. The fact 
that you are here to listen to a talk of 
this nature; the fact that more Ameri- 
cans today are examining the founda- 
tions of their liberty than at any period 
since the Civil War, the fact that more 
books are now being written about the 
American system than have been for a 
generation; the fact that so many busi- 
ness men are planning now to provide 
greater stability for our economic sys- 
tem in the years ahead—all indicate 
that the thinking people of America are 
coming alive to the seriousness of the 
situation that confronts us and are again 
girding themselves to pay the price of 
freedom—no matter what that price may 
be in personal effort and sacrifice, and in 
persecution and smearing by those who 
do not hesitate to apply personal vilifica- 
tion to anyone who has the courage to 
stand for sound American principles. 
The roots of American liberty are 
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sunk deep in philosophic and religious 
soil. They go down to those far-off days 
_in Palestine 1,100 years before Christ 
when the prophet Samuel warned the 
Hebrew people what they would suffer 
in loss of personal dignity and independ- 
ence if they insisted on having an earthly 
king; to those distant generations in an- 
cient Greece when men sought to discover 
the requirements for living a good life; 
to that great period when the free men 
of ancient Rome explored the possibili- 
ties of a self-governing republic under 
the rule of law; and to those brief years 
of Christ’s ministry in Judea, proclaim- 
ing the fatherhood of God and the broth- 
erhood of man. The common philosophy 
on which American freedom rests holds 
that there is a vital relation between free- 
dom and reason; that freedom, in other 
words, is intelligent behavior. Thus em- 
phasis is placed on understanding, and 
on the development of reason and in- 
telligence, and our society has been or- 
ganized on the basis of a meeting of 
minds and of mutual respect. 


Three great historic currents of 
thought combined to foster and develop 
this concept of freedom among the Eng- 
lish-speaking peoples: First, the Nomi- 
nalist philosophy in England in the four- 
teenth century; second, the British 
Reformation led by John Wyclif 200 
years before Luther; and third, the re- 
vival of classical learning in England in 
the sixteenth century. 


Neither the time nor the occasion per- 
mits a discusion of these three momen- 
tous movements. Suffice it to say that the 
English monk, William of Ockham, the 
founder of the Nominalistic school of 
philosophy, postulated the fundamental 
tenet of English and American liberal- 
ism—individualism—about the year 
1325 when he taught at Oxford. Apply- 
ing that concept to government, the Eng- 
lish-speaking peoples have said ever 
since that the reality of the individual 
and his concrete experience in a real 
world must be respected. 


John Wyclif placed translations of 
the New Testament in the hands of the 
common people all over England; set 
up “conventicles” where the populace 
got together for prayer and worship; and 
taught that the sacraments of the church 
meant nothing unless the individual who 
accepts them knows what he is doing and 
what they signify. As a result, our fore- 
fathers came to the shores of the Ameri- 
can continent impregnated with the prin- 
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ciples of personal moral responsibility, 
the right of private judgment, and the 
right of free assembly, which, together, 
filled them with a fervent passion and 
unshakable belief in the inward spiri- 
tuality of the individual soul. 

With this principle as the foundation, 
they erected the tripod on which our in- 
dividual freedom in America rests today. 
First, they maintained that if man did 
possess a sacred personality, he had the 
right to choose who should rule over him. 
On that thesis they reared the first sup- 
porting tower of our edifice of liberty— 
constitutional representative democracy. 
Again they argued that since man pos- 
sessed a sacred personality, he had the 
right to think, speak, assemble, and wor- 
ship as he saw fit. On that concept they 
erected the second tower of the structure 
of American liberty—civil and religious 
freedom. And finally they reasoned that 
any man endowed with a sacred person- 
ality had the right to possess for him- 


self such portion of the God-given re- 
sources of the earth as he could win by 
honest toil and effort. Thus, they asserted 
every individual’s right to private prop- 
erty and economic activity of his own 
choice, and on that basic tenet they built 
the third supporting tower of their 
temple of liberty—private competitive 
business. These three towers stand or fall 
together. Destroy any one of them, and 
the whole structure of freedom soon col- 
lapses. 

To our forefathers tyranny was not 
merely a word. They knew what tyranny 
meant literally in terms of religious, in- 
tellectual, economic, and political op- 
pression. They dreamed of a land where 
every man, no matter how humble, could 
have liberty and the opportunity to pur- 
sue happiness in his own personal way, 
so long as he did not interfere with the 
rights of others. Hence they resolved to 
set up a form of government that would 

(Continued on Page 65) 


Here is what Mr. Prentis believes you can do, as a patriotic 


citizen, to help preserve the American way of life: 


1. Study and understand the political philosophy underlying | 
the American system of representative democracy, private com- 
petitive business, and civil and religious liberty. Discuss this 
philosophy with your fellow citizens. 

2. Test every proposed governmental policy against this po- 
litical philosophy, thinking independently and not blindly fol- 


lowing herd opinion. 


and assisting to select and elect the right men to office. 


4. Vote yourself and see that others do so. 


3. Seek ways of rendering public service yourself by serving 
| on committees, governmental commissions, and, if possible, by 


| holding public office. 


6. Advise and counsel regarding pending public questions 
with your elected representatives in city, county, state, and nation. 
7. Support actively those civic and industrial organizations | 
that are fighting for the American system. 
8. Interest yourself in education, public and private, in three _ | 


ways: 


tutions. 


litical philosophy is founded on the religious concept of the 
sacredness of the individual in the eyes of a Sovereign God, a 
rinciple which is common to all three of our great religious 
faiths, Protestantism, Catholicism, and Judaism. 
10. Practice what you preach by demonstrating, through ethi- | 
cal conduct of your personal affairs, your own faith in consti- | 
tutional representative democracy, private competitive business, 


and civil and religious liberty. 


| 3. Take an active part in politics by helping to form policies | 
| 


(a) Insist that the curriculum stress mental discipline. | 
(b) Insist on the study of classical history where one sees | 
time after time the recurrence of mass movements similar to 
those which we are now witnessing in this country. 
(c) Insist on the study of political philosophy so that the 
rising generation may understand what the roots of liberty in 
America are and thereby acquire a sense of pride in our insti- 


' 
| 
9. Interest yourself in the church, since our Anglo-Saxon po- | 
| 
} 
| 


























YEARS SERVICE 
TO THE SOUTHWEST 





ZS 
— 
ca 


BR\ 















14 wholesale houses in Texas, Ok- 





Our company is seventy-five years 


old this year. lahoma and New Mexico, in addi- 


For three-quarters of a century the tion to our own coffee-roasting 











policies and progress of Waples- unit, food canning plant, box fac- 


Platter Company have been point- tory, label manufacturing division 


and refrigerati ivision. 
ed toward one goal—to serve the geration division 


families of the Southwest by dis- Waples-Platter is proud of the fact 


tributing food products of unsur- that thousands of families look for 


passed quality, and to improve this the White Swan label on the foods 


service constantly by keeping pace they buy, as a symbol of unsur- 

' . . »vassed value. As we observ 

with modern trends in packaging, f sina e observe our 
Diamond Jubilee, we'd like to ex- 


selling and marketing. 
press our sincere appreciation for 








In these seventy-five years Waples- the confidence of these folks, and 
Platter has grown—from a tent for the friendship of the many 
near Denison, Texas, in 1872 to a business firms whose cooperation 
modern organization comprising has been invaluable. 





May our next seventy-five years serve to strengthen and increase 
these pleasant associations! 


Waples Platter Company 
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ROBERT A. ROSS 


EW president of the Dallas Retail 

Merchants’ Association, a division 
of the Dallas Chamber of Commerce, is 
Robert Allen Ross, vice president of 
Neiman-Marcus Company. Mr. Ross was 
moved up from vice president last month 
when the organization’s board of direc- 
tors met following the annual member- 


ship meeting to select officers for the en- 
suing year. 

Fellow officers of Mr. Ross are Jesse O. 
Gab- 


rysch, treasurer; and R. C. Dolbin, re- 


Yeargan, vice president; Dan T. 


elected executive secretary. 
A former president (1939) and direc- 
tor of the National Association of Retail 





JESSE O. YEARGAN 
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DAN T. GABRYSCH 


Retail 
icers 


Credit Men, Mr. Ross has been associated 
with Neiman-Marcus for 26 years, hav- 
ing joined the store in September, 1921, 
as credit manager. Previously he had 
been in the life insurance business. 

Mr. Yeargan is manager of Fakes & 
Company, furniture concern, with which 
he has been connected for 32 years. He is 
a past president of both the Dallas Retail 
Furniture Association and the Dallas Re- 
tail Credit Managers’ Association. He 
also served as vice president and later as 
president of the Texas Retail Furniture 
Association. 

Mr. Gabrysch is manager of LaMode 
Ready to Wear, which he has served for 
25 years. He has had some 30 years of 
experience in the retail business. 

Mr. Ross has succeeded as president 
R. L. Tayloe, general manager of the re- 
tail division of Sears, Roebuck & Com- 
pany. 


1 





R. C. DOLBIN 
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500 New Members by June 1 


Goal of Lasso 


“WF Dallas would keep its place in the 

] sun, and it must do so in competition 
with Houston, San Antonio, and Fort 
Worth, we must have an increased Cham- 
ber of Commerce budget.” 

This was the challenge last month of 
Ben H. Wooten to nearly 100 Lasso Club 
membership workers as they took to the 
field for an intensified recruiting effort 
to mark Dallas’ participation in the first 
state-wide observance of Chamber of 
Commerce Week. 

By month’s end more than 300 new 
members had been corralled for the 
Chamber of Commerce for the year by 
the Lasso Club recruiters, who contin- 
ued to work for a goal of 500 by June 1. 
They were backed in their drive by a 
Chamber of Commerce Week proclama- 
tion by former Mayor J. Woodall Rodg- 
ers, who declared that the Chamber of 
Commerce is the proved American and 
democratic way of progress and urged 
“all business and professional people to 
become more familiar with the fine work 
of the Dallas Chamber of Commerce and 
to give it their full support and coopera- 
tion for a bigger and better Dallas.” 

The proclamation asserted that “the 
business and professional people who be- 
lieve in making Dallas a greater city have 
always supported the Dallas Chamber of 
Commerce” and that Dallas “has become 
known as one of America’s most progres- 
sive and prosperous cities through the 
Chamber’s efforts.” 

The campaign is being conducted by 
eight teams, four in each of two compet- 
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Club Workers 


ing divisions—the Longhorns and the 
Mustangs—being directed by Grayson 
Gill and R. Barney Shields, both vice 
chairmen of the Chamber’s membership 
committee. Team captains in the Long- 
horn division are Guy Goldstandt, Bob 
Dennison, Albert Blevins, and Mortimer 
Buckley. Mustang division captains are 
Gordon Durden, Herbert Holcomb, Ken 
Meserve, and W. H. Cathey. 


Mr. Wooten, vice president of the Re- 
public National Bank, formally launched 
the drive as principal speaker at a lunch- 
eon in the Hotel Adolphus’ Palm Garden. 

“There is no curfew on the growth of 
Dallas provided there is no lack of will 
and enthusiasm to make it grow,” Mr. 
Wooten declared. “We have all of the ad- 
vantages that a kindly earth can dispense 
in making Dallas greater. Let’s all play 
the game of Dallas on the Chamber of 
Commerce team. 


“We shall never be content merely to 
meet competition of other cities; we must 
continue to beat this competition, which 
is another way of saying that the Cham- 
ber of Commerce cannot, for a moment, 
relax. Neither can its individual members 
who are determined that Dallas shall con- 
tinue to expand. 


“Unless the Chamber of Commerce is 
adequately supported, it cannot attract 
industries, and because the industrial eyes 
of the nation are focused on Dallas, this 
drive has an even greater significance 
than others,” Mr. Wooten continued. 


“Before we can sell memberships, we 





—Photographs by Thomas K. Cone, Jr. 


MEMBERSHIP DRIVE, marking observance of 
Texas Chamber of Commerce Week, opened last 
month with luncheon attended by directors of the 
Dallas Chamber of Commerce including, left to 
right, (1) W. J. Brown, O. S. Boggess, B. F. Mclain, 
(5) Peyton L. Townsend, Charles R. Moore, and 
(6) Ira L. McColister. Other photos show: (2) C. G 
Weakley, Lasso Club recruiter, left, receiving award 
from Membership Chairman James K. Wilson as 
first to obtain ten new members in the campaign; 
(3) E. L. Blanchard, checking prospect cards; (4) 
former Mayor Woodall Rodgers signing a procla- 
mation for Chamber of Commerce Week in Dallas, 
while, left to right, Division Chiefs Grayson Gill 
and R. Barney Shields and Chamber President D. A 
Hulcy look on; and (7) Ben H. Wooten, principal 
speaker at the kick-off luncheon. The award pre- 
sented to Mr. Weakley was a striking ranch scene 
photographed in color by H. J. Dollinger of the 
stoff of the Southwestern division at Dallas of the 
Chamber of Commerce of the United States 


must be sold ourselves and saturated with 
the idea of the desirability of member- 
ship. Persons who do not belong to the 
Chamber of Commerce may have views 
that do not coincide with the facts, and 
it is well to inform them that a Chamber 
of Commerce is non-partisan and non- 
sectarian. It is not a selfish proposition 
from an individual standpoint. It is not 
attractive to the man who wants to use 
everything for his own selfish ends. It 
was not organized to give direct benefits 
to its members. It does, however, give in- 
direct benefits by bettering general wel- 
fare and business conditions. The Cham- 
ber of Commerce is not controlled by an 
outside agency. It is an autonomous or- 
ganization. It is not a charity or benevo- 
lent organization. Money paid into it is 
an investment in Dallas. It is not a polit- 
ical organization. It is not a cold business 
proposition, but is responsive to any 
worthy appeal for civic betterment. It is 
not a back-slapping, ballyhoo, baloney. 
free-air station. On the contrary, it is a 
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hard-working, efficient business organiza- 
tion. 

“A business man cannot afford not to 
belong to the Chamber of Commerce, and 
the membership insignia in his place of 
business is something like a standard 
brand on a suit of clothes. We all want to 
buy standard brands of all commodities. 
It is a genuine privilege to be a citizen 
of Dallas, but citizenry does not consist 
exclusively of privileges. There are re- 
sponsibilities connected with it. and it is 
incumbent upon us to discharge well 
those responsibilities.” 

Mr. Wooten pointed out that the Dallas 
Chamber’s Washington office is doing a 
yvoeman’s job in holding the line for 
\mericanism. 

“The Chamber attracts new businesses 
to Dallas; it plans for the future; and it 
promotes good will,” he continued. “The 
Chamber carries on a program intended 
to establish better trade relations. It has 
interested itself in freight-rate reductions: 
in transportation; in housing; in educa- 
tional activities; and in every phase of 
community betterment. Due to the fact 
that it has capable management, it is the 
headquarters for organized business 
knowledge.” 

The following new members have been 
elected to the Dallas Chamber by the 
board of directors. Announced by Hugh 
Sawyer, membership department man- 
ager, they are listed by firms, together 
with information regarding their address- 
es. representatives and types of business: 

Baker Truck Rental, Inc., 2820 
Indiana; G. W. Penfold. 

Rose & Rose, 401 Guardian Life 
Building; Ed Rose; general insurance. 

Texas Freight Company, Inc., 409 
Wholesale Merchants Building; A. G. 
Nelson; freight forwarder. 

Texas Freight Audit Bureau, B-9 
Rio Grande Building; G. H. McHenry. 

The Ruberoid Company, Fishtrap 
Road and Singleton Boulevard: C. B. 
Lundin; building materials. 

International Forwarding Com- 
pany, 510 Irwin-Keasler Building; Wil- 
liam D. Juraschek. 

Tyler Jewelers, 107 South St. Paul; 
O. B. Tyler; retail. 

Salter Employment Service, 501 
Irwin-Keasler Building; Mrs. Jaunita 
Salter. 

Belfort Oil Company, 932 Mercan- 
tile Bank Building; J. W. Shelton. 

Dallas Employment Service, 414 
Irwin-Keasler Building; Miss Peggy 
Rupple. 


Magnolia Chemical Company of 
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Texas, Inc., 4438 McKinney; Harry 
Nester. 

Burford Construction Company, 
3220 Ash Lane; J. C. Horney; general 
contractors. 

E. S. Moore Manufacturing Com- 
pany, 1330 Forest Avenue Road; E. S. 
Moore; cabinet and millwork. 

Frazier Optical Company, Mercan- 
tile Bank Building; A. M. Frazier. 

Frank Jester Development Com- 
pany, 1001 Southwestern Life Building; 
real estate. 

Mundet Cork Corporation, 505 
Southland Life Annex Building: A. A. 
Stone. 





The Melody Shop, 205 North Er- 
vay; Neal P. Watts; retail. 

Gorman Sand & Gravel Company, 
1122 South Waverly; B. B. Gorman. 

A-M Machinery Company, 3410 
Elm; Alex L. Magrill. 

Faye Ross Bookkeep:ng Service, 
411 Lacy Building. 

The Floor Covering Store, 6108 
Mockingbird Lane; \V. H. Anderson; re- 
tail rugs and carpets. 

Comini, 6706 Snider Plaza: R. Co 
mini; portrait photographer. 

Dr. Harry Susman, 4338 Lemmon: 


dentist. 
(Continued on Page 63) 


13 








ee eee WeOorR LD i > YOUR MARR ET’ 


DALLAS 


the 
NATURAL CROSSROADS 
of the WORLD 


Vision and sound judgment fostered the leading to SEVENTEEN offices at strategic locations 
organization in DALLAS of GRANT ADVERTIS- throughout the world. 
ING, INC. And from this hub radiate the spokes 


of the GRANT wheel of progress and expansion @ Over three hundred internationally known ad- 


Among this impressive clientele are several South- 


; western organizations who advertise through 


DALLAS Ly GRANT ADVERTISING, INC., in foreign lands, thus 


vertisers are served by these far-flung GRANT offices. 





availing themselves of GRANT complete and well- 


rounded international as well as domestic facilities. 





@ As other offices are added to the ever-growing 
GRANT operation, their facilities also will be avail- 


_ able to all GRANT clients. 


@ In the firm conviction that DALLAs will always be 
a natural crossroads of the world, GRANT ADVER- 
TISING, INC., shall continue to uphold it as a vitally 


important center of international advertising. 
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CHICAGO @ DALLAS @® NEW YORK @ HOLLYWOOD e DETROIT @ WESLACO @ MIAMI ® HAVANA e MEXICO CITY 
MONTERREY @ CARACAS e RIO DE JANEIRO @ SAO PAULO e@ BUENOS AIRES @ LONDON @ TORONTO @ SHANGHAI 
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11-CAR special train loaded with 
Dallas good will steamed into 27 
towns in West Texas and Southeastern 
New Mexico last month before complet- 
ing the 1,388-mile itinerary of the forty- 
third annual business tour of the Dallas 
Chamber of Commerce. 

The nearly 100 business men aboard 
representatives of Dallas wholesale firms, 
manufacturers, bankers, radio stations, 
newspapers, utilities, and the professions 

were impressed with the receptions 
they received and the economic develop- 
ment they saw throughout the area vis- 





ited. 

Under the leadership of Chairman C. A. 
Tatum, the touring Texans extended 
greetings with music, song, and sou- 
venirs. The 30 entertainers accompanying 
the delegation presented programs in each 


of the towns visited after a parade to the 
heart of the business section. In the group 
were the Dude Ranch Buckaroos from 
Radio Station WFAA; Art Linder, tenor 
from Radio Station KRLD; Melvin Munn, 
KRLD announcer, who served as master 
of ceremonies; and Billy Mayo, director 
of WFAA’s Early Bird orchestra, who 
conducted the business tour band. 

Oldest tripper was Frank H. Kidd, 
credit manager of the Graham-Brown 
Shoe Company, who has been going on 

{Continued on Page 63) 


GOOD WILL AMBASSADORS maoking up the 
forty-third annual business tour of the Dallas Cham- 
ber of Commerce included, left to right, (1) David 
A. McMinn, G. B. Richardson, William Z. Hayes, 
Leland S. Dupree, Dr. C. J. Paternostro, Gaston 
Hallam, and E. A. Abrams, who are pictured waving 
“good-bye” as the train pulls out of one of the 27 
towns visited. Other photographs show: (2) Mr. and 
Mrs. C. A. Tatum, who enjoyed a steak dinner in 
the diner with Mr. and Mrs. R. L. Thornton, Jr. (5) 
before the train left Dallas; (3) Ted Barrett, Judge 
Al Templeton, and W. A. Roberts; (4) Ray Lawler, 
George T. Brewer, and Ernest L. Blanchard, in the 
club car; (6) Allen Ater, Mark Hannon, and W. J. 
Mayo, Jr.; (7) six-year-old Mary Jane Hannon, on 
hand to say ‘‘good-bye"’ to her daddy, Mark; (8) 
Ernest L. Blanchard, modeling for J. Ben Critz the 
white, arm-length coat, red and blue trimmed, 
which was worn by the trippers; (9) C. E. Hancock; 
(10) Mr. and Mrs. Jim Lovell; (11) Gaston Hallam 
and Joe A. Lubben; (12) A. C. Sides; (13) Al Web- 
ber, getting a hand in putting on his jacket from 
Pullman Conductor H. C. Kehrein; and (14) Mr. and 
Mrs. George Wood and their daughter, Merita Lu. 


—Photographs by Thomas K. Cone, Jr 
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Aerial photograph by Thomas K. Cone, Jr., shows Love Field as it is today, 
oldest and top-ranking of the city’s three municipally-owned airports and 
among the nation’s first ten in volume of traffic for the last eleven years. 
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Aviatio 


AVORED by a strategic geo- 
graphical location that has 


brought it more railroad outlets and 
more state and Federal highways 
than any other city in the South- 
west, Dallas is today emerging as a 
major crossroads for aerial traffic 
moving from coast-to-coast and 
north-to-south, and between the 
Americas. 

From before World War I to the preset time the skylanes 
of Dallas have been busy with both civilian and military traffic. 
The aviation interests which have developed and prospered 
during these years now provide the nucleus for giving Dallas 
its full potential as an aviation center during the years immedi- 
ately ahead when the enduring format of commercial and 
private aviation will likely be determined. 

In 1947, Dallas’ aviation inventory is impressive. 

Love Field, oldest of three municipally owned airports, 840 
acres in extent, 7 miles northwest of downtown Dallas, has 
been among the first 10 of the nation’s busiest airports in vol- 
ume of traffic for the last 11 years. Dallas originates more air 
mail and more air express shan the combined total of any three 
other Texas cities. It originates many more airline passengers 
than any other city in the Southwest, perhaps more than any 
city in America of less than 750,000 population. 


Hensley Field, municipally owned, has from its acquisition 
in 1928 been designated as the City of Dallas’ contribution to 
the encouragement of military aviation activities. Consisting 
originally of 281.75 acres, the field today embraces 432.07 
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ADMINISTRATION BUILDING at Love Field will take on appearance 

projected above in sketch by Broad and Nelson, architects and engineers, 

when expansion program now under way is finished. The newly completed 
east wing will be matched with north wing now under construction. 


DALLAS IS WINNING WINGS AS MAJOR 
AERIAL CROSSROADS OF THE WORLD 


acres and is leased to the War Department, which before 
World War II used it as a reserve training base and a service 
point for transient Army craft. In 1940, when the Government- 
built North American Aviation plant was located adjacent to 
Hensley, the field took on new importance because of its use 
for test flight operations. In 1944, the Army Air Forces spent 
some $3,000,000 in expansion of the field to provide three 
5,200-foot runways. Today Hensley Field is the most active 
AAF reserve training center in the country. The field is used 
by the adjacent Dallas Naval Air Station, located in Dallas in 
1940, which remains today as the fourth most important Naval 
reserve training center in the country. 


Newest of the municipal fields is Redbird Airport, a recent 
acquisition of the city for the purpose of separating eventually 
private flying activities from the commercial traffic on Love 
Field. With its development just begun, Redbird was dedicated 
last month by former Mayor J. Woodall Rodgers. Two hang- 
ars are being completed on the field which includes 1,026 acres 
and is located on Hampton Road at Redbird Lane, approxi- 
mately 11 miles from the city. A third hangar is scheduled for 
erection this year. A contract has been let for the concrete 
paving of one 3,000-foot runway and the necessary aprons and 
taxi strips. When finished, the airport is expected to cost about 
$1,500,000. 


Dallas is served by five airlines: American Airlines, Braniff 
International Airways, and Delta Air Lines (interstate), and 
Mercury Airlines and Pioneer Air Lines (intrastate). Braniff 
has more than 1,300 employees in Dallas, headquarters for its 
international operations. Headquarters for Mercury, affiliated 
with the Continental Trailways Bus System, is scheduled to be 
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FLIGHT TRAINING equipment at Weatherly-Campbell Aircraft includes two-place, all-metal, Dallas- 
made Luscombe Silvaires, designed for the private owner for personal and business travel, and four-place, 





executive-type Bellanca Cruisaires, ships which cruise at 155 miles per hour, have retractable landing 
gear, constant speed propellers, and full instrument flight equipment. 


moved to Dallas from Fort Worth when 
Continental’s new office and shops build- 
ing. now under construction, is com- 
pleted. The three interstate airlines have 
a total of 1.916 employees in Dallas, and 
the two intrastate lines have 21 employees 
in Dallas. 


Consolidated totals on both passenger 
and freight traflic for the three interstate 
airlines serving Dallas show that 266.523 
airline passengers originated in Dallas in 
1946 as compared with 194,588 in 1945. 
Total outbound air freight poundage was 
476,509 in 1946, and inbound was 
816,733. These totals do not include air 
freight handled by exclusive cargo car- 
riers. Air express shipments dispatched 
totaled 56,651 in 1946 as against 22,180 
in 1945. Those received amounted to 
14,604 in 1946 as against 29,610 in 1945. 


Nonscheduled air cargo lines serving 
Dallas are at the present rate making an 
annual total of 1.600 landings at Love 
Field, unloading about 3,500,000 pounds 
and loading 900.000 pounds of cargo. 
Customers represent almost every type 
oi business including mail order houses. 
department stores, florists, chick hatcher- 
ies, and manufacturers of women’s and 
men’s clothing, millinery, and accessories. 
Principal lines operating into Dallas in- 
clude Slick Airways. San Antonio: Santa 
Fe Skyway, Inc., Chicago: Willis Air 
Service, Inc., Teterboro, N. J.; San Diego 
Sky Freight, San Diego; and U. S. Air- 
lines, St. Petersburg, Fla. 

In the manufacturing field, two of 
Dallas County’s aircraft firms — Lus- 
combe Airplane Corporation at Garland 
and Texas Engineering and Manufactur- 
ing Company at Grand Prairie, contract 


manufacturer—employ a total of more 


than 1.800 workers aid currently are 
producing 12 planes per day. In 19495, 
their combined total was more than 3.000 
aircraft. Having completed its production 
of Fairchild F-24’s, TEMCO will continve 
to turn out component parts for the Fair- 
child C-82 cargo plane. Luscombe antici- 
pates manufacturing about 2.500 air- 
planes during 1947. 

TEMCO and Dallas Aero Service are 
the two firms in the county handling the 
largest volume of aircraft conversion 
work, changing military planes to con- 
form to civilian specifications. These two 
concerns now have a backlog of conver- 
sion orders amounting to more than $5.,- 
250,000. It is estimated that the orders on 
hand will provide a total average employ- 
ment of 1,250 workers in the two firms 
during 1947. 


Dallas has the largest distributor of air- 


craft parts and accessories in five South- 
western states—the sales division of 
Southwest Airmotive Company at Love 
l ield. This company represents 50 of the 
major manufacturers and is one of the 
nation’s few distributors for Pratt & 
Whitney, manufacturer of most of the 
zirline-type engines. Air Associates, na- 
tional parts and accessories sales agency. 
maintains one of its principal branches at 
ove Field. merchandising aircraft com- 
ponents to private flyers throughout a 
large section of the country. Dallas Aero 
Service is another major distributor of 
aircraft parts and accessories. 

Several companies operate from Dallas 
in world-wide distribution of surplus air- 
craft components, engines, propellers. 
and accessories which they have acquired 
irom the Government. One of the largest 
of these operations is that of Aviation 
Activities, Inc., which occupies 154,000 
square feet of floor area in the former 
North American Aviation plant, main- 
taining a staff of 76 employees in Dallas. 
Others include Cobell International. 
Stanco Company, Air Accessories. 
Briggs-Weaver Machinery Company, and 
McGee-Ingram. 

In addition to the activities of the Dal- 
las Naval Air Station and Hensley Field, 
Dallas’ military aviation program in- 
cludes its role as wing headquarters for 
Texas for the Civil Air Patrol. Colonel D. 
Harold Byrd is wing commander. Dallas 
enrollment in CAP’s ground training pro- 
gram currently includes 257 cadets and 
153 senior students. 

In its present status, Dallas Naval Air 
Station has a permanent complement of 
33 officers and about 500 men. It also 
(Continued on Page 56) 


FOR MASS FLIGHT to New Orleans, these planes being flown by members of the Reserve Army Air 
Forces Pilot Club at Southern Methodist University are pictured being maneuvered into formation. 
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Texas Engineering & Manufacturing Co., Inc., facilities 
—approximately 600,000 square feet of floor space 
and 500,000 square feet of concrete surfaced ramp— 
formerly occupied by North American Aviation, Inc., 
at Grand Prairie. 


CONTRACT MANUFACTURING 


e@ For Local Manufacturers Who Wish to Expand Production Without Large Capital Outlay 
e For National Manufacturers Seeking Service and Assembly Economies in the Southwest 





VIEW OF MACHINE SHOP: 


Equipped with machine tools for all 
types of precision work. Scientific 
arrangement, modern lighting and 
the finest machine tool equipment, 


manned by skilled machinists in this 
ng y o 


: 


air-conditioned plant. 


SHEET METAL* PUNCH PRESS 


Shows part of special equipment 
available for sheet metal produc- 
tion. Other equipment includes a 
2500-ton hydraulic press, many 
types of shears, brakes, stretchers, 
rollers and drop hammers—spe- 
cialized machinery that means top 
production efficiency. 





SECTION 


The Texas Engineering & Manufacturing 
Co., Inc., offers a complete manufacturing 
and assembly service on all types of metal 
products. 

For Local Firms—we can manufacture 
all or part of your product, assemble and 
ship it from our plant. This means greatly 
expanded facilities and less overhead. For 
National Manufacturers—you can ship 
parts direct to our plant for assembly at a 
great saving in freight rates. We can assem- 
ble and ship to dealers and distributors. 
This means better service at less cost. 

To those with manufacturing and assem- 
bly problems, we offer: Unexcelled produc- 
tion facilities and modern equipment valued 
at $1,000,000—Production Know-How and 
Manufacturing Supervision—more than 
1,000 Skilled Employees— Responsibility 
—Ideal Manufacturing Conditions in one 
of the finest air-conditioned plants in the 
Southwest. If you have a manufacturing or 
assembly problem in metal products, it will 
pay to consult us. 


AIRCRAFT 
RECONVERSION 


This organization is completely equipped for the 
reconversion, overhaul and maintenance of civil- 
ian and military aircraft. We are now handling 
large contracts for the U. S. Army Air Forces, 
Far Eastern Air Lines, Trans-World Air Lines 
and others. We have skilled personnel, modern in- 
strument and propeller testing laboratories and 
all aircraft work in our shops is done in accord- 
ance with C.A.A. requirements 





Z mie et 
AIRCRAFT MANUFACTURE, 
CONVERSION AND OVERHAUL 


Shows section of ramp and varied 
type planes awaiting overhaul and 
reconversion. Plenty of outside 
ramp space at TEMCO for storing 
and moving about aircraft and 
completing outside operations 
under ideal conditions. 





GENERAL PRODUCTS * VENDING MACHINES, ETC. 


A lineup of complete products at 
TEMCO—one of a number of nu- 
merous designs of cabinets, vend- 
ing machines and sheet metal prod- 
ucts now being manufactured for 
customers on a contract basis. 


Texas Enginecring é Ilanufacti UuiNG (0, nc 


P. O. Box 6191 
DALLAS, TEXAS 








Above: Aluminum tanks. Left: Buell van Tongeren catalyst collector. Lower 
left: Water softening equipment. Lower right: Rotating drum for rice processing. 
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WYATT METAL & BOILER WORKS 


Steel plate designers, fabricators and 
erectors to industry’s specifications 
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HERE are more memories 
at Love Field on any day 
of the year than there are C-54s 
in the sky on a busy morning in 


May. 


Ts Be 
“ae we ee These are the memories of the 
- - men and the airplanes and the 
. things they have done since 1917 
to make the municipal airport 
= at Dallas not only a famous 
a place physically and statistical- 


ly, but also a spot implanted 
firmly in the affections of vet- 
eran airmen everywhere. 


The romance that was aviation yesterday, when every trip 
up was a tilt with death, remains today at Love Field only in 
such things as an old monument, a cluster of old hangars, old 
pictures in the desk drawers of a few old-timers, and old recol- 
lections mellowed with the passing of three decades. However, 
what this Romantic Age in local flying really meant may be 
seen in the image of its inheritors—busy, successful indus- 
tries that comprise the perimeter of one of the top 10 airports 
in America. 


Most of those among the youthful second generation at 
Love Field—the mechanics, technicians, students and many 
of the executives—know little of the port’s colorful history 
or that they are working and learning in a spot visited fre- 
quently in the past by aviation’s great names. To learn the 
story of the field’s origin, one must eavesdrop on “hangar 
flying” sessions of a handful of pioneers remaining among 
local aviation’s top officials, or thumb back through yellowing 
reference files at the public library. 


When Love Field was born, the Dallas Chamber of Com- 
merce played a key role as “midwife.” The United States 
Army in 1917 was prospecting for a site on which to estab- 
lish a pilot training school and looked to Dallas as one of 
the possibilities. Mayor Joe E. Lawther summoned an im- 
promptu committee comprised of Ex-Mayor W. M. Holland, 
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LOVE FIELD, as it looked in 1922 when purchased 
by the Love Field Industrial District for development 
as manufacturing area 


By George W. Jalonick, Ill 
Chairman, Aviation Committee, 
Dallas Chamber of Commerce 


Gilbert Irish, and Cullen H. Thomas, all members of a Cham- 
ber of Commerce group previously delegated to see that 
Dallas did its share in helping win the war. They were joined 
by the Chamber’s president, Louis Lipsitz. The Army repre- 
sentatives chose a wide, flat stretch of fertile farmland north 
of the city. They said that Uncle Sam would pay $8 an acre 
as yearly rental on the 617-acre plot. 

A meeting of the land owners was called at the home of 
Fletcher Thomas, and it was announced that the property 
could be had, but that the farmers wanted $20 an acre rental 
and that, at the end of the war, the field must be purchased 
outright or returned in its former tillable condition. A per- 
sonal bond to this effect was signed by 15 leading members 
of the Chamber of Commerce. 

To pay the difference between the Army’s $8 and the farm- 
ers’ $20, the Chamber raised $60,000 by subscription. At 
the end of the war, the cost of rehabilitating the field for farm- 
ing purposes was prohibitive, so the volunteer bondsmen pur- 
chased the airport and organized the Love Field Industrial 
District in an effort to reclaim some of their investment. 
Hangars and other physical properties were sold, along with 
a number of industrial sites, the first of which went to the 
Texas Textile Mills. Thus reduced in size, Love Field until 
as late as 1940 included but 350 acres. 

The airport was named for a man who never saw it. He 
was Moss Lee Love, a native of Fairfax County, Virginia, who 
began his military career as a Cavalry lieutenant, later trans- 
ferring to the air service and reporting to Texas City for 
training in May, 1913. Three months later, he was killed in a 
practice flight at San Diego. His death was memorialized in 
a War Department order naming the new Dallas training 
base “Love Field” on October 19, 1917. 

Buildings erected in both world wars continue in use to- 
day, with several hangars of 1917-18 vintage in service on 
old “hangar row” on the northwest side of the field, and those 
built for the more recent Fifth Ferrying Group now occu- 
pied by Braniff International Airways and Southwest Airmo- 
tive Company on the opposite edge of the airport. World War 
| barracks remain habitable as living quarters on Love Field 
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Drive, not far from Lemmon Avenue. Incidentally, the first 
war’s officers’ club is part of the Brook Hollow Country Club 
building. 

With the Armistice, Captain Marion G. Putnam, Love Field 
commander, joined with Mrs. V. B. Littlejohn of the Love 
Field School PTA, in raising funds for the erection of a monu- 
ment in honor of those who died in training. The result was 
a 714-foot gray granite memorial, about which are bronze 
‘plaques removed from a wall of the officers club. On them are 
the names of Field, Bidwell, McKeever, Hyde, Bruce, Widen- 
ham, Sego, Collier, Dick, Dennis, Insinger, and Stall. Fa- 
miliar to two generations of Dallasites, the monument was 
moved during the last war to its present location near the 
Southwest Airmotive test stands. 

Oldtimers like Major W. F. (Bill) Long, founder and long- 
time head of Dallas Aviation School, and C. G. Killingsworth, 
present hangar chief at Southwest Airmotive, recall that Love 
Field after World War I had a lot in common with Love 
Field after World War II. The field and hangars, then as 
now, were filled with surplus military aircraft and “horse 
trading” was in order as one and all endeavored to turn a 
dollar by buying and selling them. So cheap were the Jennies 
and DeHavillands that, when a pilot banged up a wing or tail, 
he bought another airplane instead of having the damaged 
craft repaired. Mr. Killingsworth worked for the Curtiss Com- 
pany, which opened offices on the field to assist the Govern- 
ment in disposing of the planes and keeping them out of for- 
eign, revolutionary hands. He says that once he was directed 
to put the torch to more than 30 complete craft which he 
stacked in a field back of hangar row. 

A strange chapter in the field’s history is remembered by 
Major Long and by Walter (Doc) Vaughn, an automobile 
dealer in Bonham who learned to fly in the early ’20s under 
Mr. Killingsworth’s tutelage. They report that two decades 
ago, the airport was used as winter quarters for a circus and 
that it was no unusual sight to see elephants sunning them- 
selves amidst a cluster of Jennies, or giraffes inspecting the 
condition of hangar tops. Major Long says that a tiger got 
loose and chased a dozen or more mechanics from inside a 
repair shop, and Mr. Vaughn reminisces about the night he 
landed and had to remain huddled in his airplane for a half 
hour to keep from being run down by a herd of stampeding 
show horses. 

Nearly all of the famous flyers from that not-too-distant 
era of “contests” and “around-the-world” races visited Love 
Field at the height of their fame. 

Most memorable was the grand finale of the $25,000 Paris- 
to-Dallas flight, won by the Frenchmen Maurice Bellonte and 
Captain Dieudonne Coste when they landed at the local air- 
port on September 4, 1930. There were 20,000 cheering Dal- 
lasites on hand to acclaim them. Mayor Waddy Tate, who 
had read up on his continental etiquette, obliged by kissing 
both airmen on their sunburned, oil-smeared cheeks. 

Lieutenants Powell H. Smith, Leigh Wade, and Eric Nel- 
son stopped at Love Field September 19, 1924, on the last 
leg of their historic around-the-werld flight. The city pre- 
sented each with a $100 Liberty Bond. 

Bill Erwin, beloved ace of World War I, took the spotlight 
on August 6, 1927, to unveil his “Dallas Spirit,” in which he 
hoped to win the $25,000 Easterwood prize in a flight from 
Dallas to Honolulu. Undaunted by the fact that several planes 
before him had perished, he made the flight from Dallas to 
the coast and then struck out over the Pacific while everyone 
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in his hometown crossed his fingers and wished him luck. His 
plane went down and Bill Erwin died. 

There were 100,000 cheering Dallasites out to greet the 
“Lone Eagle” when Charles Lindbergh landed his “Spirit of 
St. Louis” at Love Field on September 27, 1927. Governor 
Dan Moody made the presentation and E. R. Brown of the 
Dallas Chamber of Commerce was toastmaster at a gala lunch- 
eon in Lindy’s honor. 

Lady Mary Heath, British aviatrix and holder of several 
world records, was at Love Field on June 10, 1929, and 
Amelia Earhart arrived in an autogiro on June 17, 1931, to 
be feted by the Zonta Club and other feminine enthusiasts. 

Lyman Voelpel set a world’s record for motorless gliders 
when, on October 10, 1930, he made 17 successive loops near 
Love Field. 

Frank Hawks landed in a high-speed “mystery ship” on 
September 20, 1931. Wiley Post, who later crashed with Will 
Rogers, let Dallas take a look at his around-the-world “Winnie 
Mae” on October 17, 1932. Colonel Roscoe Turner set his 
craft’s wheels down on Love Field turf on January 22, 1937, 
after flying from Memphis in | hour, 57 minutes. 

Banker R. L. Thornton presented Admiral Richard Byrd 
with a Texas Ranger’s commission when the famed Polar 
explorer came into the airport on February 14, 1936. 

On December 18, 1936, the flying movieman, Howard 
Hughes, visited the field. Two years later, he set an around- 
the-globe record, broken only recently by the “Reynolds 
Bombshell.” 

The aerial parade of fame continued on June 23, 1937, 
with Dick Merrill and Jack Lambie. They had flown the At- 
lantic twice, going to Europe with pictures of the Hindenberg 
disaster and returning with photos of the coronation. 

Doug (Wrong Way) Corrigan found that Dallas liked his 
way of doing things when he arrived on September 6, 1938, 
to be met by thousands at the airport and cheered by a horde 
of fans as he rode downtown in company with Molly O’Daniel. 

Twice has Love Field been host to Jacqueline Cochran, 
once on January 25, 1939, and again on June 5, 1940. 

Although their names are not inscribed in aviation’s hall 
of fame, Dallas also fondly remembers the stout-hearted 
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barnstormeis whose Sunday antics made “Let’s drive out to 
the airport” a stock suggestion in local family circles in the 
‘20s and early 30s. With jam-packed jaloppies crowded into 
every available parking spot about the field’s edges, stunt ships 
rolled and looped above and professional jumpers earned 
their daily bread by parachuting down for a few bucks spend- 
ing money. 

Scores of Dallasites, flying for the first time for $2 on a 
Sunday afternoon at the airport, have since become private 
pilots or staunch air travellers. If the barnstormer did noth- 
ing else, he dramatized aviation and let an eager, awed Dal- 
las see it, hear it, and touch it with curious, learning fingers. 

These “great moments” in local flying, coupled with the 
day-to-day sweat of a determined nucleus of tradesmen, have 
kept the city’s interest in aviation at a constant high pitch. 
From that March 3 in 1910, when a man named Otto Brodie 
got 30 feet off the ground in a demonstration at Fair Park. 
Dallas definitely has been an air-minded metropolis. 

Manufacturing, as now personified by the big, modern 
plant of Luscombe Airplane Corporation, got its initial send- 
off in Dallas as far back as 1915 when the Miller Aeroplane 
Company turned ovt pusher biplanes in a plant at McKinney 
and St. Paul. 

This region’s first airmail service was launched in 1916 
when a packet of letters was flown from Dallas to Fort Worth. 

And the real history of commercial aviation in Dallas 
started in May, 1926, when a National Air Transport plane 
piloted by Herbert L. Kindred took off for Chicago. NAT 
later became United Airlines, a company that maintained 
offices at Love Field for many years. 

Over all this busy scene, in the traffic pattern with four- 
engine airliners and single-engine Cubs, will remain the 
shadows of flimsy, sputtering machines flown by a legion of 
hardy souls whose foresight and courage paved the way for 
an aerial crossroads second to few in the Western Hemisphere. 


COLORFUL "OLD-TIMERS” pictured at right represent an aggregate 

flying total of nearly 60,000 hours: Seated, left to right, Currey Sanders, 

charter service pilot; Bob Wemple, who is planning to launch a feeder line 

of his own; and Francis McDonald, pilot for Oilman Clint Murchison; and 

standing, left to right, Ben Bransom, pilot for Jack Burrus, mill and elevator 

executive; Larry (Poddy) Parish, pilot for Trinity Drilling Company; and 
James R. (Jim) Gray, Beechcraft airplane distributor 
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DEDICATION of new International Building last month at Love Field 
opened Dallas for International air trade with Mexico, Central, and South 
America. At formal opening ceremonies, former Mayor J. Woodall Rodgers, 
left, top, opposite page, turned over the key to the building to Colonel 
Javier G. Gonzalez, personal representative of President Miguel Aleman 
of Mexico, center, shown with George W. Jalonick, Ill, chairman, aviation 
committee, Dallas Chamber of Commerce. Ceremonies brought together 
representatives of four airlines serving Dallas, left to right, Willis G. Lips 
comb, American's assistant vice president and general traffic manager, 
New York; Robert J. Smith, Pioneer's president; T. E. Branift, Braniff's presi- 
dent; and J. J. Medaries, Delta's passenger traffic manager, Atlanta. At left, 
above, CAA, Mexican, and American Airlines’ officials and crew are pic- 
tured leaving American's new DC-6 and clearing customs and immigration 
at Love Field at end of proving run from Mexico City. At right, above, a 
war-surplus C-47 (DC-3), converted by Dallas Aero Service as private plane 
for President Jorge Pasquel of the Mexican Baseball League, is pictured 
before take-off for Mexico City. Director L. V. Emery of Dallas Aero Service, 
left, is shown bidding ‘‘happy landing" to Captain Marcial Huerta Jones, 
chief pilot for owner Pasquel, as Co-pilot Fernando Pazos Cano looks on 
Captain Jones is shown at table in aft compartment, top, signing papers 
accepting delivery of the plane from Mr. Emery 
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ALLAS’ 11 privately operated air- 
ports are the scene of all local stu- 
dent activity and, in addition, are 
locations for lightplane maintenance 





REPAIR 
STORAGE* 


,X 


facilities and dealerships. On _ these 
private fields, approximately 250 persons 
derive their livelihoods as aviation trades- 


men. 





MAINTENANCE FACILITIES at Highland Park 
Airport include shop of Jacobs Aviation Company, 
whose foreman, Joe Cragen, is pictured at top, 
left, grinding valve seats on an aircraft engine. 
Morris Jacobs, operator of the firm, is shown at 
bottom, right, inspecting an engine which has been 
overhauled. Transient aircraft from Lubbock, Tulsa 
and Troy, Ohio, are pictured being serviced at 
Jacobs’ maintenance hangar, bottom, left. Jerry 
Hicks, owner of Hicks Aviation Service, housed in a 
large steel hangar, center, is shown at top, right, 
demonstrating an Ercoupe, two-seater, personal 
plane he distributes. 


One of the newest and most modern 
fields for private flyers and the only one 





BUSIEST and best-equipped among Dallas’ 11 privately operated flying fields are those pictured on this and succeeding pages. Expansion of private airports 
has been accelerated during the immediate postwar period, with principal stimulus coming from the flight training aspects of the GI Bill of Rights. White 
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in the Dallas area equipped for both day 
and night flying is the Highland Park 
Airport, owned by J. A. Hudson and J. C. 
Lindsey and laid out on a 180-acre tract 
on Coit Road, 11% miles north of North- 
west Highway. Four large hangers pro- 
vide a total of 53,700 square feet of shelter 
for stored planes and shop facilities, and 
in addition there are 18 small hangars 
for individual planes. Some 105 planes 
are permanently based at the field. 


Two runways—2.420 feet and 1,800 
ieet in length—accommodate medium- 
size. multi-engined craft. An all-weather, 
asphalt topping covers all runways and 
aprons, and hard-surfaced taxi-strips con- 
nect all individual hangars. Modern. 
flush-mounted lights along both runways 
permit night flying. 


“ix different businesses, employing a 
total of 41 persons, are located on the 
field. They are: Southern Air Sales Cor- 
poration, distributor of Fairchild air- 
craft; Jacobs Aviation Company, Waco 
aircraft distributor and repair service; 
Park Cities Aero Service, distributor of 
Trimmer amphibians; Hicks Aviation 
Service, distributor of Ercoupe planes: 
Weatherly-Campbell Aircraft, distribu- 
tors of Luscombe and Bellanca planes and 
manufacturers of the four-passenger Colt 
airplane; and Highland Flying Service, 
flight training and repair service. 

Oldest of Dallas’ private fields is Clear- 
view Airport, in operation since 1929. 
The remainder have been opened since 
1939. 

Owned and operated by Harold F. and 
Fiorence Volk, Clearview is rated as a 
Class 2 airport by the Civil Aeronautics 
Administration and serves the pilot of 
the lighter-type aircraft. It is located at 
2600 South Hampton Road, some 12 min- 
utes driving time from downtown Dallas. 


Its owners have drawn plans to develop 
Clearview as a model small field. They 
call for the construction of hangars. shop 


Rock Airport, located on John West Road, is shown at left, above; Clearview Airport, 2600 South Hampton Road, oldest of the private flying fields, center; 
and Skyline Airport, 954 Forest Avenue Road, right. Private fields such as these are helping Dallas to capitalize on its natural aviation advantages. 
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OPERATORS of Clearview Airport are Mrs. Florence Volk, owner, and Ray Thacker, who also serves 
as sales manager for Stinson and Piper distribution 


facilities, an administration building, sur- 
faced runways, night lighting, and land- 
scaping, with the improvements to be 
financed private capital. 
Services offered include storage, gasoline 
and oil, tie-down space with no landing 
fees, aircraft repair, and charter and air- 
plane rentals. Located on the field are 
Texair Aviation, Inc., and Bennett Flying 
Service, G. I. flight training schools. 
Clearview Airport is an authorized dealer 
for both Stinson and Piper Cub airplanes. 


entirely by 


Assisting Mrs. Volk in the management 
of the field is Ray Thacker, who also 
serves as sales manager for Stinson and 
Piper franchises. C. D. Shoffit directs 
traffic and field operations, Harry Stoy 
is in charge of shop facilities, and Mrs. 
Ruth Shelton is cashier. 

Located at Northwest Highway and 
Abrams Road, Mustang Airport pro- 
vides private flyers with an all-sod landing 
area of 160 acres. Under the management 
of N. T. Womack, T. O. Womack, and N. 
T. Womack, Jr.. the field offers a continu- 


ous program of flight and ground train- 
ing. Seventy-eight students are currently 
enrolled, most of whom are studying 
under the G.I. training bill. 
Approximately 75 planes, rental and 
privately owned, operate regularly from 
Mustang Airport. Mustang Aviation, Inc.. 
is distributor for Cessna aircraft and 
provides repair and service facilities. 
Shops of Weatherly-Campbell Air- 
craft at Highland Park Airport are 
equipped, staffed, and licensed to under- 
take practically every kind of operation 
in aircraft metals, fabrics, and plywoods 
from a small patch job to building air- 
craft of completely new design such as 
the Weatherly-Campbell Colt. Starting 
from the basic blueprints of a design by 
Don Luscombe, Weatherly-Campbell has 
redesigned and engineered the Colt for 
production as an all-metal, four-place. 
executive-type plane. Powered by 190-hp 
Lycoming engine, the Colt is designed for 
a short take-off run. rapid climb. and 700- 
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mile range with four passengers and 120 
pounds of baggage at an average cruising 
speed in excess of 150 miles per hour. 
The colt is still in the experimental stage. 

The approximately 600 private air- 
planes owned and operated by persons in 
Dallas County represent a sharp increase 
since the war in the number of planes 
based in Dallas and flown to all parts of 
the country for business purposes. Many 
of the aircraft belong to operators of fly- 
ing schools and rental agencies, but a 
large number are flown by individuals 


AVIATION TRADESMEN who operate and staff Dallas’ private flying fields form the nucleus 


both for pleasure and for business. Some 
of these craft are multi-engine and are in 
the $100,000 class. 

There are approximately 900 active 
licensed pilots who fly regularly from 
Dallas airports. exclusive of scores of 
former military airmen. More than 750 
others may be classed as inactive licensed 
pilots who fly occasionally. 

Most of the 15 flying training schools 
in the Dallas area have been established 
since the end of the war, but the largest 

-Dallas Aviation School—has been in 


HANGAR of Weatherly-Campbell Aircraft, viewed 
from airport side (bottom, right), includes reception 
room, offices, sales room (top, left), shops (top, 
right), engineering laboratory, classroom, ready- 
room, and stockroom. Weatherly-Campbell Colt is 
pictured in flight in center. At bottom, left, W. D. 
DeSanders, parts department, Lone Star Olds Cadil- 
lac Company, is shown in his Bellanca plane, which 
he uses both for business and pleasure. 


operation since 1926 and attracts flight. 
technical, and engineering students from 
throughout the Western Hemisphere and 
from many foreign countries. With a total 
enrollment currently of approximately 


of an expanding, solid, progressive private flying fraternity 


in Dallas County. Pictured above are Highland Park airport on Coit Road, left; Mustang Airport, located at Abrams Road and Northwest Highway, second 
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800. the 15 schools have “soloed” a total 
of about 6,500 persons. 

Every airfield in Dallas County pro- 
and 
tacilities. with the leading firms in this 
activity including Dallas Aero Service. 
Mustang Aviation, Inc., and Southwest 


vides some repair maintenance 


\irmotive Company. Combined employ- 
ment of those divisions of these firms 
devoted to 100. 
About ‘150 corporate and private owners 


maintenance is about 
of large, executive-type aircraft rely upon 
these three firms for complete mainten- 
ance of their planes. In addition, these 
firms fuel and service a total of about 
OOO aircraft per month and repair and 
overhaul some 50 planes per month. 
The private airports in the Dallas area 
are the base of operations of twelve deal- 
ers and distributors of new personal air- 
planes. Manufacturers of 16 individual 
types of aircraft are represented: Aer- 
onca, Beechcraft. Bellanca, Cessna, Cul- 
ver, Ercoupe. Fairchild, Funk, Hockaday. 
Navion. 
Stinson, 


Luscombe, Piper, Schweizer 
Taylorcraft, and 
Trimmer. These operations combine to 
make Dallas a regional focal airplane 
sales point for a multi-million dollar in- 
dustry. 


(eliders), 


Parts are also sold by many of the 
operators on Dallas’ private airports. 
Gross sales of concerns in Dallas selling 
parts and accessories exceed $2,000,000 
annually. 

An important stimulus to the operation 
of private flying schools and airports and 
to the owning of private aircraft in the 
Dallas area is Dallas’ favorable flying 
weather year-round. Reports of the United 
States Weather Bureau at Love Field re- 
veal that weather in Dallas favors flying 
94.3 per cent of the time (ceiling of 1,000 
or more feet) Instrument flying is pos- 
sible another 3.8 per cent of the time. Love 
Field is closed to flying, because of weath- 
er conditions, only 1.8 per cent of the 
total hours per year. Good weather con- 
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MASTER AIRMAN. Leonel Nunez Chavez, 22-year-old student from Durango, Mexico, who entered 

Dallas Aviation School a year ago unable to speak English, returned to his native country last month 

a graduate master airman and able to speak English fluently. He is shown at left, above, receiving from 

W. T. Ross, director of the school, his diploma signifying his completion of courses giving him multi- 
engine and instrument rating with private and commercial flying licenses. 


AAF Executive Officer. The newly as- 
signed executive officer of Hensley Field 
is Major James M. Smith, a physical edu- 
cation graduate of the University of 
Texas, who served three years with a 
quartermaster company of the Texas Na- 
tional Guard before entering the Army 
Air Forces in December, 1941. He served 
as a bomber pilot with the 91st Bomb 
Group in the European theater. Separated 
from the AAF in 1945 to become a pilot 
with TWA, he resigned a year later to 
accept a regular Army commission. Prior 
to his assignment to Dallas, Major Smith 
was commanding officer of the Bergstrom 
Air Reserve Training Detachment, Berg- 
strom Field, Austin. 


ditions are also an inducement to com- 
mercial airlines to maintain terminal 
operations and to conduct training opera- 





from left; Marshall's Field, located on Buckner Boulevard, second from right; and the airfield on U. S. Highway 77 (South Beckley), right, operated by Lou 
Foote, veteran airman and first to fly a movie cameraman over Yosemite Valley (in 1928), who learned to fly in the Army in 1918. 





tions in Dallas, and to factories produc- 
ing aircraft which must be flight-tested on 
a year-round basis. 
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FIRST WOMAN to fly Beech Aircraft Corpora 
tion's new Beechcraft Bonanza, Miss Elizabeth Gor- 
don, editor of ‘‘House Beautiful,’ visited in Dallas 
recently, arriving by a Bonanza piloted by Jim 
Gray, vice president of Dallas Aircraft Sales, Inc 


UXURIOUS “private airliners,” op- 
srated by individual business ex- 
ecutives and by large corporations to 
keep professional and social rendezvous 
throughout the Western Hemisphere, 
have taken the stage at Love Field in a 
dramatic preview of aeronautical things 
to come. 

Just by following the day-and-night 
flow of corporate insignia through term- 
inals like Southwest Airmotive Company. 
an observer can trace the pattern of a 
revolutionary new way of getting places 
and doing things in the world of indus- 
try. Because of its strategic geographical 
location on Dallas’ municipal airport 
and also because of a 13-year record as 
pioneer in private aircraft maintenance, 
Southwest Airmotive plays host the year- 
round to planes from every corner of the 
continent. 

Not all of them, however, are tran- 
sients. In increasing numbers, these ex- 
ecutive-type craft are being bought and 
operated by Dallasites. Making their 
headquarters at Love Field, they bring 
the whole broad mosaic of American in- 
Custry into the local executive’s own 
“backyard.” Despite what may seem a 
prohibitive initial cost, they more than 





pay for themselves by saving the time 
of high-salaried officials and by giving 
their passengers a decided “headstart” 
in being on hand at far-flung meetings 
and unforeseen emergencies. 

Locally, the oil industry is leading the 
way in an air-minded approach to its 
problems. However, executive aircraft 
based at Southwest Airmotive represent 
a variety of business interests, including 
Bankston-Hall Motors, Inc., Atlantic Life 
Insurance Company, C. Wallace Plumb- 
ing Company, Frank E. Austin, Jr., (in- 
vestments), and Jack Corgan (architect). 
The oil company aircraft include those 
of the Atlantic Refining Company, Okla- 
homa Contracting Company, Snowden 
Oil & Gas Company, and American Lib- 
erty Oil Company. 

The insignia of out-of-town planes 
which stop at Southwest Airmotive read 
like “Who’s Who” in industry—Dow, 
Square D, Fairbanks-Morse, Standard 
Oil of New Jersey, Time, B. F. Goodrich, 
Goodyear Tire & Rubber, Walgreen. 
Weatherhead, Waterman, Johnson & 
Johnson, Lever Brothers, Sears-Roebuck. 
RCA, Sinclair, and Howes Leather Com- 
pany, to cite a few. From Latin America 
come names like these: Navagacae Aerea 
Brasiliera, Sociedad Aerea del Tolima, 


Areo Servicio. Mene Grande. 


The planes range from single-engine. 
four-place types costing upwards of $5,- 








Personal Planes 


By Al Harting 
Director of Public Relations, 
Southwest Airmotive Company 


000 to multi-engine transport jobs in 
which their owners have invested more 
than $70,000. Some are standard factory 
products, while others are war surplus 
models from which the khaki has been 
scrubbed and into which have gone de- 
luxe custom appointments. 

Typical of the flying businessmen in 
Dallas are the Rush brothers of the Trin- 
ity Drilling Company. Buying their first 
plane in 1934, they have “worked up 
gradually” to their present twin-engine 
Beechcraft, one of the most popular ex- 
ecutive designs. All of the Rush’s first 
four aircraft were single-engine—a 
Waco, Beechcraft, Stinson and Howard. 
The seven-place twin-engine plane was 
bought five months ago and already has 
more than proved its utility to the fast- 
moving owners. For instance, it recently 
carried oil well fishing equipment from 
Houston to a West Texas location in 
four hours, instead of in the 24 which 
normally would have been required. Big. 
bemustached Joe Rush, vice president of 
the company, said that this represented 
a saving of better than $75 an hour. In 
flying Trinity officials to meetings and on 
inspection tours throughout five states. 
the plane can be operated for about four 
cents a mile if more than three passengers 
are aboard. In addition to its frequent 
hops to West Texas, the ship makes long- 


range junkets to such places as Wash- 


AERIAL CROSSROAD, love Field is constant host to many private airliners such as (1) Beechcraft D18S, owned by Lion Oil Company, Eldorado, Ark., 


shown arriving, piloted by Buck Carter, with Jim Gray (in door) as passenger; (2) twin-engine Cessna, being entered by Pilot Jimmy Landrum, left, and his 
father, Neely G. Landrum, oil operator and banker, for business flight; (3) Grumman amphibian of Gulf Oil Corporation, being repaired at Southwest 
Airmotive Company while Stein Lee, pilot, left, looks on; (4) Swift, being entered by Architect Jack Corgan for take-off on West Texas inspection trip; 
(5) reunion at Love Field of four flyers for Venezuelan oil companies, left to right, Bob Morgan, Mene Grande O'] Company; Dave Kennedy, Caribbean 
Petroleum Company; Gordon Silva, Mene Grande; and Paul Hardy, Caribbean; (6) Ercoupe, used by Roy Paris of Dallas for sales trips; (7) twin-engine 
Beechcraft, ready for take-off by H. L. Nichols, chairman of the board of the Southwestern Public Service Company, left, and Fred Dick, the company’s 
pilot, and (8) twin-engine Beechcraft, being delivered to W. O. Bankston, Dallas car dealer, center, by James R. Gray, regional distributor at Dallas for the 
Beech Aircraft Corporation, right. Looking on is Pilot Kurt Bauseman, left 
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—Photographs by Tom W. Collins 






















ington, D. C., Philadelphia. Cincinnati, 
and Cleveland. 

Each of the three Rush brothers—Joe, 
Orla, and Ralph, who is president of the 
firm—swear by private air-travel as the 
solution to the oilman’s dilemma of be- 
ing “a half dozen places at once.” They 
add that, with a veteran pilot like Larry 
(Poddy) Parish at the controls, they feel 
safer than if they were getting about on 
the ground in an automobile. 

H. L. Nichols, tall, graying chairman 
of the board of the Southwestern Public 
Service Company, likewise has a fond 
place in his heart for the twin-engine 
Beechcraft. 

“With our executive offices in Dallas 
and our operations offices in Amarillo, 
it’s necessary for us to do a lot of travel- 
ing back and forth,” he points out. “This 
would be an exhausting, time-consuming 
process if it weren’t for our company 
airplane.” Mr. Nichols adds that Pilct 
Fred Dick regularly flies about the state 
picking up board members for a meet- 
ing. deposits them for the session, and 
then delivers them to their homes, all in 
one day. 

Neely G. Landrum, independent oil op- 
erator, a member of the Southwestern 
Public Service board and a local bank- 
ing official, owns a converted twin-en- 
gine Cessna. His pilot is his 26-year-old 
son, Jimmy, who learned to fly in Dallas 
in his early ‘teens and went on to pilot 
P-47 Thunderbolts in Europe during the 
war. The “flying Landrums” attend fre- 
quently to matters in St. Louis, Corpus 
Christi, San Antonio, and in West Texas. 
During the recent Texas City crisis, they 
joined a number of other private owners 
in keeping their plane on a stand-by basis 
with the American Red Cross. Getting out 





CONVERTED C-47. This DC-3 passenger plane operated by Pioneer Air Lincs, shown above at bottom, 

is a former Army transport converted by Dallas Aero Service, operated by Harry M. Chase, Inc. Interior 

of the airliner after conversion is pictured at top. Major W. F. Long, retired founder of Dallas Aero Service, 
is chairman of the board of Pioneer. 


of bed after a six-week illness, Jimmy 
Landrum flew an item of critical machin- 
ery to the distressed community during 
the height of the tragedy there. 

Jack Corgan, a successful architect 
who flew with the Air Transport Com- 
mand in World War II, uses a slee's. sin- 
gle-engine Swift in making calls on jobs 
now under way at Borger. Lubbock, 
Monahans, Artesia, N. M.. Oklahora 
City, Shawnee, Okla., Tulsa, Port Arthur, 
Houston, and Brownsville. Although he 
estimates that flying enables him to spend 
two additional months at home each year. 
Mr. Corgan from time-to-time “visits” 
with his wife and 18-month-old baby by 
taking them with him on business flights. 


Purchasing the Fort Worth-made Swift 
in August of last year, he expects it to 
pay for itself within 22 months from 
that date. And here is why: In mid-April, 
he took off from Dallas at 7:20 a. m., 
visited with his representative in Sweet- 
water, Midland, and Monahans and was 
back in his office the next morning by 10 
a. m. Flying 375 air-miles in 2 hours and 
34 minutes, he averaged 13914 miles per 
hour ground speed and the plane con- 
sumed but 17 gallons of gasoline. He 
contends that not only did he save con- 
siderable time, but that the trip actually 
cost him less than it would had he travel- 
led by car. 

These are but examples. There are 

{Continued on Page 56) 








PLANE INSIGNIA observed on any day at Love Field will reveal a wide va-icty of business interests represented by aircraft owned by individuals and 
firms such as these pictured: Twin-engine Douglas of Aero Transportes, Mexican airline; Howard airplane of The Texas Company; Douglas DC-3, private charter 
plane operated by Ben Bransom of Dallas; converted B-25 Billy Mitchell bomber, owned by Fred Weicker, Durango, Mexico; twin-engine Beechcraft of the 
Standard Oil Company of Panama; “The Pipe Liner,’ twin-engine Beechcraft of the Oklahoma Contracting Company; converted twin-engine Cessna (former 
AAF advance training plane) of C. Wallace Plumbing Company of Dallas; Vultee BT-13 (converted AAF basic trainer) of the Texas division at Dallas of the 
Atlantic Life Insurance Company; twin-engine Lockheed Lodestar of D. Harold Byrd, Dallas oilman; twin-engine Beechcraft, owned by Fred M. Manning, 
Inc., of Denver, Tulsa, and Casper, Wyo., single-engine Stinson owned by Kellogg Brush Manufacturing Company of Westfield, Mass.; and Grumman amphibian, 
the big ‘‘duck" of Gulf Oil Corporation, which serves as the flying workhorse in connection with its operations along the Texas coast and Louisiana swamplands 
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American 
Airlines 


N aerial hub for operations along its 

extensive system, Dallas is being 

served by American Airlines’ at the rate 
of 30,000 seats a month. 


Back in 1930 there were only 30 seats 
daily out of Dallas, made available by 
Southern Air Transport, Texas Air 
Transport, and SAFE, which became a 
part of American Airways, now Ameri- 
can Airlines. In that same year American 
inaugurated service from Atlanta through 
Dallas to Los Angeles in eight-passenger 
Fokker planes. 

Today, operating 20 new DC-4 four- 
engine Flagships through Dallas, in ad- 
dition to its DC-3’s, American is sending 
34 daily flights to metropolitan centers 
on the East and West coasts and interme- 
diate cities, which are contributing to 
Dallas’s reputation as one of the busiest 
aviation centers in the nation. 

American plans soon to make new and 
faster equipment, including the super- 
Flagship, the DC-6, a familiar sight in 
Dallas skies. It is continuing to add four- 
engine DC-4 airfreighters to its cargo 
lines for an expansion of air freight op- 
erations which it started in Dallas in 
1944, At Dallas’ new international build- 
ing at Love Field, American Airlines has 
established a new domestic and interna- 





POST-WAR COCKPIT. What the pilots see as an American Airlines DC-6 speeds through space is 

shown in center photo above. At bottom is side view of one of the four-engine, 300-mile-per-hour airliners, 

first of the post-war super air transports, which are being placed in service this year by American. The 
airlines’ four-engine Flagship ‘Dallas’ is pictured at top while being serviced at Love Field. 


tional air freight dock where shippers 
may load and unload directly from dock 
to aerial cargo carriers. 

Adding to Dallas’ position as an in- 
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ternational air gateway, American has 
occupied the international building to 
provide a new non-stop service from 
Dallas to Mexico City in less than five 
hours. New overseas routes to England 
and continental Europe lie within close 
range of Dallas. American DC-4 Flag- 
ships offer connections overseas through 
international gateways at Boston, New 
York, and Washington. 


In the early days of American’s his- 
tory in Dallas, the city was headquarters 
of American’s Southern division, with 
C. R. Smith, now chairman of the board, 
serving as division manager. Later the 
company consolidated its divisions and 
established headquarters in Chicago, 
with Dallas becoming a local office only. 
In 1942, Dallas was selected as head- 
quarters for the southern sales region of 
American Airlines. Today over 400 per- 
sons are employed in Dallas in the com- 
pany’s local sales, operations, and re- 


gional branches. 
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Mineral Wells, Temple, Bryan, Waco, 
Big Spring, Lamesa, Sweetwater, Mid- 
land, and Odessa. 

Dallas is one of the major terminals 
for Pioneer. Its 24-passenger Douglas 
planes are serviced and gassed in Dallas. 
Some 12,000 gallons of gasoline a month 
are taken on in Dallas. 

Pioneer is credited with being the first 


~* 


airline to introduce a simplified ticket 
| and reservation system, which enables a 
p.. » passenger to telephone Pioneer's office 
Jee bas bee Sh for a reservation, get instant confirma- 


tion, and pick up the ticket at the air- 
port. 

Comparison of March with February 
business indicates Pioneer Air Lines’ 
progress. Pioneer flew 142,746 revenue 
miles in March, compared with 97,239 





FIRST AIRLINE in the U. S. to receive a CAA certificate to operate a feeder-type service and first to 
inaugurate this kind of service, Pioneer Air Lines flies 24-passenger Douglas planes with service com- : 
plete even to hostesses and meals served aloft. the previous month. It carried 4,146 rev- 


enue passengers in March as compared 
with 2,477 in February; 33,430 pounds 


* 
of mail as against 17,683 pounds, and 
9,143 pounds of express as against 6,- 
098 pounds. 


Though it transports its passengers to 

put Dallas on its route map 1S granted the route extension to include passengers begin and end their journeys 
Pioneer Air Lines, whose headquarters : 
are in Houston but whose president, 
Robert J. Smith, makes his home in Dal- 


las and keeps his fingers on the pulse of E. V. McCRIGHT & COMPANY, LTD. 


the statewide enterprise from his Repub- 
lic Bank Building offices. Builders . . . Engineers 


Pioneer has been winging into Dallas Specializing in Commercial and Industrial Construction 


11 more Texas cities: Dallas, Fort Worth, at points on the Pioneer system. 








only since mid-February, when the Civil 


Aeronautics Board granted it authority CENTRAL INDUSTRIES, INC. 


to expand its route 64 by more than 1,- Owners ... Management . . . Leasing 
000 miles. Organized in August, 1945, Business and Industrial Properties 

Pioneer (first named Essair) operated 

until this year between Houston and Ama- 3025 Taylor Street Dallas 1, Texas Phone R-6223-4 





rillo, with interim stops at Austin, San 
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TEMCG 


MAJOR industry contributing to 

Dallas’ leadership as one of the na- 

tion’s top aircraft reconversion centers, 

the Texas Engineering and Manufactur- 

ing Company last month reported a back- 

log of business on hand of approximately 
$5,000,000. 

This business of a post-war firm that 
has become Dallas County’s second larg- 
est employer of labor consists of contracts 
for the conversion and overhaul of mili- 
tary aircraft and various other contracts 
for the manufacture of vending machines, 
cabinets, and similar articles. 

A recently signed Army Air Forces 
contract accounts for a big part of the 
business backlog. This calls for the over- 
haul of 98 Army aircraft, including 68 
B-25 Mitchell bombers, 18 C-47’s, and a 
total of 12 BT-13’s, PT-17’s, OA-10’s 
and AT-11’s. These airplanes are being 
completely reconditioned, flight tested, 
and delivered to the AAF with complete 
military equipment installed. 
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TEMCO also has contracts with the 
Trans-World Airlines for the conversion 
and overhaul of five 44-pasenger C-54’s, 
and a contract with Far Eastern Air 
Transport, Inc., with headquarters in 
Manila, Philippine Islands, for the con- 
version and overhaul of two C-54. planes 
for 42 passengers with sleeper accommo- 
dations. It is also engaged in the modifi- 
cation of a C-47 to an executive-type 
airplane for the president of Chile, and 
the conversion of C-47 planes for Aer- 
avias Nacionales de Colombia, South 
America. These planes are being fully 
equipped for passenger service. 

Manufacture of large assemblies for 
the C-82 cargo ship for the Fairchild 
Aircraft Division will continue through- 
out the year, along with the production 
of sheet metal and machine parts for Con- 
solidated Aircraft Corporation’s B-36 
bomber. TEMCO recently completed de- 
sign work and obtained Civil Aeronautics 
Administration approval for the manu- 





RECONVERSION scenes at Texas Engineering 
& Manufacturing Company show (1) TEMCO-con- 
verted DC-4 cargo interior, with racks for freight; 
(2) DC-4 conversion in process for Far Eastern Air 
Transport, Inc., pioneer airline of the Philippine.; 
(3) interior of DC-4 undergoing conversion; (4) 
engine buildup line; (5) DC-4 undergoing conver- 
sion for Far Eastern Air Transport; (6) converted 
DC-3 for Orient Airways, Ltd., of India; (7) con- 
verted DC-3 for Trans-World Airlines; (8) flight 
ramp and hangar; and (9) DC-4 interior after 


conversion. 


facture of a line of airplane passenger 
reclining-type seats suitable for installa- 
tion in DC-3 and DC-4 passenger aircraft. 
Airplanes undergoing conversion are be- 
ing equipped with these seats. 


Sales of the Texas Engineering and 
Manufacturing Company for the first 
quarter of this year amounted to $1,879,- 
285, with net profits of $226,284 before 
provision for Federal income tax, it 
was reported by Robert McCulloch, pres- 
ident and general manager. H. L. Howard 
is executive vice president and treasurer. 


TEMCO, which is housed in the former 
“A” plant of North American Aviation, 
has also expanded its contract with the 
T. & C. Company for the manufacture 
of popcorn vending machines. 
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Towards safety and service for air pas- 
sengers, Dallas and Braniff have added 
another to a sizeable collection of 
“firsts,” with the airline becoming the 
first in the United States to begin landing 
under 25 per cent lower ceiling and visi- 
bility requirements at airports equipped 
with the Civil Aeronautics Administra- 
tion instrument landing system. 





ROUTE CONDITION CHART, used by Braniff, was created by Dispatchers Adrian Pearce, shown 








Love Field has been one of the first above in Dallas pilots’ room, and Jerry Montgomery. 
major airports in the country to get one 
of the $50,000 CAA installations. Train- RADIO MARKER RADIO — 





ing of Braniff pilots began last July un- 5 MILES 
der Director of Flight Operations R. V. 
Carleton and Chief Pilot Dan Hughes. 
With final checkouts of all pilots and re- 
ceiving equipment installed on all planes. 
the airline was given permission by L. C. 
Elliott, administrator for the CAA fourth 
region, to begin actual operation on ILS. 
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“The public will benefit immediately 
by this aviation aid and 300-foot ceiling,” 



































R. C. Shrader, vice president, said in an- RADIO MARKER RADIO MARKER LOCALIZER 

nouncing inauguration of the system. FRSCMTTER 
“Approximately 50 per cent of our TInt LPGALIZER BEAM. ae 

flights which have formerly been cancel- tlt tt rr mort Pee : =, 

led, passed over a city, or delayed de- GLIDE PATH BEAM 

parture will now operate routine with i 5 MILES > sng TRANSMITTER 


the use of this landing device. This is the 
first postwar contribution toward low- 











ered weather minimums, a major hurdle RADIO MARKERS of the ILS glidepath, top above, tell a pilot riding down the beam how fast to fly 
down from how far up to a perfect landing. Localizer portion of the very high frequency landing aid, 
bottom above, guides the plane down the absolute center of the runway. 


in the industry’s and Government's fight 
to conquer weather. 


“Approval of the use of these instru- 

ments not only permits the ceiling re- if 
duction to 300 feet immediately, but aft- 
er continued use on all our routes a fur- 7 
ther cut to 200 feet is expected,” Mr. , 

Shrader pointed out. “We believe that 
this second reduction will eliminate as 
many as 75 per cent of our delays due 
to landing restrictions existing with a 
300-foot limitation. Not only can land- 
ings be completed with the ILS under 
conditions previously not approached, 
but the high frequency system will also 
speed up landings, reducing the ‘stack- 
ing’ of planes over an airport and expe- 
diting traffic control in congested areas.” 








The CAA developed this system prior a _ 
to the war. and. while installations were BRANIFF PLANE is shown above landing by CAA's ILS system with lower ceiling regulations which 
ie : v a permit “operation routine” signal on 50 per cent of flights formerly cancelled or delayed by ceiling 
made at military and commercial airports and visibility regulations. 
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for wartime use, improvements devel- 
oped then are now being utilized in the 
nation-wide program for the schedule 
airlines. Completion of other airlines’ 
programs is expected to follow soon. 

Another Braniff installation toward 
continued high safety standards has been 
made in the nerve center of the airlines’ 
flight control, which keeps tab 24 hours 
a day on all planes over the 3,749 miles 
of domestic system and keeps pilots, 
those in the air and others preparing for 
take-off, informed of the latest flight 
conditions over the country. 

A “second’s glance” chart which con- 
solidates data on 10 vital items neces- 
sary to the pilot’s pre-flight check on his 
route has been designed by two flight 
dispatchers. Where it was once necessary 
for a pilot to thumb through CAA and 
Braniff dispatches to get latest informa- 
tion on aviation facilities at airports 
along his route, he can now get in a sin- 
gle sweeping glance the complete status 
of the radio ranges, airport control 
tower, ILS, runway, constructions near 
or on the airport, field lights, available 
fuel, weather facilities, and company 
radio and teletype systems at each air- 
port on his particular route. A white tab 
under each subject signals routine con- 








dition, while a colored tab indicates a 
changed status for that item. Below the 
chart in itemized form are the detailed 
dispatches referring to each colored tab. 
The chart is kept hourly current by dis- 
patches from pilots over the routes. 

Braniff is moving ahead with several 
activities linked with the projection of 
new airlanes into South America. Jess 
B. Bennett, new assistant to the presi- 
dent of Braniff, is now giving his atten- 
tion to conferences in Buenos Aires be- 
tween James M. Landis, Civil Aeronautics 
Board chairman, and officials of Argen- 
tina for the negotiation of bilateral avia- 
lion treaties. Sixty pilots have completed 
the first third of a special training course 
on the South American terrain, and on 
May 20 the entire flight supervisory per- 
sonnel of Braniff, as well as communica- 
tions and ground operations chiefs, will 
make a flight to Cuba and Panama to 
check navigational facilities. 

An interline agreement between Bran- 
iff and United Airlines gives Dallasites 
additional one-stop service to New York. 
Under a seat allotment plan covering 
United’s non-stop flight from Chicago to 
New York, Braniff’s reservation depart- 
ment can give instantaneous confirma- 
tion on request. A non-stop Braniff DC-4 


flight leaves Dallas at 6:45 P.M., and 
arrives in Chicago shortly before 11 for 
a connection with United’s 11:30 depar- 
ture, with arrival in New York at 4:05 
a.m. 

Pending occupation of the former 
Lockheed Modification Center adminis- 
tration building, now housing the Vet- 
erans’ Administration, Braniff has re- 
modeled at its Dallas base a building, 
which during the war was familiar to 
Dallasites as the Army-Navy air hitch- 
hiking post. Painted white, with interior 
offices and adjacent landscaping designed 
by Braniff architects, the building houses 
the new Latin American division; pas- 
senger service, schedules and tariffs, and 
travel sections of the traffic department; 
and the purchasing and mailing depart- 
ments. 


New personnel director of City Per- 
sonnel Service, 201814 Main, is MISS 
REBA R. PAYNE, formerly field super- 
visor and public relations representative 
of the Research Institute of America. 

¥ 7 7 

P. H. WEIDLEIN, who joined West- 
inghouse Electric Supply Company in 
1941, has been named branch appliance 
manager at Dallas. 





CONVENTIONS, business meetings, inspection tours, aerial surveys, 
hunting, fishing and vacation trips. e e e WHATEVER your own trans- 


portation needs, or those of your company or club, the Ben Bransom 
Charter Service has the answer. e e e WHEN YOU FLY the Bransom 
way, you make your own schedule—you save valuable time—you 
arrive at your destination fresh and ready for action, instead of 
travel-weary and on edge. And you save money. For instance, our 
Douglas DC-3 may be chartered for as little as 3 cents per passenger 
mile! e ¢ e ALL THREE of the Ben Bransom charter planes are main- 
tained and flown in strict accordance with Civil Aeronautics Author- 
ity (CAA) standards. They are commanded by three first pilots 
whose combined flying experience totals 60 years. ¢ e e INVESTI- 
GATE “The Businessman's Private Airline" today. Write, wire or 
phone for additional information. We will be happy to show you our 
aircraft at their base on Love Field. 
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FREE TRANSPORTATION to and from planes by Continental Trailways busses is feature of Mercury 


Airlines Service. 


Mercur 


ESIGNED for the convenience of 

the local air traveler between Dal- 
las-Fort Worth and Austin, San Antonio. 
and Houston, Mercury Airlines has flown 
17,699 passengers a total of 487,582 
miles during the first eight months of 
its operations. 


Grumman Mallard Amphibian 


High-speed Lockheed 12 


This has been accomplished by two 
round trips daily over Mercury’s two 
Texas routes (Fort Worth-Dallas-Hous- 
ton Fort Worth-Dallas-Austin-San 
Antonio) plus a substantial volume of 


and 


charter business to all parts of the coun- 
try. 





In launching its operations last Au- 
gust, Mercury sought to enhance its serv- 
ice by combining extra ground features 
with convenient schedules and top-flight 
equipment. 

“The problem of transportation to and 
from the airports has always been an 
item difficult to handle from the airlines 
standpoint,” said L. G. Simon, Mercury 
executive vice president. “Since Mercury 
is an afhiliate of Continental Trailways 
Bus System, it was logical that it could 
afford to enter into a contract with the 
bus company whereby Mercury passen- 
gers would be furnished free transporta- 
tion to and from airports in the cities 
served by the airline.” 

Mercury added another attraction with 
its round trip fare reductions compara- 
ble to those offered by ground carriers, 
and later inaugurated a credit card plan. 

“Success of Mercury operations is evi- 
dence of the fact that air transportation 
has definitely entered into that phase of 
traveling convenience that attracts not 
only the passenger whose trip involves 
a few thousand miles but also those re- 
quiring transportation for only a few 
hundred miles,” Mr. Simon said. 


To date Mercury has maintained a no- 
accident record. 





De Luxe Douglas DC-3 with 





for over-water flying 


newest i 
200 


The Mallard is one o} J 947’s 
aircraft, the latest in Grumman’s famous 
line of rugged amphibians. Cruises at 
185 mph. The to land-water 
operations into and out of inland and 
waterways. Seat- and 
equipped for 10 passengers and crew of 
two. Has unusually comfortable interior 


answer parties. 


coastal lounge- 





executive transport 


voter 
wea an hour. 
equipped, it is ix 


( 


A favorite with business men and 
men who are 

transportation, 
fastest transports in charter 


arries 





clips off the miles at almost Mickey” is 
Seat- 
leally suited for smaller busi 
and pilot. seals 
Ss ports- 
speed 
the 


and lounge- 
ness. 


passengers 


bar 


car requirements, 


accustomed to high ind 


“Scooter” is one of 


service. 


BEN BRANSO 


Call Dixon 4-1711 for Information 


LOVE FIELD 


DALLAS 


TEXAS 


) O. P. Russ—D4-1017 
NIGHT NUMBERS } w ¢. powell—F2-0337 


Reservations may be made as far in advance 


as 60 days—or planes may be chartered 
on short notice. 


the 
equipped twin-engine 
Has convertible interior which 
28 (and crew of two); 
can-be replaced by lounges, booths, tables 
fo your own club 
The last word in com- 


‘tailored” 


convertible interior 


most luxuriously 
transport in the 


or the seats 


fort. Cruises at 3 miles a minute. 


A ALUM 
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AILY at Dallas, the scheduled* and 

non-scheduled** airlines are offer- 
ing air freight service to any point in the 
United States. Air freight shipments ori- 
ginating in Dallas can be in the hands of 
the consignor overnight, or within 24 
hours. Interline and transshipping agree- 
ments facilitate the movement of any 
shipment which cannot be carried direct 
by the same all-cargo or combination pas- 
senger and cargo plane. 

Dallas has been exposed to various 
air freight services for over two years. 
It is estimated that only a minority of 
possible local shippers are using the 
daily service that is now available. Most 
of these concerns, which now receive or 
ship air freight daily, started with spas- 
modic or “emergency” shipments. 

Each flight, whether passenger or all- 
cargo, loads or unloads its share of air 
freight handled daily at Love Field. In 
a recent month, one of the certificated 
carriers increased their total weight by 
well over 900 per cent in comparison 
with the same month a year previous. 
Another one of the common carriers 
loaded at Dallas more than five times as 
much weight as was off-loaded during 
the month of February, 1947. Still an- 
other eertificated airline has a daily all- 
cargo plane, capable of carrying over 
three tons per flight, serving Dallas direct 
to either the east or west coast. 

The non-scheduled contract carriers 
use Love Field and serve Dallas approxi- 
mately five times each week. One of the 
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SOUTH OF THE BORDER 

was the destination of these thou- 

sands of pounds of popcorn shown being 

loaded aboard one of American Airlines’ air- 

freighters at Love Field for a 4-hour fiight to 
Mexico City. 


all-cargo contract carriers claims a 90 
per cent off-load per plane at Dallas for 
the month of February, 1947, with the 
outbound freight shipped for the same 
period coming within 7,000 pounds of 
the inbound. There are several non-sched- 
uled contract carriers using Love Field 
facilities in and out every day. 

The bulk of air freight shipments 
which originate at Dallas comprise small 
machinery, machinery parts, women’s 
ready-to-wear, and women’s accessories. 
Furniture, pets, candy, leather goods, 
shoes, some frozen foods, and baby 
chicks leave Dallas almost daily by air. 
Local reliable cartage companies are em- 
ployed by the airlines to provide quick 
pick-up and delivery service at reason- 
able rates. 

The ground handling of air freight is 
a problem of no small import to the 
operators. The waste of as little as one 
hour at any station between terminals 
may well dissipate the major advantage 
of the use of air freight, that of time sav- 
ing. As more experience is gained and 
new handling methods are developed, 
ground handling time should soon reach 
an irreducible minimum. A local sales 
and service organization at Love Field 
has done considerable preliminary 
eroundwork studying the feasibility of 
establishing an air freight terminal for 
all airlines and operators in the air 
cargo field. 





*Scheduled: Airlines holding temporary 
certificates issued by the Civil Aeronau- 
tics Board authorizing operations to cer- 
tain cities. 

**Non-scheduled: Airlines that operate on 
contracts to any city or point. 


Air Freight 




















By Donald C. Taylor 


To centralize ground handling of 
freight by air, Air Cargo, Inc., recently 
organized by the certificated airlines. 
will establish a regional office at Dallas 
within 60 days which will serve five or 
six states. Aim of the organization is to 
move cargo from the shipper to the 
plane and from the plane to the desti- 
nation. The public has a right to expect 
that operators of its transport system will 
lead and not follow progress and will be 
alert to adopt every possible improve- 
ment in facilities and services which 
man’s ingenuity may make possible. 

One of the biggest problems facing 
the airlines in developing their cargo 
traffic is weather. All-weather flying will: 
(1) result in shippers using air even 
though it may cost them more, because 
they will be assured of quick delivery. 
and (2) allow many firms to reduce in- 
ventories and in many cases eliminate 
their warehouses. Even lower tariffs are 
no good if the shipper knows his cargo 
may sit on the ground at an intermediate 
point. 

Recently the Civil Aeronautics Board 
temporarily approved an agreement 
among the certificated airlines to place 
air freight on the same nation-wide level 
as the passenger and baggage systems. 
This means that a single uniform “Air- 
way Bill” can be used between any of the 
500 different points and nearly 90,000 
miles of domestic routes. At present, the 
Air Freight rates range from approxi- 
mately 21 to 26 cents per ton mile, with 
optional pick-up and delivery service 
averaging 35 cents per hundred pounds 
at all cities. 

Dallas and the surrounding region has 
suflicient economic strength to support a 
regular scheduled air freight service. 
And because of business activities in the 
immediate vicinities, there is strong evi- 
dence that a considerable air freight traf- 
fic potential exists. However, attempts to 
measure the actual traffic potential by sur- 
vey methods of any one vicinity under- 
estimates the volume, because there is 
no technique by which the amount of 
traffic can be predicted that will be gen- 
erated as a result of familiarity with 
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the service. Studies made by various gov- 
ernment transportation offices indicate 
that the following are the most important 
factors which influence shipper patron- 
age: Price of service, speed, sales umit, 
adaptness, classification, schedule cor- 
relation, and completeness of service. 


In the prevailing competitive economy 
such as ours, the alert shipper weighs 
and considers all these factors and gives 
his busimess to the carrier whose service 
will provide him with the greatest return 
in terms of the total of these factors. 
Price of service does not mean rate alone, 
but rather costs of service. Rates, how- 
ever, are of vital importance. We do not 
know what the future holds with respect 
to technological improvements and 
greater operational economies in the field 
of air transportation, but we do know, 
as a basic economic fact, that the demand 
for transportation service of all kinds is 
an elastic demand; that is, at a lower 
cost of service there will be an increase 
in volume of shipping such as to bring in 
a larger gross revenue. We also know 
that, within limits, a larger volume of 
business increases the load factor and, 
fence, reduces the unit expenses of pro- 
viding the service. Thus, when attempts 
are made to measure traffic potential 


some level costs to shipper must be as- 
sumed, 


But costs are not rates solely. Because 
of the importance attached by shippers 
to other patronage factors, such as speed, 
sales unit, adaptness, schedule correla- 
tion, and completeness of service, rates 
alone make a poor index of costs of serv- 
ice. Shippers will be willing to pay a pre- 
mium in rates in order to realize the 
economic advantages of the patronage 
factors. For example, the demand of 
shippers for faster service is a case in 
point. This is due not only to the speed- 
ing up of all processes of civilization, 
but also to the fact that- speedy service 
is dependable, certain service, the latter 
attribute being a by-product of the alert- 
ness, attention, and effort necessary to 
effect it. Elements which determine the 
speed of movement are the time necessary 
to effect collection or delivery in the ter- 
minal, the frequency with which sched- 
ules are operated, and the speed at which 
the conveyance is operated. Speedy serv- 
ice means savings in dollars and cents, 
all else being equal. 

Another example of a patronage fac- 
tor which influences shippers is what is 
known as completeness of service which 
carries the implication that the shipment 


will be received from the consignor at 
his door and delivered to the consignee 
at the latter’s door. This factor is highly 
important with respect to merchandise. 
Schedule correlation is a patronage fac- 
tor which implies the degree to which the 
transportation agency's schedules are 
correlated to the patron’s production or 
business needs. Dependability of serv- 
ice, frequency of schedules, and time or 
times of the day at which the schedules 
are operated, all are elements in this 
factor. 

Adaptness is still another factor. This 
means the ability of the carrier to pro- 
vide equipment to transport freight safely 
and securely, with a minimum of expen- 
diture of time and money on the part of 
the shipper in preparing and protecting 
his shipment. More specifically, it means 
equipment which reduces the need for 
packing and crating; the need for protec- 
tion against temperatures by having the 
proper heating and cooling devices, and 
the need for undue expense in loading 
and unloading. In substance then, any 
attempt to measure with exactness the 
traffic that will be generated in a territory 
must presuppose a certain level of rates 
as well as a certain level of service to 
call forth the other patronage factors. 





>) Beechenagt 


There’s nothing more 


personal and business use! 


Currey 
Sanders 
Sales Rep. 
Shreveport 








Bonanza 


Finest Personal- Business Plane in 


the Medium Priced Field! ° 


to buy—just step in and fly! 


Beechcraft’s Sensational Bonanza . . the new, 
all-metal, low wing plane with a characteristic 

Vee tail, cruises at 172 miles an hour with a 750 mile 

range fully loaded .. at an operating cost of only one 
cent per passenger mile. Features: Complete instrumentation 
for day and night flying; retractable tricycle landing 
gear; luxurious, sound-proofed, heated and ventilated 
four-place cabin. Tops in performance for 


Sales Mgr. 















‘7.970. 


Deliveries being made — Priced f.a.f. Wichita 


Dallas pbincraft Sales, Mme 





BEECHCRAFT DISTRIBUTORS, LOVE FIELD 


Jim Gray 


Phone 04-2791 
Dallas 


Night L6-2214 





Associated with Southwest Airmotive, Approved Beechcraft Service 
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Navigators and Bombardiers 
Being Trained at Hensley 





A new program for the training of 
reserve navigators and bombardiers of 
Dallas and surrounding cities is being 
instituted at Hensley Field in conjunc- 
tion with its reserve pilot training. 


Conducted on a voluntary basis the 
same as reserve pilot training, the new 
program has the objective of keeping 
all of the former Army Air Forces flyers 
in step with changes in their respective 





CRAFT OWNER. 


All-weather runways, lighted for 
night flying 


Repairs and inspection any time 
to suit your convenience 


Vickery-6171 





COMPLETE MAINTENANCE AND 
OVERHAUL FOR THE PRIVATE AIR- ‘ 


Specialized Maintenance 


JACOBS AVIATION CO. 


Highland Park Airport 
Coit Road 





Dallas, Texas 
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AERIAL VIEW of Hensley Field (center of photo- 
graph) shows factory units formerly housing the 
Dallas operations of North American Aviation, Inc., 
(upper right) and the Dallas Naval Air Station 
(foreground). 


assignments, so that, in the event they 
are called to active duty, they will be 
ready to assume full responsibility for 
their jobs without additional refresher 
courses in navigation and bombing. 
The training program includes 12 
hours of refresher study in navigation or 
bombing, after which the navigator and 
bombardier teams will begin to fly the 
missions which have been planned for 
them. They will complete 20 hours of 
ground training and accomplish at least 
10 missions. Upon completion of the 
first 10 missions, the crew will be cleared 
to fly day and night missions to any point 
within a 500-mile radius of Hensley Field. 
The ground training is given by hav- 
ing classes at Hensley Field when it is 
most convenient for most of the reserve 
officers. At present classes are being held 
at 7 p.m. Thursdays and 2 p.m. Sundays. 
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Dallas Air Force 
Veterans Organize 
For Civic Service 


Several hundred air force veterans 
have organized for the purpose of fitting 
themselves into Dallas civic life through 
participation in aviation activities. 

The vehicle for their civic contribu- 
tions will be the newly formed Dallas 
squadron of the Air Force Association, 
of which Rex Lentz is commander. Dal- 
las directors include veterans of each 
World War and the membership includes 
women as well as men. The national head 
is Lt. General Jimmy Doolittle. 

The Dallas organization, already one 
of the two largest in the nation, hopes 
to have 1,000 members by Air Force 
Day August 1. 

Details of the Air Force Association’s 





NURSES' AID for victims of the Texas City explosion came quickly last month from, left to right, Adelina 
Briones, Elsie Stein, and Roberta Pursley, all members of the Dallas city health department staff, who were 
flown to Texas City in a North American Navion by CAP Major Barney L. Gibbs, retired automobile man 


Dallas program are still in the discus- 
sion stage but cooperation with the city 
and the Dallas Chamber of Commerce 
in aviation development has been 
pledged. Commander Lentz defines the 
group's major purpose this way: 

“The hundreds of young Dallas men 
who served in the Army Air Forces have 
a natural interest in aviation. They now 
are home and have reentered the busi- 
ness and professional life of the city. 
Through this new organization they want 
to contribute their energy and ability to 
the civic welfare of their community.” 





Slick Airways Starts 
Daily Cargo Schedule 

Daily air freight service between Dal- 
las and cities in the North and East, pro- 
viding overnight delivery to such points 
as New York, Philadelphia, Cleveland, 


Chicago, and Detroit, has been inaugu- 


of Dallas. 





LUMBER 


Order what you need... 1-inch, 2- 
inch, 4-inch. Yellow Pine, Oak, Gum, 
White Pine. 


INDUSTRIAL 


Attention: 
LUMBER BUYER 


We carry large stocks of lumber 
suitable for 


CRATING, MAINTENANCE, etc. Also other building materials. 
Prompt Delivery * Try Us * Call T-5195 


OLDHAM LUMBER COMPANY 


(Formerly Oldham and Sumner Lumber Company! 
927 SOUTH HASKELL AVENUE 

















An Invitation to to You to Visit Us and Inspect 


the View 1947 Ercoupe .. 


rated by Slick Airways. The expanded BROADEN 
service replaces three-a-week flights from 
Slick’s air freight station at Love Field. YOUR 
The Texas service is being coordinated BUSINESS 
HORIZONS 


with Slick’s transcontinental flights at 
Chicago, providing Texas shippers with 
second-day freight deliveries to Pacific 
Coast points. Now a contract carrier, 
Slick Airways has applied to the Civil 
Aeronautics Board for certification as a 
common carrier. Hearings have been 
completed and the airline is awaiting a 
ruling. 

C HARLES E. BEARD, executive vice 
president of Braniff International Air- 
ways, has been named a director of Air 
Cargo, Inc. 
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Executives and professional men prefer the handsome new Ercoupe for business 
travel. This all-metal personal plane cruises at a smart 110 m.p.h. Gets 22 miles on 
a gallon, can go 500 miles without refueling. Easy and safe to handle, too—only two 
controls. Tricycle landing gear. Certified spin-proof by the C.A.A. Want to fly? 
We'll gladly take you up for a free demonstration. Just visit or phone. 


It is our intention to see that all 
plane owners receive the service 
they need and expect—which is 
possible with our complete shop 
facilities. 





ERCOUPE DISTRIBUTOR 
Route 7, Dallas, Texas 
Phone Vickery 6346 
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IN DALLAS Last Month 


JOHN B. CORNELL, JR.. of New 
York, specialist in public utility, railroad, 
and industrial stocks and bonds, has be- 
come associated with the trading depart- 
ment of Dallas Rupe & Son. 





Sanger Vice President. Stephen Tins- 
ley Chandler, Jr., general store superin- 
tendent for Sanger Brothers, who has 
served in practically every branch of the 
department store’s operations during his 
20 years in the Sanger organization, has 
been elected a vice president. Mr. Chan- 


dler joined Sanger Brothers at the age of 
18 in 1927 soon after his graduation from 
high school, serving first as a checker 
and marker in the receiving, marking, 
and traffic departments of the Fort Worth 
store. Advancing to first floorman, he 
next served in the silks, woolens, and 
piece goods departments and then became 
assistant buyer of fabrics before his trans- 
fer to Dallas in 1931. He was appointed 
manager of Sanger’s garage, parking sta- 
tion, and tire and automobile equipment 
departments in 1934, was made assistant 
superintendent of the store in 1935, was 
elevated to general superintendent later 
that year, and resumed the superintend- 
ency after army service. 
es ee 

JACK NEILL, formerly art manager 
of Sterling Advertising Agency, New 
York, has returned to Dallas as art direc- 
tor with Madden-Eckels, Inc., Advertis- 
ing, 2022 Ross. 

ae 

CLYDE M. REMBERT, managing 
director of Radio Station KRLD, has 
been named to a two-year term as direc- 
tor of the Thirteenth District of the Na- 
tional Association of Broadcasters. 





LANDAUER 


and GUERRERO 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue 


J-8-9562 





GOING PLACES 


The GRIMES Boiler and GRIMES Air Compressor are going 


places fast. 


Backed by the GRIMES guarantee and manufacturing skill 
these high quality products are gaining in popularity every 


day. 


Write or wire for full information on these and other GRIMES 


products. 


Our business is to supply the equip- 
ment you need WHEN you need it. 


Jhe GRIMES Company 


2900 Main St. 
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Allis-Chalmers Manager. J. L. Pratt, 
formerly Dallas district office manager 
for the general machinery division of the 
Allis-Chalmers Manufacturing Company, 
has been advanced to manager at Dallas 
of the newly formed Southwest region of 
the company, serving Texas, parts of Ar- 
kansas, Oklahoma, Kansas, Louisiana, 
New Mexico, and Coahuila, Mexico. H. I. 
Reynolds, World War II veteran, has 
been appointed Dallas district manager 
for Allis-Chalmers’ machinery division. 
A 7 4 

VORIS C. YOUNG and RALPH 
PEASON, formerly connected with Flip- 
pen-Prather Realty Company, have 
opened their own real estate and insur- 
ance offices at 5933 Berkshire. 

a ae 

New dean of the Dallas consular corps 

is LEWIS BERNAYS, British consul 


general. 


EMPLOYMENT SERVICE 


SPECIALISTS IN 
OFFICE, SALES AND 
TECHNICAL PERSONNEL 
FOR MORE THAN 
20 YEARS 


No Charge to the Employer 
821 Republic Bank Building 


Associate Offices 
in 34 Cities 
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* “a ee Famous “feature 


OF THE FAMOUS S JAMES/ 











NOTE THESE: The sensational Famous James Lightweight Motorcycle from 
* Weighs 150 pounds England gets 120 miles per gallon. . personal transporta- 
* Powered by Villiers tion to school. . to work. . to sports events .. for about 50c 
* 2-cycle motor per week! It’s handsome in its maroon and blue paint 
Piescnchnennel job .. and rides like a magic carpet! Priced at just $325 


* 3-speed gear shift — 
* 120 miles per gallon P . 


* Throttle-twist grip NEW EASY TERMS 


* 2-wheel brakes same . 10 0 Dou a 
7 ee a8 
g he , ae 


Balance 10 Months 





a3 . s ba Pacific at Olive oe: : 


Sates x Parts «x Sewice S. H LYNCH & CO. 
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Republic Vice President. C. B. Sulli- 
van, formerly assistant supervising ex- 
aminer for the Southwest district of the 
Federal Deposit Insurance Corporation, 
has assumed his new duties as a vice pres- 
ident of the Republic National Bank. 
After serving in country bank work to 
start his career 29 years ago, Mr. Sullivan 


joined the Texas banking department in 
1921, became vice president of the Tyler 
State Bank and Trust Company in 1924, 
next was elected cashier of the Cleburne 
State (now Cleburne National) Bank in 
1926, and then moved to Austin in 1928 
to serve as vice president and operating 
officer of several country banks nearby 
before joining the FDIC as examiner in 
1933. 
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GARLON A. HARPER of Durant. 
Okla., former secretary and sales man- 
ager of the Bryan County Breeders’ Asso- 
ciation, who has also served as county 
agent in several areas, has been named 
field representative at Dallas for the edu- 
cational service of the National Cotton- 
seed Products’ Association. 


v '# tA 


With the assumption of over-all direc- 
tion of agency operations of the Republic 
National Life Insurance Company by 
THEO P. BEASLEY, president, LYNN 
TENNEY has been named assistant vice 
president and assistant director of agen- 
cies and CHARLES E. SHEDD, educa- 


tional director. 





SHOW CASE AND FIXTURE 


MANUFACTURING CO. 


1914 CEDAR SPRINGS @ DALLAS, TEXAS 


DESIGNERS & MANUFACTURERS 


OF STORE AND BANK 


INTERIORS 














CHAS. CARTWRIGHT 
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Sie ee and then he decided to CONFER with COUCHMAN!” 
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Purchasing Agents’ Chief. Charles F. 
Wilson, supervisor of stores for the Lone 
Star Gas Company and vice chairman of 
the public utility group of the National 
Association of Purchasing Agents, is the 
new president of the Purchasing Agents’ 
Association of Dallas, succeeding R. G. 
Williams. Other officers are R. Linn 
Crockett and C. J. Castles, vice presi- 
dents; Ira C. Jared, treasurer; L. J. Me- 
Elroy, secretary; Mr. Williams, national 
director; and Bart T. Holden, alternate 
national director. 






g NE IRM 


a 


Directs Hospital System. Thomas L. 
Norton, formerly assistant to the adminis- 
trator of the Dallas City-County Hospital 
System, has been advanced to administra- 
tor as successor to Russell C. Nye, who 
resigned. Previous to entering medical 
administration work in December, 1945, 
Mr. Norton served in supervisory capaci- 
ties with North American Aviation, Inc., 
from 1936 to 1945, first at Inglewood 
Calif., and then in the Dallas plant. 
v 7 ¥ 

D. L. TREADWAY, district mortgage 
loan manager at Dallas for Investors Syn- 
dicate, is the new vice president of the 
Texas Mortgage Bankers’ Association. 
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have 72€ thing in common... 


They can both work better if they can see better . 
yes, 


and their customers would be a lot happier, too. 


Good Light Is Essential To Any Successful Business 


Every industry has individual lighting problems arising from the nature of the 
work, the equipment, and the available facilities. GABLE ELECTRIC has made a 
practical study of lighting in relation to industry's needs. Their staff of highly 


skilled technicians will assist you in solving your lighting and wiring problems. 





ELECTRIC SERVICE 


6713 Snider Plaza Phone: L-3188 
“A Qualified N.E.C.A. Contractor™ 
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DIAMOND 
BARGAINS 


i Professional 
f = Watch Repair 
o Service 


CLAUDE ZIMMERLY 
316 Republic Bank Bidg. C-2748 
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Dr. Pepper Vice Presidents. Two new vice presidents of the Dr. Pepper Company 
are H. S. Billingsley, left, and T. Gordon Mason, right, who is in charge of marketing. 
PUBLIC RELATIONS Mr. Billingsley, who joined Dr. Pepper as auditor in 1931, continues as secretary, 
a post he has held since 1940. Mr. Mason, who became sales manager in the fountain 


EXPERIENCE division in 1944 after army service, has been general sales manager of the company. 


Formerly with the field research labo- 
ratories of the Magnolia Petroleum Com- 
pany, DR. TRUEHART H. BROWN, 
industrial chemist, has become assistant 
director of the Texas State Research 
Foundation. 
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THE sONS J.C JOM PANY 1. ‘ 
THE Persons J. CRANDALL Co Three new members of the Highland 











Advertising and Park school board, elected for three-year 
) ti terms, are DR. J. SHIRLEY HODGES, 
Public Relations MRS. JUDSON FRANCIS, and W. D. 
1708 Commerce ° DALLAS ° Central-6740 PRINCE 








SAFE DELIVERY |S ASSURED 
Osteopathic President. Dr. Robert H. 
WHEN YOUR PRODUCTS TRAVEL Lorenz has been elected president of the 


Dallas County Association of Osteo- 
pathic Physicians and Surgeons. His fel- 
IN GAYLORD BOXES low officers are Dr. Charles Still, vice 
president; Dr. Gladys Petit, secretary- 
treasurer; and Dr. Mary Lou Logan, his- 
fa es Moms A torian. 
7 7 y 
New president of the Rotary Club of 
Oak Cliff is LEVEN T. DEPUTY, head 
of the mechanical department of the 
“Dallas Morning News.” Other officers 
are F. M. DELANY, vice president, and 
LARRY DUNBAR, secretary. 
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CONTAINER GRAYSON GILl 
CORPORATION Architect and Engineer 


DALLAS, TEXAS 306 Great National Life Building 
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Another F/RST 





for the TEXAS AND PACIFIC! 





HOTEL RESERVATIONS 
MADE FOR YOU IN 


CHICAGO: 


Here's a brand new service .. . the first of its kind ever offered by any railroad 
in the Southwest. 


Arrangements have been made with the Morrison Hotel, Palmer House and 
the Stevens Hotel in Chicago to make room reservations for Texas and Pacific 
patrons. We hope to announce soon the extension of this service to other cities 
and hotels. 


Speedy confirmation of reservation requests is made possible by direct tele- 
type communications with our Chicago office . . . and if hotel accommodations 
are not available, you'll be notified promptly. 


When you buy your ticket to Chicago, ask the Texas and Pacific ticket agent 
to make your room reservations at one of these famous hotels. 


You send no telegrams ... write no letters. We do it for you. 


TEXAS AND PACIFIC RY.< 
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AIR FREIGHT CARTAGE 


A Ten-Year Record of Fast, De- 
pendable Truck Service—Bicycle 
Messengers — Heavy Hauling — 
Car Unloading—Hydraulic 
Lift Trucks 


Texas Delivery Service 


RIP NICHOLS, Owner 
2525 COMMERCE DALLAS CENTRAL-8411 











YOUR 


om 


HEATING - PLUMBING - BUILDING 
... Repairs and Installations.... 





Fa 


Open Advertising Firm. Richard P. Jordan, left, Army veteran and recently 


PAINTING - PLASTERING advertising manager for the Dallas regional office of the War Assets Administration, 
DECORATING and Dan B. Goodrich, right, formerly production and media manager for the McCarty 
Custom CABINET MAKING Company’s Dallas office, have established the Goodrich-Jordan Company, advertising 


firm, with offices at 2620 Cedar Springs. Mr. Jordan was also formerly public relations 





eh "0 director for radio station WFAA and for the Baker Hotel. Mr. Goodrich was also 

re previously associated with McCann-Erickson, Inc., New York. The new firm will 

Music eat Suni - specialize in direct mail advertising literature and writing and producing company 
WEAA ° Dial 570 publications and printed sales material. 


Sundays 11:00-11:30 A.M. : 
WILLIAM T. (BILL) LYNDE, for- 


BUILDING MAINTENANCE mer weekly newspaper editor and Asso- 
ciated Press staff member. who most 

SERVICE, INC. recently has been executive manager of 

South St. Paul at Cadiz the Southwestern Sun Carnival at El 


RIVERSIDE 6858 Paso, has joined the public relations de- 
partment of the Texas & Pacific Railway. 
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MARINE GRILL _—— 


Long has been moved up from assistant 
g FZ & C rliveme itt manager to manager of the Palace The- 
a Be & we 0 0) -_ d ater, 1625 Elm, as successor to the late 
1 eliclous Richard Foy. A veteran of 12 years of 

OT ROLLS service with the Interstate Circuit, Inc., 

Mr. Long has served as manager of both 


BUSINESS MAN’S LUNCH... the Lawn and Melrose Theaters. 


WE ARE OPEN FOR LUNCH AT 11:30 AND WE Fast 
SERVE YOU FAST. A VARIETY OF COOKED Service 
MEATS, ENTREES AND FRESH VEGETABLES. 








Typewriters 
Adding Machines 
Repairs and 









































Saccitreee Supplies 
3718 HALL AT OAK LAWN —’ S.L. EWING CO. 
U : | 1919 Main Street C-5401 Dallas 
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AIR CONDITIO 























“PULL” More Customers this Summer 


It’s a well known fact that air conditioning will ‘‘pull’’ 


more customers for you during the hot days ahead. 


More and more Dallas businessmen are finding that 
electrically refrigerated air conditioning results in 
heavier store traffic, greater profit, increased person- 
nel efficiency, added customer comfort and convenience. 


Let Cheap Electricity in Dallas aid you in this modern 
method of merchandising. Watch the store that’s air 
conditioned, then.... 


CALL YOUR ELECTRICAL CONTRACTOR SOON 


DALLAS POWER & LIGHT COMPANY 
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One of the three appointees from 
the Southern cotton states, EUGENE 
BRAGG SMITH, Dallas cotton merchant 
and exporter, has beem named to a year’s 
term on the board of managers of the 
New York Cotton Exchange. 

y y + A 

RAYMOND N. JARL has been ad- 
vanced from city freight agent to chief 
clerk in the Dallas division freight office 
of the Santa Fe Railway, and has been 


succeeded by GEORGE W. WOOD. 





TELEPHONE C-5721 


Photographs 


THOMAS K. CONE, JR. 


2027 ¥ Young Street Dallas 








Robert D. Goodwin 


ARCHITECT 


TELEPHONE LAKESIDE-5759 


4801 Lemmon Dallas, Texas 








Consulting Engineers 


City Planning 
and 
Municipal Engineers 


KOCH & FOWLER 


RIvERSIDE 2533 


Great National Life Bldg. Dallas 
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Laundry Executives Advanced. Otto Herold, left, president for many years of 


the Oriental Laundry and Cleaning Company, 


1714 Wood, has been elevated to 


chairman of the board. His successor as president is his son, W. Alvin Herold, right, 
who has been vice president and general manager since 1930. 


KEITH B. REED, World War II vet- 
eran, who recently sold his interest in 
the Park Cities Frozen Food Company, 
has joined the Dallas staff of Dittmar & 
Company as a sales representative. 
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ROBERT M. DONNELL has joined 
the Dallas agency of the Prudential In- 
surance Company of America as special 
agent. 





PAItINTABLE 


cousti- 


K REGISTERED 


Dallas: T-3-2166 





NOISE IS AN IRRITANT THAT AFFECTS CUSTOMERS 
AND EMPLOYEES ALIKE 


Acousti-Celotex sound condifloning brings permanent quiet. It can be 
installed without interrupting business routine and it can be repeatedly 


painted without loss of its sound absorbing qualities. 


5. W. NICHOLS COMPANY 


Acoustical Jechnicians and (Contractors 


PERMANENT 


ELOTEX 


vu Ss PATENT OF 


Houston: Capitol 6020 
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Heads Athletic Club. John A. Erhard 
has been elected president of the Dallas 
Athletic Club, succeeding Sam Smith. 
Other new officers include Ben W. Haugh- 
ton, first vice president; L. L. Culpepper. 
second vice president; Ellis C. Huggins, 
secretary; and Robert M. Olmsted, treas- 
urer. Charles A. Vilbig, J. O. Spring, and 
Sam Smith have been appointed to the 
budget committee, and E. O. Cartwright, 
Peyton L. Townsend, and R. G. McCord 


to the membership committee. 


We Send You Qualified Applicants 


For Professional—Technical 
Office and Sales Positions 


CITY PERSONNEL SERVICE 


Edith Sewell, Manager 


201814 Main Street Phone R-4786 
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EDWARD V. WOOD, who formerly 
operated the Edward V. Wood Insurance 
Service in the Irwin-Keasler Building 
and was district manager for the Mac- 
cabees, has been appointed general agent 
in Dallas for the Security Life & Accident 
Company of Denver. 

y y 7 

JAMES E. TURNER, who has been 
with the Burt Shoe Stores for more than 
10 years, has been named manager of the 
Burt store at 1510 Elm. 





T. C. FORREST, JR. 
Consulting Engineer 
Praetorian Building 
Phone R-5026 Dallas 
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Home Builders’ Chief Honored. Dallas home builders were hosts at a dinner last | pease 
month to Edward R. Carr of Washington, D. C., president of the National Home 
Builders’ Association, who also met with home builders who gathered from various 























Texas and Oklahoma points for a discussion of building problems. Pictured, left to Southwestern Blue Print Co. 
right, are: Avery Mays, vice president of the Dallas Home Builders’ Association; oenalieaepeniadadias Phen C0006 
Robert Shelburne, president of the Dallas organization; Mr. Carr; and W. W. Caruth, _ 


Jr., regional vice president at Dallas for the national group. 


COLEY, former high school teacher at CHARLES L. HENRY & ASSOCIATES 

Oxford, Ala., who has been serving as a CONSULTING INDUSTRIAL ENGINEERS 

Girl Scout field director in Dallas. 
y 7 gy 


¢ Work Simplification 
Job Evaluation 
Incentive Plans 
Plant Layouts 


New special agent in the Ricks Strong 
} s 5 
general agency at Dallas for the John 
Hancock Mutual Life Insurance Com- 


pany is WALTER C. COLDWELL, JR., Industrial Surveys 
formerly agent at Chattanooga for 16 Phone J-8-1686 


years for the Northwestern Mutual Life 3402 McFarlin Bivd. Dallas 
= 


Insurance Company. 











Account Executive. Lillian Caldwell, 
formerly advertising manager’s assistant SSS LSS _ EE E___l SSS 


in the Popular Dry Goods Company a Mi a 
eee DailasRupe&Son. 
| is 


Advertising as account executive and will 
specialize in radio and fashions. Miss 
Caldwell also previously served in script- 
writing and announcing capacities with 
Radio Station KTSM, El Paso, and before 
that was connected in California with 
Bullock’s, Parmelee-Dohrmann’s, and the 
Broadway Store. She is a former Texas 
chairman of the women’s division of the 
National Association of Broadcasters. 
7 7 A 
New executive director of the Dallas 


Girl Scout Council is MISS LUCILE 


El Paso, has joined Huff & Henderson 
INVESTMENT pst 
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Advertising Director. Miss Virginia 
Siske, formerly a member of the advertis- 
ing staff of the Joseph Magnin stores of 


California and more recently with the 
advertising department of Bonwit-Teller, 
New York, has assumed her duties as ad- 
vertising director of Neiman-Marcus 
Company. She succeeds Miss Zula Lee 
McCauley. who has retired after serving 
the store for 26 years. 

An addition to Miss Siske’s staff is 
Chuck Gruen, who has assumed his duties 
as art director. Mr. Gruen, who served 
in the United States Coast Guard during 
World War II, has been art director for 
“The Californian,” West Coast fashion 
magazine. 

7 y y 

AVERY MAYS, Oak Cliff building 
contractor, has been named to the Dallas 
Board of Education to fill the unexpired 
term of R. L. THOMAS, who resigned. 

5 A 7 y 

J. H. SNELL, JR., independent ad- 
juster for insurance companies and pre- 
viously a general building contractor, 
has opened adjusting offices at 711 Main. 





312 BURT BUILDING 


CHAPPELL, STOKES AND BRENNEKE 


CONSULTING ENGINEERS 
INDUSTRIAL PLANTS « MUNICIPAL IMPROVEMENTS © STRUCTURAL DESIGNS 
—DALLAS— 


RIVERSIDE-2837 











Advanced by Hotel. John E. Williams 
is now directing operations of the Melrose 
Hotel in his new capacity of vice presi- 
dent and general manager. He has been 
elevated from managing director by Mel- 
rose Hotel Company’s board of directors. 


y 7 i 


DR. HORACE BEACHUM of Dallas 
has been elected vice president of the 
Texas State Dental Society for the north- 
east division. DR. WILLARD OGLE of 
Dallas continues as secretary, treasurer. 


and editor. 
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BRANIFF OFFERS S7cecl THAT MAKES 
THE WHOLE COUNTRY A NEIGHBORHOOD 
Air transportation saves time...essential to the profitable operation of your business. 
Whether you are a traveler or a shipper, Braniff has the answer to your transpor- 
tation problem. The next time, call the nearest Braniff office or your Travel Agent. 
Seata and Space Uvaable on Ul fileo 
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Rotary Club President. Charles W. 
Wooldridge, personnel manager for the 
Texas Power & Light Company, has been 
elevated from vice president to president 
of the Rotary Club of Dallas, succeeding 
Ewell D. Walker. Recently appointed to 
the board of Texas Technological Col- 
lege, Mr. Wooldridge is a former presi- 
dent of the Palestine Rotary Club and a 
former governor of the Dallas Rotary dis- 
trict. T. K. Johnston has been elected vice 
president. New directors include Mr. 
Johnston, Fred V. Luhnow, Wilson W. 
Crook, D. A. Hulcy, Ira L. McColister, 
and Mr. Wooldridge. 
q y 3 

New field representative in the public 
relations department at Dallas for the 
Southwest division of United States Steel 
Corporation Subsidiaries is CECIL E. 
EDWARDS, Army Air Forces veteran 


and former newspaperman, who most 


recently has been assistant manager of 


the Big Spring Chamber of Commerce. 





PAUL G. BENTLEY CO. 


DALLA S++ «4 TEXAS 


ELECTRICAL * MECHANICAL « REFRIGERATION ~~ 
INDUSTRIAL AND UTILITY ENGINEERS ba * Ov, Suadio- 








“THE YEARS 
PROVED HIS 
WISE COUNSEL” 





“The home of their own is still hers.” 


“But they’re so young to build a home like that. What if something should 
happen to Bill or the business.” That’s what many people said as young 
Mr. and Mrs. Scott watched the home of their dreams grow. They had 
great plans for the future, but the unforeseen did happen to Bill. 


Mrs. Scott and the children still live in that home, thanks to the sincere 
counseling of a Southland Life Insurance representative who advised Bill 
to invest in a mortgage protective policy. His advice was as sound as the 
foundation of their home. Through the years, our representatives have 
shown the way to a secure future for many... because they have been 
specially trained to fit the many benefits of life insurance to particular 


needs and incomes. 
Gouthland Lie 


INSURANCE COMPANY 


W. ©. McCord, President Home Office: Delles 








Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Lean 
Insurance Corporation. Washington, D.C. 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET B-5103 
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Public Relations Institute. A civic objective—traflic safe- 
ty—has been adopted as an initial activity of the new Public 
Relations Institute of Texas, which has been formed by Dallas 
public relations counselors. The group’s services have been 
made available to the Citizens’ Traffic Commission of Dallas 
for furthering its accident prevention educational work. Of- 
ficers and directors pictured discussing PRINT’S role in the 


—==> = = Tr 








BETWEEN 


FORT WORTH-DALLAS 





Angm 





TRAVEL AGENCIES AND LEADING HOTELS. 
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AUSTIN-SAN ANTONIO 


* TICKET OFFICES AT CONTINENTAL BUS STATIONS, 





—Photograph by Tom W. Collins. 
safety program are, left to right: Gerald Cullinan, vice presi- 
dent; Bernard Brister, director; Ted Barrett, director; Dwight 
H. Plackard, president; Ayres Compton, director; J. O. New- 
berry, director; and Booth Mooney, director, and the insti- 
tute’s representative on the Citizens’ Traffic Commission. W. 
W. Sherrill, not shown in the picture, is also a director of the 
public relations group. 
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the Army Air Forces and the Office of 
Strategic Services during World War II, 
has been advanced to Southwest merchan- 
dising manager for “Life” Magazine, 
with headquarters in the Rio Grande Na- 
tional Building. He formerly was retail 
representative for “Time” and “Life” in 
the Dallas-Fort Worth area. 
y 7 7 
The honorary title of admiral of the 
flagship fleet of American Airlines has 
been awarded to former MAYOR J. 
WOODALL RODGERS. 
of 7 7 
W. A. KERNAGHAN has become a 
partner in the certified public account- 
ants firm of Mehrten, Smyer & Company, 
302 Andrews Building. 
y y oA 
MARION SNIDER, Dallas pianist, 
' has joined the Dudley M. Hughes Fu- 
"Life" Merchandiser. Dave Olds, 20- neral Home as director of public rela- Mexican Chancellor. New chancellor 
vear-resident of Dallas, who served with — tions and musical programs. of the Mexican consulate in Dallas is 
Alberto J. Echavarria, Jr., of Linares, N. 


Soar ; : on, Mexico, former mi ion inspec- 
| Design of Subdivisions, Apartment Projects, Shopping Centers Le ” Mexi former gration inspec 
and Country Estates tor in Mexico. He served as an inspector 


OTTO PHILLIPS for the department of state of Mexico dur- 


SITE PLANNER AND LANDSCAPE ARCHITECT le ae re apoio 
DALLAS, TEXAS vianu Avila Uamacno an ater was In 


212 South St. Paul St. Phone R-8081 the department’s information service. As 
chancellor, he will serve as secretary to 
eS : — a Efrain G. Domingues, Mexican consul at 


Dallas. 

























y > 7 
JAY CRUM, Navy veteran and former 
reporter for the “Tulsa World,” has 
been transferred from the Tulsa public 
relations office of American Airlines to 
Dallas as assistant regional public rela- 
tions director. 





it takes only 


5 PEOPLE 


NOW any firm with as many as five 
employees can take advantage of the 
savings offered by Great American Re- 
serve through its Group Life Insurance 
Plan—the economical way to buy life 
insurance. Complete coverage Group 
Hospital and Surgery Benefits also avail- 
able. 





Dealers—Save Money Here 
Up to 50% Discount 


First in Fluorescent” 


Made with our exclusive glass diffusing panels which 
soften and diffuse the light without loss of efficiency— 
Over 300 styles and designs 


INQUIRIES INVITED 


Tubes + Starters + Ballasts 


BE SAFE—BUY OUR GUARANTEED FIXTURES 
as thousands of others have done, all thru the South 


Underwriters Approved 
DAYLIGHT at MIDNIGHT 


Central 3383 


Oldest Fluorescent Dealer in the South 


Here is low-cost, safe protection for 
you. Let us show you the advantages 
of the Great American Reserve Plan— 
phone 


BOB BOURDENE 
R-9551 


, eras GREAT AMERICAN RESERVE 
FLUORESCENT LITE 2 > INSURANCE COMPANY 


DALLAS 1, TEXAS 


E i @ J U § Pp | E | T C © 5 : ; SS Old Line Legal Reserve 


918 COMMERCE STREET * DALLAS, TEXAS Stock Company 
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THE PRESTIGE 
AND CONVENIENCE OF A 
Pruate Plane 


Without the Expense of Ownership 


@ A FAST TWIN.ENGINE PLANE 


@ AIRLINE PILOT .... EXPERT 
MAINTENANCE and OPERATION 


@ PRIVATE TRANSPORTATION 
ANYWHERE IN UNITED STATES 


@ COMFORT AND LUXURY FOR A 
FOURSOME, WITH BAGGAGE 


@ YOUR SHIP FOR A TRIP! 





A new exclusive service providing every advantage of a Private Plane, for 
busy Business Executives... Business Concerns... Professional Men. 


Extremely low monthly contract rates cover all aircraft and pilot expense, 


including liability insurance. At your command whenever needed. 
* 


ASK US FOR COMPLETE DETAILS 


DALLAS AERO SERVICE 


A Division of Harry M. Chase, Inc 


e DALLAS ca 04-2641 


LOVE FIELD 





OUGHT - SOLD - QUOTED 


BANK STOCKS—INSURANCE STOCKS — PUBLIC 
UTILITY, PREFERRED AND COMMON STOCKS — 
CORPORATION BONDS—MUNICIPAL BONDS 


Your inquiries are invited. 
















Oldest Trust Company in Dallas 
ea pany 


Specializing in Investment Stocks and ]} ands 


DALLAS UNION TRUST CO. 


502 DALLAS NATIONAL BANK BLDG. DALLAS, TEXAS 

















Elected by Beauticians. Hub P. 
Browne, hair stylist at Ra’mon’s Tower 
Beauty Salon, 1907 Elm, has been elected 
president of the Texas Beauty Associa- 
tion, Dallas Unit No. 6. Other officers in- 
clude Mrs. Pauline Marks, first vice pres- 
ident; Nelson Crockett, second vice pres- 
ident; Miss Dorothy Morgan, third vice 
president; Miss Elizabeth Nesbet, secre- 
tary; Mrs. Ruby Waters, treasurer; Mrs. 
Estel Smith, director; and Miss Blanch 
Sullivan, historian. 
7 7 y 
HARRY L. HOLLIDAY has been ad- 
vanced from regional director at Dallas 
for the War Assets Administration to 
director of field services in the Dallas 
zone. COLONEL KARL WALLACE, 
who has been associate director at Grand 
Prairie, has also been transferred to the 
Dallas zone. CHARLES L. FARRIS, dep- 
uty administrator, is acting regional 
director as successor to Mr. Holliday. 
q ¥ y 
New member of the Dallas agency staff 
of the Prudential Insurance Company of 
America is WARREN P. LOWERRE, 
Navy veteran. 
y Y a 
J. O. YEARGAN, JR.. has become 
manager of the branch opened in the 
Mercantile Bank Building by the W. 
Arthur Strain Travel Service. 





RUTHERFORD CALCULATING SERVICE 


We figure inventory extensions, percentages. 
statistics, etc. Work done in your office or ours. 
BURROUGHS CALCULATORS FOR RENT 


1312/2 Commerce Phone C-4538 














EVERETTE HALE 


HEALTH BUILDER 























R-6051 711 Construction Bidg. 
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AAF Procurement Expands. Dallas 
has become the hub of increasing activ- 
ity in Army Air Forces contracting 
among Southern manufacturers with the 
enlargement of the territory of the Dallas 
AAF procurement field office, 1114 Com- 
merce, from five to 13 states. In Dallas 
last month to launch the expansion pro- 
cram, Brig. General J. M. Weikert, assist- 
ant deputy commander of the Air Ma- 
teriel Command, Wright Field, Dayton, 
Chio, right, is pictured with Major Ralph 
Hinkson, commanding officer of the Dal- 
las field office. 

The Dallas-directed 
tends from the western border of New 
Mexico east to the Atlantic 
south to the Gulf of Mexico, taking in the 
states of Texas, New Mexico, Oklahoma, 
Arkansas, and Louisiana, its former terri- 
tory, plus Mississippi, Alabama, Georgia, 
Florida, North Carolina, South Carolina, 
Virginia, and Tennessee. Staff of the Dal- 
las office is due to be increased by about 


region now ex- 


coast and 


20 persons. 

The variety of items purchased by the 
Army Air Forces, ranging from shoelaces 

bombers, makes practically every 
manufacturer in the Southwest a poten- 
tial supplier of the AAF, said Major 
Hinkson. The Dallas office handles con- 
tract administration, industrial planning, 
inspection of both aircraft and fuel and 
lubricants, property accounting, and con- 
tract negotiations. It has bid forms, speci- 


- W. Collins 
w* aii 
Photography | | 

















fications, and drawings so that contrac- 
tors may begin operations immediately 
on any of the numerous items needed by 
the 
Weitzel, chief of the contract branch in 
the Dallas office. 

Since October, 1946, the number of 
AAF contractors in the South and South- 


Army Air Forces, said Maynard 


A GREAT BUS SERVICE 
TWO GREAT CITIES 







west has increased by more than 300 per 
cent, pointed out Major Hinkson. 

“Some of the specifications for AAF 
contracts call for a single item, such as a 
new-type wrench that is still in the de- 
velopment stage; some will call for sev- 
eral hundred thousand items, such as gas- 
kets or fabric items, special type chains, 
or certain chemical compounds,” he said. 
“Some of these contracts are applicable 
to small firms which have less than a 
dozen employees. Size of the firm is not 
important; it’s the type and quality and 
cost of the work they can do which is of 
interest to the Army Air Forces.” 

7 v y 

BOB McCARTHY, 
Post” reporter and Chicago public rela- 
tions man, who was a member of the pub- 
lic relations staff of the Air Service Com- 
mand during World War II, has joined 
the advertising agency of Wilhelm-Laugh- 
lin & Associates as public relations di- 
rector. 


former “Houston 





BENNETT & CRITTENDEN 
Architects 


DALLAS 


Members American Institute of Architects 
Members Texas Society of Architects 
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Super Expresses Leave 
Daily at 10 and 45 
minutes past every 
hour. 


TEXAS MOTOR COACHES 
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AIRPORT BUILDERS= 


) Weare proud to have a major part in Love Field Expansion. Now completing 
the North and East Wings of the Administration Building, this organization 
has previously completed barracks and other buildings for Love Field 1 and 
» 2 for the U. S. Army Engineers. Our war work includes the Dalhart Army 
Air Base, 25 per cent of original Camp Swift and other important military 


A. J. RIFE CONSTRUCTION CO. 
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AVIATION 


(Continued from Page 18) 

has 438 officers and 1,200 men in organ- 
ized reserve units, and about 300 addi- 
tional officers in voluntary flying status. 
Of the 22 stations in the United States 
which are engaged in the reserve training 
program, only New York, Philadelphia. 
and Los Angeles—all much larger popu- 
lation centers—exceed Dallas in hours 
flown. Captain L. J. Dow is commanding 
officer of the Dallas Naval Air Station. 
whose facilities are permanent and are 
being retained by the Navy on a standby 
basis. 

The AAF’s Air Reserve Training Unit 
at Hensley Field is one of 41 in the United 
States and is one of six in the Tenth Air 
Force area. Hensley Field, under Lt. 
Colonel Irvine H. Shearer, commanding 
officer, ranks first among all Air Reserve 





"GOOD OLD DAYS" at Love Field are being recalled by these four veteran airmen who cut their 
aeronautical eye-teeth at Dallas’ municipal airport: Left to right, Billy Parker, director of aviation, Phillips 
Petroleum Company, Bartlesville, Okla.; Major W. F. Long, founder of Dallas Aviation School; C. G. Kil- 
lingsworth, Southwest Airmotive Company hangar chief; and Walter Vaughn, automobile dealer at Bonham 


Units in flying hours logged by reservists. 


Latest addition to facilities being ex- 





BUILDERS, 


REALTORS 


BUYERS AND SELLERS 


Unlimited Funds for Loans 


MURRAY INVESTMENT CO. 


“Real Estate Financing Since 1908” 


718 Republic Bank Bidg. 


C-4358 


We have the facilities, the experience and unlimited funds for 
handling quickly, easily and expertly all types of loans on well 
located Dallas property. Lowest interest rates. Terms to suit 
your needs. Also FHA and G. I. loans. Let us help you work 
out your deal regardless of the type or size loan required. 








BROAD & 


BURT BUILDING 


ARCHITECTS. ENGINEERS, PLANNERS 


Succeeding Thomas D. Broad, architect for Dallas Air 
Terminal, Love Field; and Gregg County Air Terminal 


NELSON 


DALLAS—R-4768 
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“THE SOLUTION TO YOUR TRANSPORTATION PROBLEMS!" 


STINSON “150° VOYAGER 


“Seeing Is Believing! ...Seelt!... Fly It!” 


—AUTHORIZED 


CLEARVIEW AIRPORT 


2600 SOUTH HAMPTON ROAD 
MADISON-8175 
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panded at Love Field is the International 
Building completed as the east wing of 
the Administration Building. The new 
wing houses customs and immigration 
offices, catering facilities, and American 
Airline offices and adds 18,700 square 
feet of space to the main building. The 
new parking apron at the east wing has 
also about 
137.500 square feet of aircraft parking 


been completed, adding 
area. 

The north wing, now under construc- 
tion, will add 21,000 more square feet of 
space to the Administration Building and 
will provide space for the baggage room, 
airmail room, Braniff, Delta, Pioneer, and 
feeder line operations rooms. The park- 
ing apron for the north wing, yet to be 
constructed, will enlarge the parking 
space by another 105,000 square feet. 
widening the existing apron to permit 
parking of six DC-6 airplanes. 

The lobby of the Administration 
Building will be trebled with the addition 
of the two wings. 

The City of Dallas has invested about 
$4,000,000 in Love Field, exclusive of 
$1,900,000 spent at the field by the AAF 
and $368,500 in improvements by the 
WPA. The city’s revenue from Love Field 
was $105,055 for the 1945-46 fiscal year 
and is expected to be about $279,000 for 
the 1946-47 fiscal vear. 

PERSONAL PLANES 

(Continued from Page 29) 

many more pointing the way to a really 
utilitarian “flying age” in the American 
scheme of things. And, in keeping with 
“Big D” tradition, Dallas is doing its 
part in seeing that business wins those 
wings. 
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The March of Industry 
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New Concern Established by L. A. Hart 
Converts War Secret to Commercial Use 


Headed by L. A. Hart, Dallas cil, in- 
vestment, real estate, and furniture oper- 
ator, the new firm of Hart and Burns, 
Inc., is producing for peacetime commer- 
cial use a wartime secret protective coat- 
ing for ships’ bottoms which is credited 
with having kept American naval vessels 
continuously at sea during the early part 
of the war when the Japanese fleet greatly 
outnumbered that of the United States. 

The new products — Durahart protec- 
tive coatings and Navicote marine fin- 
ishes — are being produced in the River- 
side, Calif., plant of Hart and Burns. The 
products are the commercial application 
of a new type of antifouling paint devel- 


— 


Rounds and Porter 
Select Dallas for 
Sash - Door Factory 


Dallas has been selected as headquar- 
ters for a new $500,000 Texas corpora- 
tion, through which one of the Mid-West’s 
largest building materials wholesalers— 
Rounds and Porter Company, Wichita, 
Kan.—is entering the Texas market with 
a large wholesale sash and door plant to 
be erected on a 15-acre site at Hines Boule- 
vard, Shorecrest Drive, and Denton Drive. 

Early construction is planned of a first 
building of 80,000 square fet to house 
the new Dallas enterprise, which will be 
conducted as Rounds and Palmer Com- 
pany. Meanwhile, Rounds and Palmer 
will use, beginning this month, temporary 
sheds and an office at Hines and Shore- 
crest. Long-range plans call for a plant 
development of several million dollars. 

President of Rounds and Palmer will 
be Ralph M. Rounds, who heads Rounds 
and Porter Company, Rounds and Porter 
Lumber Company, the Rockport Red- 
wood Company, and the Rounds Trading 
Company. W. O. Palmer, general man- 
ager of Rounds and Porter, will be vice 
president and secretary of the new com- 
pany. Virgil L. Salmon will be general 
manager of the Dallas operations and 
treasurer of the company. 
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oped by the U. S. Navy which prevented 
the fouling of ships’ bottoms for periods 
of two years and more during the war by 
marine life such as barnacles, mollusks, 
and algae. The new discovery, known as 
*S.M.”, an abbreviation for soluble mat- 
rix, Was made by naval research special- 
ists working under the supervision of 
Arthur E. Burns, Jr., then consulting 
paint chemist at the Mare Island Navy 
Yard. 

Mr. Burns is vice president in charge 
of research of the new company. John 
Payne, Jr., also a Dallasite, is executive 
vice president, stationed at the Riverside 
factory. William C. “Billy” Mitchell is 





L. A. HART 


general sales manager. Legal counsel for 
the company and a director is Robert G. 
Payne of the law firm of Robertson, 
Jackson, Payne, and Lancaster of Dallas. 

Manufactured and distributed under 
the trade name of Durahart, the yacht 
line of protective coatings is marketed 
under the name of Navicote Marine Fin- 
ishes and the heavy marine line under 
the name of Durahart Marine Finishes. 


Hewitt 
Complete =~ 
AIRPLANE SERVICE 








PARKING facilities available at over- 
night or monthly rates at a conveniently 
located airport. 


MAINTENANCE service by Govern- 
ment-licensed, factory-trained mechanics 
who know your airplane inside and out 
...on the ground and in the air. 


CREDIT CARDS NOW AVAILABLE 


Applicable to parking, instruction, plane rental costs, charter trips, 
or maintenance of ycur personal plane. 


Fast, Efficient Charter Flights, Anywhere, Any Time 














MARSHALL'S FIELD 


“THE DEPARTMENT STORE OF THE AIR" 


Buckner Blvd. at Pleasant Grove 
- 3 Miles South Buckner Orphan Home 
Phones: H-8-1278. F-2-0378. 1-7-6877. 1-4111 


Look for this sign . . . 
it means top service. 
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New Plant of Transmission Machinery 


Corporation Now in Full Production 


Transmission Machinery Corporation 
of Dallas, sheave manufacturer and 
\-drive engineering service firm, is now 
in full-scale operation in its new plant on 
a 314-acre site at 2945 Ash Lane. 

Formed in 1945, the company origi- 
nally planned to manufacture that part 
of the sheave range required in the mid- 
continent area, but with the new plant 
it has expanded its facilities to make 
practically all sizes and types of sheaves, 
with distribution throughout the United 


States and Mexico. The plant proper in- 
cludes a pattern shop, foundry, machine 
shops, and warehousing facilities. 

The factory is described as unique in 
that it is the only manufacturing oper- 
ation in the Southwest which has been 
designed and set up entirely for sheave 
manufacture. The foundry was engi- 
neered by SorboMat Process Engineers 
of St. Louis. Types of sheaves manufac- 
tured currently include BoltRim, QD, 
and solid hub specials. The company also 


Waples-Platter Company Celebrating 
Seventy-Fifth Anniversary of Founding 


PIONEER Texas food distributing 

organization which followed the 
Katy into the state — the Waples-Platter 
Company — is this year celebrating its 
seventy-fifth birthday. 

Founded in 1872 in a tent at Denison, 
where it first supplied the crews laying 
the tracks of the Missouri-Kansas-Texas 
Railroad, the company has grown from 
that small beginning to one of the great 
distributing firms of the Southwest serv- 
ing a territory now including Texas, 
Oklahoma, and New Mexico. Expanding 
with the area it has served, the Waples- 
Platter Company has progressed through 
wars and depressions as well as revolu- 
tionary changes in grocery marketing 
and distribution. 

Chief executive of Waples-Platter is 


Admiral Adolphus Andrews, USN re- 


ADOLPHUS ANDREWS 


tired, who has headquarters in Dallas. 
During more than 40 years of service, 
Admiral Andrews held almost every ex- 
ecutive position of importance in the 
Navy. After his retirement, he served on 
important boards, and in the closing 
days of World War II he acted as Red 
Cross director for the entire Pacific area. 
In addition to his presidency of Waples- 
Platter, Admiral Andrews has other Dal- 
las interests, including ownership of the 
Andrews Building. Significantly, he was 
added last month to the board of direc- 
tors of the railroad that was so closely 
related to the early day operations of 
Waples-Platter. 

Active management of the Waples- 
Platter organization is in the hands of 
Galen McKinney of Fort Worth, vice 
president and general manager, who took 





GALEN McKINNEY 





NEW FACTORY FACILITIES of Transmission 
Machinery Corporation include, left to right: (1) 
Warehouse, where sheaves, parts for V-belt drives, 
and other special parts are stored; (2) aerial view 
of plant, showing foundry at bottom, pattern-mak- 
ing house in center, machine shop and warehouse 
at left, top, and another machine shop at right, top; 
(3) foundry, where pouring of steel for castings for 
sheaves is pictured; and (4) machine shop, where 
special lathes are used for boring and grooving 
the sheaves 


distributes B. F. Goodrich V-belts as a 
part of its V-drive service. 

Officers of Transmission Machinery 
Corporation include Hugh B. Williams, 
president; C. G. Unlaub and J. D. Brance, 
vice presidents; and T. E. Green, secre- 
tary and treasurer. 


over direction of the company’s opera- 
tions in 1934, L. F. Randolph is Dallas 
branch manager. 

Waples-Platter’s diamond jubilee year 
marks the expansion of the organization 
to 14 wholesale houses in addition to a 
modern coffee roasting unit, a food can- 
ning plant, a box factory, a label manu- 
facturing division, and a refrigeration 
civision. Newest of the Waples-Platter 
wholesale houses is the Waco branch, 
opened last January. Others are located 
at Denison, Amarillo, Greenville, Lub- 
bock, Memphis, Odessa, Abilene, and 
Vernon. Executive headquarters are in 
Dallas, with the main manufacturing and 
distributing units in Fort Worth. 

Through the years Waples-Platter’s 
White Swan products have become house- 
hold words in the Dallas Southwest. 

ye - 
Machinery Firm Opened. The General 
Machine & Supply Company has been 
established at 107 South Good by A. L. 
Humphries, who formerly headed the Oak 
Cliff Tool & Machinery Company. The 
new firm will retail new and used ma- 
chinery, tools, sporting goods, and Dia- 
mond brand tires. 

v i f 

New chairman of the seven-state divi- 
sion 5 of the National Electrical Con- 
tractors’ Association is LAWRENCE 
MARTIN of Dallas, who is manager of 
the Northeast Texas Chapter. 

ie 2 

ALBERT M. CERCONE, former dress 
cesigner, has acquired a partnership in- 
terest in the 12-year-old Joe Hays Res- 
taurant, 4809 Ross, which has reopened 
after a remodeling program. 
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Modern $1,000,000 Factory 
To Be Built by Textlite, Inc. 


ONSTRUCTION of a new $1,000.- 

000, streamlined plant for Texlite, 
Inc., manufacturer of porcelain enamel 
signs and other products, is scheduled to 
start the middle of May on a landscaped 
5.3-acre tract on Manor Way in the ex- 
panding Love Field industrial area. 

The modern 115,000-square-foot fac- 
tory and office will replace the dowdy, 
sprawling structures the company has oc- 
cupied for nearly a quarter century on 
Factory Street near a corner of Love 
Field. 

It will be the third move since the late 
P. S. Borich opened his little sign-paint- 
ing shop in 1879 on the site now occupied 
by the Hotel Adolphus. Sign styles have 
changed many times since, but Texlite 
has kept pace. Today’s owner, H. H. 
Wineburgh, president, has made it among 
the three largest in the United States in 
volume of porcelain enamel sign pro- 
duction. Its 500.000 to 600,000 annual 
sign output goes to every state in the 
Union, to Latin America, and lands far 
over the seas. 

The new plant is designed to double 
the capacity of present facilities. It will 
consist of a two-story office portion and 
a one-story factory section, constructed 
of permanent-type steel and masonry. In 
addition, there will be flood-lighted park- 
ing area for 100 cars, and an employees’ 
cafeteria, which will be used for parties 
and employees’ activities. 


There will be three major sections of 


the factory: The sheet metal and fabrica- 
tion department, the porcelain enamel 
processing plant, and the neon depa:t- 
ment. The shipping department will be 
served by trackage of the Missouri-Kan- 
sas-Texas Railroad as well as a private 
spur sufficient for loading or unloading 
as many as 10 railroad cars at one time. 
There will also be a truck-level dock. The 
engineering department will include a 
loft-layout room 50 feet square for com- 
pleting layouts for large spectacular dis- 
plays. 

The office portion of the building will 
be air-concitioned, heated with a central 
unit, have fluorescent lighting, and have 
continuous windows around the outside 
walls. Its center section of 12,000 square 
feet will have fluted sections of porcelain 
enamel and canopy facings and coping, 
plus appropriate signs of porcelain en- 
amel blended into the front of the build- 
ing. 

Signs comprise the bulk of Texlite’s 
production, but the company does other 
porcelain enameling. It is currently at 
work filling two large orders for kitchen 
sinks. Its half million annual output of 
signs ranges from tiny room label signs 
to big spectaculars such as the Magnolia 
Petroleum Company’s rotating “Flying 
Red Horse,” which serves to accent Dal- 
las’ skyline. 

Texlite does an annual business of 
$1,250,000 in a normal year, employs 
200 workers, has a payroll of $400,000, 


HOW STREAMLINED PLANT of Texlite, Inc., will look when completed is shown by architect's 


sketch reproduced below 

















and spends about $500,000 yearly for 
materials, including some 1,200,000 
pounds of sheet steel. 

y s y 
Ryan Industries. Southern Premium 
Manufacturing Company, a partnership 
between W. G. Ryan and Jack Roady, has 
been succeeded by a recently formed cor- 
poration, Ryan Industries, Inc., which 
will keep the offices of the old concern at 
2401 South Ervay. Mr. Ryan is president, 
Mr. Roady is vice president, and Leon S. 
Meanor is secretary-treasurer. In its be- 
ginning, the business, founded in 1920, 
supplied carnivals with novelty items and 
premium candies but for some time has 
been devoted to the manufacture of a line 
of 5 and 10-cent bar Ryan candies. The 
firm also operates the Consolidated Pop- 
corn Company, which grows and proc- 
esses hybrid popcorn at its mill at Forney, 
Texas. 

7 i y 
General Detroit Changes. Personnel 
additions in the Dallas factory branch of 
the General Detroit Corporation, 2120 
Jackson, announced by S. M. Luce, South- 
west regional manager, include Earl 
Drum as office manager and Robert B. 
Compton, Jr., for the northwest Texas 
zone, with headquarters at Dallas. 

7 @ 
New Rexair, Inc., Branch. A Dallas 
branch has been opened at 408 East Jef- 
ferson by Rexair, Inc., Detroit, manufac- 
turer of the Rexair household air condi- 
tioner and humidifier. The new office, 
equipped for sales operations and service 
and repair of Rexair equipment, is under 
charge of J. W. Conner, branch manager. 
In addition to air washing, humidifying, 
and vaporizing, Rexair equipment is used 
for surface cleaning, painting, waxing, 


spraying. deodorizing, and disinfecting 
work, 
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ANNOUNCING 
Funk & Wagnall 





INTRODUCING 


EM’ -PHA-TYPE 





the revolutionary system of 
pronunciation-at-a-glance. 


¢ No Diacritical Marks 

* More Than 145,000 Entries 
° 5,000 New Words 

¢ Illustrated 

¢ Streamlined 


* Easy-on-the-Eyes 


Cloth 64%." x9%” 
1,420 Pages 


Plain-edged...... $5.50 
Thumb-indexed .... 6.00 


Order this basically new Stand- 
ard Dictionary from... 


ye Book sia 


OF DALLAS 






* STORE 


Ervay at Pacific R-3366 





How to Hold an Audience 
Without a Rope 
By Josh Lee. Published by Ziff-Davis. 
280 pages. $3. 


OSH LEE, an Oklahoman who talked 
J his way to the Senate, has written an 
informal and instructive book on how 
you “talk your way to the top.” For 16 
years the head of the speech department 
of the University of Oklahoma, Mr. Lee 
is his own best example of how to attain 
his goal. 

Along with being a guide for every 
person who wants to develop his person- 
ality and power of leadership through the 
spoken word, this book is also the auto- 
biography of this man who chose to make 
his voice his career. The greatest means 
of putting an idea over is through the 
spoken word, and thus probably the 
greatest attribute a man can possess is a 
good voice, and the knowledge of how to 
use it. This is not a textbook, but an im- 
portant book for the businessman, the 
executive, salesman, housewife, student, 
in fact, anyone who seeks the ability to 
express his ideas before others. 


It is a self-training book in that point 
by point the elements of effective talking 
are given, along with a discussion of the 
psychology of winning others to your 
point of view, and a chapter on perhaps 
the greatest of all needs of amateur speak- 
ers, the cure for stage fright. Packed with 
humor and good common sense, Mr. Lee’s 
book gives us the secret of speaking in- 
terestingly. Although you may never 
make a speech to a great audience, still 


the benefits are numerous when you have 
the magic of persuasive speech at your 
finger tips everyday in your life. Here 
is a readable, informative book contafw- 
ing 20 chapters that should be read and 
reread by all who depend on their voice 
as their greatest means of livelihood, until 
the pages become dog-eared from con- 
stant use. Hold your audience in the palm 
of your hand, and, as Josh Lee says, with- 
out a rope! 


Another book about how to converse 
well and make speeches is by Bess Sondel, 
“Are You Telling Them?” published by 
Prentice-Hall, 292 pages, $2.95. Mrs. 
Sondel was a teacher of speech at the Uni- 
versity of Chicago, and is the author of 
“Speak Up!” This book outlines what is 
regarded as the modern way to master 
the principles of good speech. The au- 
thor breaks entirely with the conventional 
and unimaginative way in which com- 
munication through speech has hereto- 
fore been treated. She upholds the idea 
that for each person there is a right way 
to speak, because each one of us is unique, 
and this way may or may not be accord- 
ing to the text books of old. Divided into 
two parts, first, “A New Approach to 
Speech,” and second, “How to Say What 
You Want to Say,” 10 chapters complete 
the book with all the answers quick and 
to the point. 

For those who like high-powered tales 
of fishing and hunting, Arthur R. Mac- 
dougall, Jr., has written “Dud Dean and 
His Country,” published by Coward Mc- 
Cann, $3. Dud Dean has become quite 
famous in many of the sporting maga- 
zines, and has a following of a much 
wider field of readers than fishermen and 
hunters. This new collection is illustrated 
by Milton C. Weiler, and contains stories 
from “Dud Dean Yarns,” “If It Returns 
With Scars,” and “The Sun Stood Still.” 


A book of facts for the outdoor man is 
“Outdoor Life Cyclopedia,” published by 
Grosset and Dunlap, $1.98, and prepared 
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Business 
Opportunities 


EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are those 
offered by the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 

The following individuals and 
firms are interested in representing 
Dallas manufacturers in their re- 
spective territories: 

Hodgkiss and Stewart, 927 Fif- 
teenth, N. W., Washington, D. C.; man- 
ufacturers’ representatives; interested in 
providing representation in the District 
of Columbia, Maryland, and Virginia, 
also will furnish governmental data of all 
kinds. 

Michael Sales Company, 500 Mich- 
igan Bank Building, 600 Woodward, De- 
troit 26, Mich.; manufacturers’ repre- 
sentative; looking for additional hard- 
ware lines to sell to Michigan jobbers. 

Krale Company, Thayer Building, 
577 Fourteenth, Oakland 12, Calif.; man- 
ufacturers’ representative; will provide 
representation in eleven western states 
in the automotive, hardware, and indus- 
trial supply fields. 

Henry-Oliver Company, 741 West 
Olympic, Los Angeles 15, Calif.; manu- 
facturers’ representative; will provide 
southern California distribution in the 
automotive equipment, accessories, parts, 
specialties and allied fields. 

Eugene F. Keating, 422 West Elev- 
enth, Los Angeles 15, Calif.; chemical 


by the editors of “Outdoor Life.” It is a 
library of information, and one of the 
most complete books for sportsmen ever 
published. All there is to know about fish- 
ing, hunting, camping, dogs, cookery, 
boats, and the like, and numerous illus- 
trations make this a storehouse of facts 
on a wide variety of subjects for the men 
who love the great outdoors. 

-Jerry Porter. 





**58 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors 


Our 58 years’ experience in handling 
Real Estate in Dallas enables us to 
give quick and efficient service in fill- 
ing your needs. 
We Specialize in Industrial Property 


1209 Main St. * Phone C-4366 
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broker; wishes to secure an industrial 
chemical agency for the southern Cali- 
fornia market. 

Eastern Smelting & Refining Cor- 
2oration, 107-109 West Brookline, Bos- 
ton 18, Mass.; supplier of metals; has 
available for Dallas manufacturers mir- 
cor finished brass in widths up to 4 inches. 
finished on one or both sides, at brass 
mill rates. 

The following individuals and 
firms are seeking representation in 
Dallas and vicinity: 

Baldwin Manufacturing Corpora- 
tion, 5-7 Kirk Place, Newark 5, N. J.; 
manufacturer of builders’ hardware; 
wishes to secure a distributor in the state 
of Texas; also wishes to employ a sales- 
man now calling on builders’ hardware 
stores in Texas. 

Equipment Supply Company, 60 
Richards, Salt Lake City 1, Utah; manu- 
facturer of hand trucks; seeking a con- 
cern interested in a Texas distributorship. 

Apex Chemical Company, Inc., 
225 West Thirty-fourth, New York 1, N. 
Y.; manufacturer of chemical specialties: 
seeking a dealer or jobber who is now 
selling or has contacts with the chemical 
specialties market. 

The Climax Flexible Couplin; 
Company, 1825 East Eighteenth, Cleve- 
land 14, Ohio; manufacturer seeking a 
manufacturers’ agent, on an exclusive 
sales agency basis, in the Dallas area ex- 
perienced in the sale of power transmis- 
sion equipment to original equipment 
manufacturers and distributors. 

Pascal & Altman, 230 Fifth, New 
York 1, N. Y.; manufacturers of men’s 
sport and novelty shirts; seeking sales 
representation in Texas and adjacent ter- 
ritory. 

Tobey International Company, 
7005 South Western, Los Angeles 44, 
Calif.; manufacturer of material han- 
dling equipment; seeking agents in the 
material handling equipment business in 
Dallas. 

Van Straaton Company, 2655 
Main, Santa Monica, Calif.; manufac- 





Try This Number for 


C-5 


turer of ceramic giftware; wishes serv- 
ices of individuals or organization to han- 
dle its line on a commission basis in the 
Southwestern territory. 

Eastern Air Devices, Inc., 130 Flat- 
bush, Brooklyn 17, N. Y.; manufacturer 
of fractional horsepower A.C. motors: 
wishes to contact manufacturers’ agents 
with engineering ability to handle line of 
motors in Texas, Oklahoma, Louisiana, 
and Mississippi. 

General Plastics Molding Corpo- 
ration, 3405 Morganford, St. Louis, 
Mo.; plastic products manufacturer; 
needs sales’ agents to solicit orders for 
plastic articles made according to cus- 
tomers’ specifications. 

Leo E. Lambertz, 106 Stanley, Ard- 
more, Okla,; manufacturers’ representa- 
tive; interested in securing a Texas or 
Southwestern distributorship. 

New Hampshire Ball Bearings, 
Inc., Peterborough, N. H.; manufacturer 
of ball bearings; wishes to establish sales 
outlets through established distributors 
of similar products. 

Zippet Blind Company of Texas, 
8800 Lemmon, Dallas, Texas; manufac- 
turers of venetian blinds; wishes to con- 
tact companies and contractors interested 
in exclusive dealership appointments. 

Goody Handysoap Corporation, 
342 Madison, New York 17, N. Y.; soap 
manufacturer; wishes to contact individ- 
ual to represent this firm in Texas. 

Albert B. Hess, 527 West Seventh, 
Los Angeles 14, Calif.; wishes to contact 
an individual acquainted in the china and 
glassware business, particularly in the 
dinnerware field, who is interested in rep- 
resenting this firm in the Dallas area. 

Funderburk Engineering Com- 
pany, 29 Moody, Waltham 54, Mass.; 
seeking a manufacturers’ agent in Dallas. 

Triple N Corporation, 15 East For- 
tieth Street, N. Y. 16, N. Y.; manufac- 
turers’ representative; wishes to contact 
individuals of concerns interested in dis- 
tributing in Dallas a line of products in- 
cluding a massager, waterscope, a copy- 


holder, and night light. 
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Aviation Association Formed 
By Dallas Flying Interests 


Representatives of Dallas’ various avi- 
ation enterprises have joined hands in 
the organization of the Aviation Asso- 
ciation of Dallas, which has dedicated 
its efforts to the advancement of aviation 
in the Greater Dallas area. 

First president of the group is E. J. 
Reeves, president of the American Cas- 
ualty and Life Insurance Company. 
Vice president is T. O. Womack, co- 
owner of Mustang Aviation, Inc. 

Members of the executive committee 
have been selected to represent various 


branches of the aviation industry as fol- 
lows: Airlines, M. D. Miller, vice presi- 
dent of the American Airlines; aircraft 
manufacturers, L. H. P. Koltz, president 
of Luscombe Airplane Corporation; re- 
pair stations, C. G. Killingsworth, repair 
chief of Southwest Airmotive Company: 
fixed base operators, Fred Nagle, oper- 
ator of Skyline Airport; certificated 
airmen, Norman Mood; private aircraft 
owners, Frank Austin; and related in- 
dustries, George Haddaway, publisher 
of “Southern Flight.” 








FIRST ror THIRST! 





EXTRA PALE BEER 








62 


DALLAS-FORT WORTH BREWING COMPANY 





* DALLAS, TEXAS aacSeu 


FOUNDERS of new Aviation Association of Dal- 

las include, standing, left to right, C. G. Killings- 

worth, George Haddaway, Norman Mood, L. H. P. 

Klotz, and Fred Nagle, and, seated, E. J. Reeves 
and T. O. Womack. 


President Reeves announced that the 
Aviation Association stands ready to 
offer its facilities and talents to any per- 
son, organization, and the city, country, 
state, and Federal Governments in mat- 
ters pertaining to aviation. He said that 
plans call for the establishment of a 
headquarters office under charge of a 
paid, full-time secretary, an aviation 
library, the inauguration of a research 
program, and the setting up of working 
committees for such matters as airport 
planning and development, real estate 
zoning, air traffic, military liaison, avia- 
tion education, and legislation affecting 
aviation and aircraft manufacturing. 

Mr. Reeves pointed out that the new 
association had been formed as a non- 
profit and non-political group to repre- 
sent all phases of aviation including 
private flyers, airplane owners, airport 
operators, airlines, military reservists, 
mechanics, manufacturers, aviation in- 
surance, finance, and supply representa- 
tives. 
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Trade Tour 
(Continued from Page 15) 
the tours since 1915. One of the busiest 
was Charles A. Moore, who was respon- 
sible for scheduling a speaker from the 
delegation to respond to the address of 
welcome in each town. Hard-working del- 
egates also included Parade Marshal 
Robert L. Thornton, Jr.; Ray Nesbitt and 
Ralph Nimmons, who were in charge of 
the entertainment, which included radio 
broadcasts, musical programs, and dances 
in the towns where overnight stops were 
made; George T. Brewer, co-chairman of 
the tour; Mark Hannon, executive man- 
ager; Leland S. Dupree and Pat Henry. 
standard bearers: and Allen Ater, gen- 
eral passenger agent of the Santa Fe at 
Galveston, who was in charge of the spe- 
cial train. 

At Odessa, the trippers were guests at 
a barbecue given by the Chuck Wagon 
Gang. At Clovis, N. M., they were greeted 
by Edmund Dillon’s with a window dis- 
play of Dallas-made merchandise. 
Membership 
(Continued from Page 13) 

Ace Roofing & Supply Company, 
3316 Swiss; A. C. VanBuskirk. 

Lucille’s Drapery Shop, 3217 Mc- 
Kinney; Mrs. Lucille Penwell. 

Sue-Ann Manufacturing Com- 
pany, 805 South Ervay; Murray B. 
Lambert; ladies’ ready-to-wear. 

R. C. Wade Company, 2121 Mc- 
Kinney; venetian blind manufacturers. 

Clanton’s Quality Awning Com- 
pany, 3111 North Fitzhugh; R. J. Clan- 
ton. 

R. A. Handley Claim Service, 828 
Kirby Building; insurance adjusters. 

Caroline’s Flowers, 3916 Oak 
Lawn; Mrs. Caroline F. Hieght; retail. 

Hines Boulevard Washateria, 
7326 Hines Boulevard; Mrs. R. J. 
Thomas. 

Eddie Saff, 910 Elm; linens, retail. 

Hooper Plumbing Company, 6725 
Hillcrest; W. C. Stewart. 

Bacon Poster Service, Inc., 5602 
McComas; Pat Bacon. 

Ritz Delicatessen & Bakery, Inc., 
209 North Akard. 

James B. LeBow, Southland Life 





Cedar Springs; W. L. Smyth: electronic 
soundwriters. 
Superior Coach Sales Company 


Building; investment and financial con- 
sultant. 


Frank Babb, Irwin-Keasler Build- 








ing; jeweler. of Texas, 3409-11 Main; C. C. George; 
The Audograph Company, 2217 distributor. 
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Cessna SPEEDS YOUR TRAVEL 


The Personal Plane for You. 
SEE IT! FLY IT! 


Phone for Demonstration—T-3-2873 


MUSTANG AVIATION, INC. 


CORNER OF NORTHWEST HIGHWAY AND ABRAMS ae 
DALLAS, TEXAS 




















Ve ot in spare time 


DALLAS AVIATION SCHOOL offers business and 
" professional people world-wide prestige and 


unsurpassed instruction in flying for 


BUSINESS or PLEASURE 


@ Private License 
@ Commercial License 
@ Instrument Rating 
@ Multi-engine Rating 
e@ Approved for G.I. 


CONVENIENT SCHEDULES ARRANGED AFTER BUSI- 
NESS HOURS and WEEK-ENDS,-TO MEET YOUR NEEDS 








WYATT C. HEDRICK 


Architect and Engineer 
904 Fort Worth Ave. Phone C-1246 
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DALLAS AVIATION SCHOOL 
AND AIR COLLEGE 


A Division of Harry M. Chase, Inc 


LOVE FIELD . DALLAS e D4-2641 
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EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of Commerce but are not guaranteed by 
the Chamber or DALLAS. Details may be obtained 
from the Foreign Trade Department, Dallas Cham- 
ber of Commerce. Please refer to code. 


3A47/JAK. New Orleans. Business- 
man interested in sales representation in 
New Orleans territory and in exporting 
air conditioning units, commercial refrig- 
erators, oil burners, stokers, gas heating 
units, and various other similar industrial 
equipment. 


2A47/BFA. Laredo. Forwarding 
agency interested in secuiing Dallas rep- 
resentative on basis of 25 per cent of the 
agency s commission. 

3A47/D. Mexico. Manufacturer of 
gloves of skin and fabric desires exclu- 
sive Dallas representative and distribu- 
tor. 

3A47/SAM. Mexico. Forwarding 
agency desires large quantity of metal 
floor strips. 

3A47/MH. England. Import and ex- 
port firm handling general merchandise 
and raw materials wishes contact with 
interested local firms. 

4A47/FSC. Los Angeles. Sales com- 
pany desires names and addresses of Dal- 
las firms handling products known as 
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“Fifty Years on Heavy Engineering Projects” 


Airport Construction 








This organization has completed airport projects in almost 
every section of the world from the Tropics to the Far 
North. Before Pearl Harbor in the Hawaiian Islands and the 
Ferry Command Route to Australia—later on the islands 
af Maui and Molokai—under stress of danger and war 
conditions—RAF Fields at Nassau in the Bahamas and 
fields in Canada and Alaska. This important part of the 
company’s World War II Record is sound preparation for 


Post-War Construction. 


Grafe - Callahan 


Construction Co. 


DALLAS * LOS ANGELES 


“FOGGO” and “EVERCHARGE,” and 
also desires contact with Ballas jobbers 
of hardware, automotive supplies, elec- 
tric supplies, sporting goods, housewares, 
and groceries. 

4A47/GCC. Mexico. Firm desires to 
import 10,000 tons of cotton seed. 

3A47/CRU. Mexico. Commission 
house wishes contact with Dallas chemi- 
cal wholesale houses. 

3A47/S&N. New York. Exclusive 
sales representative for Brazilian produ- 
cers of patent leather wishes contact with 
interested local importers. 

3A47/CofS. New Orleans. Swiss 
Consulate wishes contact for Swiss firms 
with local firms selling paraffin, and also 
an outlet for cherry brandy. 

3A47/CofB. New Orleans. Belgian 
Consulate wishes contact with firms sell- 
ing drugs, medicinal plants, pharmaceuti- 
cal extracts, plastic artificial teeth and 
eyes, fine pearls, buttons, upholstery, car- 
pets, woolens, linens, and fancy confec- 
tionaries. 

2A47/HMT. China. Firm handling 
general merchandise wishes to engage in 
import and export trade. 

1A47/SSS. India. Firm in Karachi 
wishes to export sports equipment, tobac- 
co, herbs, spices, shoes; and desires to 
import over-issued newspapers, cycles, 
textiles, general hardware, and galvan- 
ized sheets. 

3A47/T. Greece. Businessman wishes 
to represent Dallas manufacturer of tex- 
tiles and women’s dresses. 

2A47/S. Italy. Firm wishes sole agen- 
cy agreement for the sale of food prod- 
ucts, raw cotton, chemicals, metals, leath- 
er, lumber, and technical novelties. 

ty q v 
New business manager of Theater *47 


is ROBERT ALTERMAN, former Dallas 


newspaperman. 
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Gaylord Sales Manager. Arthur F. 
Fleming, who has been manager of the 
San Antonio sales office of the Gaylord 
Container Corporation since 1941, has 
been appointed to the newly created posi- 
tion of sales manager of the Dallas plant. 
Mr. Fleming, who joined Gaylord in 
1938, served in the company’s headquar- 
ters’ sales office in St. Louis before his 
transfer to Texas. 


The Price of Freedom 
(Continued from Page 9! 


prevent tyranny from ever raising its 
ugly head again. They gave us the best 
instruments designed to that end that the 
mind of man has yet devised—our Fed- 
eral and State Constitutions. But these 
Constitutions are worth nothing in pre- 
serving our freedom unless they are 
backed up by citizens who are willing 
to pay the continuing price of liberty. 
The corner-stone of the Republic our 
forefathers established was the religiows 
concept of which I have spoken: The 
conviction that every human being is 
endowed with a soul that is sacred in the 
eyes of a Sovereign God. From this 
principle, they derived the two basic 
themes that they employed in setting up 
our system of popular self-government. 

First, they concluded that, since God 
had created man in his own image with 
the power to distinguish between right 
and wrong, every individual ought to lis- 
ten with respect to the opinions expressed 
by his fellow citizens, and that whatever 
judgment was expressed by the majority 
cf such divinely-created human beings 
after full and free discussion. was likely 
to be closest to God’s will for all of them. 
Vox populi, vox Dei—the voice of the 
people is the voice of God! This idea is 
reflected in the assertion that govern- 
ments derive their just powers from the 
consent of the governed. 

Their second thesis was equally logi- 
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cal, namely, that every mortal soul is en- 
dowed by its Creator with certain natural 
inalienable rights that no human agency 
whatever may justly invade—neither any 
man called “king” nor any group of 
men representing a temporary majority 
called “government.” To guard these nat- 
ural rights, government, in John Locke’s 
words, should be confined to four objec- 
tives—the protection of life, property, 
peace, and freedom. 


The problem of the founders of this 


Republic, therefore, was how to combine 
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New Reserve Loan Officers. FE. B. Hume, left, who has been an employee of the 
Reserve Loan Life Insurance Company since 1925, has been advanced from secretary 
and treasurer to vice president and secretary. Lester C. Shine, right, an examiner for 
the Texas insurance department for the last three years, has joined Reserve Loan 
Life as treasurer. Through the underwriting and accounting departments, Mr. Hume 
advanced to auditor and in 1940 was made assistant secretary of Reserve Loan Life. 
Mr. Shine entered the insurance business in 1926 as an office boy, becoming 15 years 
later executive vice president of the old Southern Old Line Life Insurance Company. 


these two opposing principles into a 
workable, durable government adapted 
to human nature in its manifold econom- 
ic, intellectual, and spiritual aspects, and 
to a large population scattered over a 
big country. They discarded the idea of 
a pure democracy in which all decisions 
would be made by the current majority, 
because they knew historically that such 
governments had never lasted long. They 
are too susceptible to demagoguery. As 
Samuel Adams said: “There never was a 
democracy that did not commit suicide.” 
So they decided on a republic instead; 
that is, a constitutional representative 
democracy, so as to make effective the 
majority will of the people in governing 
themselves and at the same time not des- 
troy the individual rights that the Creator 
had conferred upon each person. 

To resolve the paradox that thus con- 
fronted them, they set up a government 
of laws, not a government of men. As the 
first step, they adopted a written Con- 
stitution, with its Bill of Rights, as a 
permanent bulwark to safeguard individ- 
ual and minority rights from hasty and 
ill-considered attacks by temporary ma- 
jorities. Hence, they purposely made the 
process of amending the Constitution 
long and difficult. That is the reason so- 
ciological jurisprudence—stretching the 
Constitution to meet current demands for 
legislation—instead of honest forthright 


amendment of that document after full 
discussion, is so very dangerous to our 
freedom. As Thomas Jefferson said: 
“Our peculiar security is the possession 
of a written constitution. Let us not make 
it a blank paper by construction.” 

In the second place, our forefathers 
incorporated in their system of govern- 
ment the principle of representative 
rather than direct action, with different 
terms of office and different modes of 
electing senators and representatives, to 
cushion the action of any current ma- 
jority, and to enable government to func- 
tion over a large geographical area. 

Third, they provided a system of 
checks and balances by painstaking sep- 
aration and coordination of the powers 
of the legislative, executive, and judicial 
branches. For example, the Constitution 
of Massachusetts, which was adopted in 
1780, spells out explicitly the fact that 
in the government of that Common- 
wealth no one of the three departments 
may ever exercise any of the powers of 
either of the others “to the end that it 
(the government of Massachusetts) may 
be a government of laws and not of men.” 
As the Federalist Papers pointed out: 
“The accumulation of all powers—legis- 
lative, executive and judicial —in the 
same hands... may justly be pronounced 
the very definition of tyranny.” Hence, 
the present blurring of the lines of re- 
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sponsibility between the three depart- 
ments of the Federal Government is per- 
haps the most sinister of all threats to 
our freedom in the critical years ahead. 
The tyranny of administrative law—the 
bureaucratic despotism from which we 
suffer today—would be mitigated if the 
lines of demarcation between the legis- 
lative, executive, and judicial functions 
had been kept sharp and clear. 


As a fourth step, the founders of our 
Republic divided the responsibilities of 
government among the Federal Union 
and the states, counties, and towns. They 
did that, so that each particular segment 
of government would not get too big for 
an intelligent citizen to understand its 
functions and for his elected representa- 
tives to legislate intelligently. Today the 
Federal Government has arrogated to it- 
self so many state and local powers, and 
has become so extremely huge and com- 
plicated that the average Congressman 
will tell you frankly that it is impossible 
for him even to read all of the legislation 
that is proposed or desired by the various 
Federal departments. In other words, the 
size of the central government puts such 
a tremendous load on Congress that our 
representatives are unable to function 
effectively to protect the rights of the 


people who elected them. 

It is exactly as though a business cor- 
poration permitted itself to expand to a 
point where the directors and officers 
chosen by the stockholders found them- 
selves unable to cope with the enormous 
number of problems that were put up 
to them for decision. Centralization of 
power in Washington, moreover, under- 
mines state and local government, and 
thus destroys the opportunity that local 
self-government affords for practical ex- 
perience in citizenship. Unless a person 
first acquires some training in handling 
publit problems in state, county, city, or 
town, he certainly is not likely to become 
qualified to deal with the large questions 
of national scope on which his freedom 


ultimately depends. 


Drawing from the experience of our 
British ancestors, the fifth step was to 
keep the control of the public purse in the 
hands of the House of Representatives— 
the arm of government closest to the peo- 
ple. Every effort at popular self-govern- 
ment that I have read about in history 
has eventually been destroyed by some 
demagogue who has got his hands on 
the people’s own money. In recent years 
Congress has delegated more and more 
latitude in respect to public expenditures 


to the executive department. Hence an- 
other grave threat to our freedom has 
arisen from what might well be termed, 
the privy power of the public purse. 


Another basic essential of a republi- 
can type of government is that there 
should be no fixed classes in the social 
structure; that every man should have 
the opportunity to advance and improve 
his economic, intellectual, and social 
status just as far a his innate ability, in- 
dustry, and character will permit him to 
go. So the sixth step was to discourage 
the development of class feeling by in- 
serting Article I, Section 9, in the Con- 
stitution which specificially prohibits the 
granting of any title of nobility by the 
Federal Government. Thus it was hoped 
that such divisions of political opinion 
as we had, would be essentially vertical 
rather than horizontal in character, for 
our forefathers knew that no form of 
popular self-government could long en- 
dure in the face of acute class cleavage. 
Hence, the appearance of sharp class 
stratifications in recent years; such as, 
youth groups, farm groups, labor groups, 
veterans groups, is naturally a matter 
of deep concern to every true lover of 
American liberty, particularly since such 
class consciousness is frequently being 
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Mid-West Materials Officers. Eugene R. Fant, right, has been elected president 
and James H. McCall, left, sales manager of the recently reincorporated Mid-West 
Materials, Inc., 2011-13 Cedar Springs, which sells steel, aluminum, electrical equip- 
ment, and miscellaneous industrial supplies. Other officers include Mrs. Eugene R. 
Fant, vice president, and R. E. Dunham, secretary-treasurer. 


incited for partisan political purposes. 

Last but not least, the men who set up 
the American Republic reserved the larg- 
est possible field for local and individual 
initiative by strictly limiting the powers 
of the central government. In respect to 
business, only interstate and foreign com- 
merce were made subject to its regula- 
tion. The Tenth Amendment to the Fed- 
eral Constitution provides specifically 
that “the powers not delegated to the 
United States by the Constitution nor 
prohibitied by it to the states, are reserved 
to the states respectively or to the peo- 
ple.” As the late Justice Brandeis said: 
“The makers of the Constitution . . . con- 
ferred, as against the government, the 
right to be let alone, the most compre- 
hensive of rights and the right most 
valued by civilized men.” I leave it to 
you to say to what extent that halcyon, 
situation still exists! 

There, in a nutshell, is the mechanism 
by which our forefathers sought to har- 
monize the will of the majority with the 
personal rights of the individual. Jobs, 
opportunity, and freedom for us and suc- 
ceeding generations depend on how well 
we safeguard that mechanism, a mechan- 
ism based on meticulous analysis of all 
previous attempts at self-government in 
the world’s history; a mechanism so 
ingenious, so carefully organized, so ac- 
curately compensated against human va- 


garies and lust for power, that it led 
the great English Prime Minister, Glad- 
stone, to say that the Constitution was 
“the greatest instrument of government 
ever struck off at a given time by the 
hand and brain of man.” 

If we are willing to pay the price of 
freedom, we will take the advice of the 
Virginia Bill of Rights seriously and by 
frequent recurrence to these seven funda- 
mental principles examine every new 
proposal of government to see whether 
it fits soundly into the fabric of our sys- 
tem. Precise definition of the terms we 
use in our political discussions, clear 
thinking based on sound understanding, 
willingness to take a large measure of 
responsibility for our own physical wel- 
fare, self-restraint, courage, along with 
justice, temperance, moderation, frugali- 
ty, and virtue, these are the coin in which 
the price of freedom must be paid, yes- 
terday, today, and forever. As Somerset 
Maugham, the author, said recently, “If 
a nation values anything more than free- 
dom, it will lose its freedom; and the 
irony of it is that if it is comfort or 
money that it values more, it will lose 
that, too.” 

Paradoxically enough, the release of 
initiative and enterprise made possible 
by popular self-government ultimately 
generates disintegrating forces from 
within. Again and again, after free- 
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dom has brought opportunity and some 
degree of plenty, the competent become 
selfish, luxury-loving, and complacent; 
the incompetent and the unfortunate 
grow envious and covetous; and all three 
groups turn aside from the hard road of 
freedom to worship the Golden Calf of 
economic security. The historical cycle 
seems to be: From bondage to spiritual 
faith; from spiritual faith to courage: 
from courage to liberty; from liberty to 
abundance; from abundance to selfish- 
ness; from selfishness to complacency: 
from complacency to apathy; from apa- 
thy to dependency; and from dependency 
hack to bondage once more. 

At the stage between apathy and de- 
pendency, men always turn in fear to 
economic and political panaceas. New 
conditions, it is claimed, require new 
remedies. Usually so-called new remedies 
are not new at all. Planned economy, for 
example, was tried by the Chinese some 
three millenniums ago, and by the Ro- 
mans in the early centuries of the Chris- 
tian era. It was applied in Germany, 
Italy, and Russia long before the recent 
war broke out. Yet it is being vigorously 
advocated by some misguided people to- 
cay as a solution of our economic prob- 


lems in the United States. Let us ask 
ourselves a few questions: 

Under compulsory national economic 
planning in Germany before the war, was 
there freedom of the press? Any news- 
paper man will tell you there was not. 
Was there freedom of suffrage in Italy’ 
Ask any hardy soul who underwent the 
castor oil treatment at the hands of fa- 
natical fascists. Did the farmer preserve 
his freedom in Russia? Ask the kulaks 
What happens to labor unions under 
planned economy? Ask the former labor 
leaders of any Axis nation. They simply 
evaporate. Is academic freedom permit- 
ted? Ask the intellectuals in exile in the 
United States. How about freedom of 
worship? Ask the clergy of Germany and 
Russia. Well, then, can we not apply 
compulsory planning to a part of our 
economy and leave the rest to private 
business? Stalin says no, and so does 
Douglas Miller in his famous book about 
Hitler. In December, 1945, at a mass 
meeting in New York, Professor Harold 
Laski, chairman of Britain’s Labor Par- 
ty, said: “We have come to the bound- 
aries of the final dividing line between 
liberalism and socialism. .. . There is no 
middle way.” That is the record. “Power 
over a man’s support is power over his 


will,” the Federalist Papers sagely ob- 
served. Yet I venture to predict that if 
we ever do lose our freedom in America 
it will be because of public ignorance 
of the perils involved in outright govern- 
ment planning and control of our eco- 
nomic life. All of which again demon- 
strates that the price of freedom is a 
deep understanding of the basic prin- 
ciples of self-government and recogni- 
tion of the fact that “eternal vigilance 
is the price of liberty.” 

Of course, we want all of the volun- 
tary planning for the future that we can 
possibly have on the part of labor, man- 
agement, agriculture, and government. It 
is the duty of government, moreover, to 
do forward planning in respect to fiscal 
policy, taxation, public health, the na- 
tional defense, and the like. Compulsory 
planning and control of the nation’s eco. 
nomic life, however, is in a totally dif- 
ferent category. As Peter Drucker said 
in a recent book: “The panacea which is 
being advertised today under the mis. 
leading name of ‘Planning’ is not a prep- 
aration for future events and contin- 
gencies. It is the abolition of all limita- 
tions on governmental power.” 

The long history of man’s struggle for 
freedom indicates that a part of the 
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Associated Grocers’ Officers. W. M. Clark, right, of Clark and Johnson, has 
been elected president of the newly formed Associated Grocers, an organization of 
125 Dallas retail grocery stores. Roy C. Meanor, left, has been named advertising 
director of AG Foodmarkets, a subgroup of Associated Grocers comprising 72 retail 
grocery stores cooperating for advertising purposes. Other Associated Grocers’ 
officers include B. J. Dooley, vice president; Jess Epps, treasurer; and C. F. Counts, 


secretary. 


price he must pay for it is the willing. 
ness to assume a large measure of respon- 
sibility for his own physical well-being. 
Whenever men have endeavored to trans- 
fer their economic responsibilities to the 
shoulders of other fallible men calling 
themselves government, they have even- 
tually reared a Frankenstein monster that 
has turned and devoured their political, 
intellectual, and spiritual liberty. Plu- 
tarch’s sage observation that “the real 
destroyer of the liberty of any people is 
he who spreads among them bounties, do- 
nations, and largesses,”’ still holds good, 
along with Plato’s prediction about 350 
B.C. that “democracy contains no long 
range force which will check the constant 
tendency to put more and more on the 
public payroll.” 

Significantly enough, freedom for the 
common man has seldom, if ever, re- 
sulted from the efforts of either the 
aristocrat or the wage earner. The en- 
trenched privileges of aristocracy and 
the leveling-down demands for equality 
under the rule of the proletariat have 
proved to be equally destructive of per- 
sonal liberty. Hence, such freedom as the 
ordinary man has enjoyed for brief peri- 
ods since the dawn of history has always 
emerged as a corollary of the develop- 
ment of a middle class composed of busi- 
ness and professional men and farmers. 


A recent lecturer at Princeton Univer- 
sity affirms that “political democracy 
came to the United States as a result of 
economic democracy.” History shows 
that business men were principally re- 
sponsible for such freedom as Athens en- 
joyed before the age of Pericles; as 
Rome had before the time of Marius and 
Sulla; as the Republic of Florence had 
under the early Medici. The merchant 
class, moreover, created the free cities 
of the Hanseatic League. And certainly 
in modern times, freedom for the com- 
mon man has been the outstanding char- 
acteristic of the business civilization of 
the Netherlands, Switzerland, France, 
Great Britain, and the United States. The 
reason for all this is obvious. A complex 
and expanding commercial and indus- 
trial society requires political stability 
of a high order to ensure the sanctity of 
contracts, the protection of property, and 
the right to labor at a vocation of one’s 
own choice; and such stability can be 
secured only by having the foundations 
of government laid sound and deep in 
the hearts and minds of the people where 
it is presumably safe from the arbitrary 
whims of tyranny and dictatorship. 
Hence, as a part of the price of free- 
dom, business men must faithfully recog- 
nize their historic mission as preservers 
of the precious values of human liberty. 
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Retail Hatters Elect. New officers of the Dallas Retail Hatters’ Association for the 
1947-48 fiscal year include, left to right: Myer Corekin of Adam Hat Stores, secretary- 
treasurer; Count Mayes of Irby-Thompson, Inc., president; Roland Ellis of Roland 
Ellis Men’s Wear, vice president; and Alfred Rosenfield of Gus Roos Company, 


chairman. 


To that end they should be shining ex- 
amples of civic virtue, using that word 
virtue in the exact sense in which it is 
employed in my text today. They must 
eliminate unethical practices in their 
own enterprises so that business can al- 
ways come into the court of public opin- 
ion with clean hands; they must be 
keenly conscious of the social signifi- 
cance of their day by day decisions; they 
must be good stewards of the responsi- 
bilities with which individual freedom 
has entrusted them; they must constantly 
endeavor to create better conditions of 
employment by the elimination of health 
and accident hazards; they must steadily 
seek ways and means of regulating em- 
ployment and cushioning the effect of 
advancing technology by passing along 
the benefits of improved technique and 
quantity production through lower prices 
and higher wages; they must take an 
active part in public affairs; they must 
seek to be industrial statesmen rather 
than mere business men. 

Henry Bergson, the French philoso- 
pher, made this significant statement 
away back in 1914: “Science . . . equipped 
man in less than 50 years with more tools 
than he had made during the thousands 
of years he had lived upon earth. Each 
new machine being for man a new organ, 
an artificial organ, his body became sud- 
denly and prodigiously increased in size, 
without his soul being at the same time 
able to dilate to the dimensions of his 
new body.” That was 33 years ago, and 
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we still have the same problem confront- 
ing us, made still more acute by the dis- 
covery of atomic fission. It cannot be 
solved by the spawning of more laws and 
regulations, if we are to keep our free- 
dom. Its only solution lies in the develop- 
ment of adequate moral competency, a 
task in which there can be no evasion of 
individual responsibility on the part of 
any citizen who truly loves his country. 
In his last publicized articles, “The 
Road Away From Revolution,” written 
principally on his deathbed, Woodrow 
Wilson said: “The sum of the whole mat- 
ter is this, that our civilization cannot 
survive materially unless it be redeemed 
spiritually.” 

For many years those who would bring 
about state socialism by peaceful means 
have advocated this formula: Select a 
time of great political and social un- 
rest; then discredit in every possible way 
those in power during the preceding era 
of prosperity; blame the ensuing de- 
pression on those leaders; then under 
guise of emergency, enact legislation 
that prevents confidence from returning. 
Finally, having destroyed the only basis 
on which private competitive business 
can flourish say to the unthinking pub- 
lic: “We are extremely sorry to do it, 
but inasmuch as private individuals will 
not create prosperity, the State, greatly 
to its regret, must step in and do so 
through outright control of agriculture, 
industry, banking, and commerce.” 

Now just go over the history of events 








Dual Skywriting Planes 
Make Debut Over Dallas 


Skywriter “Gus” Ficken, pictured 


above, one of the star performers of 
the new dual method of skywriting—a 
“celestial drama”—along with his part- 
ner, EVERETT Roy “Bud” Francis, 
made their debut over Dallas and sur- 
rounding territory recently according 
to an announcement by the Pepsi-Cola 
Bottling Company of Dallas. 


Via dual skywriting, each letter of 
the “Pepsi-Cola” message was writ- 
ten simultaneously by the two planes. 
Ficken, an old timer in the Skywriting 
Corps, is a veteran of four years in the 
Army Air Transport Command. Not 
to be out-done, “Bud” reports he has 
seen five years service also in World 
War II where he served as a Captain 
of Air Corps in Africa, India, Ferry 
Command. 

Skywriting smoke is made of an oil 
base chemical fused with the exhaust 
gas. The letters are one mile high and 
reach ten miles across the sky. The 
planes work at an altitude of 10,000 to 
15,000 feet. 


The usual routine of both “Bud” and 
“Gus,” after their hard day of flying, 
was to drop in to the Pepsi-Cola Bot- 
tling Company at 2108 North Harwood, 
for a relaxing few moments over a 
frosty bottle of “Pepsi.” 
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of the past 16 years and see how closely 
that pattern has been followed. I am not 
for one minute asserting that those in 
charge of the public administration of 
affairs in this country are Socialists or 
Communists or Fascists or anything of 
the sort. But I do believe very firmly that 
the pattern of events that has been fol- 
lowed, if continued much longer and 
further, will lead inexorably to state 
socialism. 

We must not delude ourselves by what 
happened on November 5, 1946. The 
majority vote on that day was largely a 
vote of protest against labor strife and 
bureaucratic rules and regulations. Cer- 
tainly, the American people have not 
suddenly seen a great light and turned 
back with new conviction to the basic 
principles on which the Republic was 
founded and on which its perpetuation 
depends. All that has been won is a tem- 
porary rear-guard action in the long- 
range fight against the rising tide of col- 
lectivism. We shall be fools, indeed, if 
we do not use the time thus gained in 
driving home to the American public 
the fact that “No free government or the 
blessing of liberty can be preserved to 
any people but by a firm adherence to 
justice, moderation, temperance, frugali- 
ty. and virtue and by a frequent recur- 
rence of fundamental principles.” 

Just listen to these quotations: 

Harry Bridges, president, Longshore- 
men’s and Warehousemen’s Union: “If 
all CIO members could understand what 
united political action means, there 
might not be any more employers or 
private industry in the United States.” 

Victor Reuther of the United Automo- 
bile Workers: “A new American progres- 
sive party must propose a pattern of 
social ownership which will serve to 
break the controls of monopoly capital- 
ism, advocating the substitution of demo- 
cratic social ownership for private mon- 
opoly ownership.” 

Mrs. Evelyn Burns, National Resources 
Planning Board on Post-War America: 
“Society will have to devise methods that 
would refuse individuals the right to 
make what use they wish of their own 
labor and property.” 

A. A. Berle, former Assistant Secre- 
tary of State: “The Government will 
gradually come to own most of the pro- 
duction plants of the United States.” 

Rexford Tugwell, ex-governor of 
Puerto Rico: “Business will logically be 
required to disappear.” 

Now the question arises, what are we, 
as patriotic American citizens, going to 
do about this whole problem? Do we 
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or any other make 
of car or truck 


EITHER Ed Maher automo- 
bile service center is big, 
complete with the modern 
equipment and the expert 
mechanics to accomplish any 
repair or service easily, 
quickly, and economically. 
That goes for any make car 
or truck, from the smallest 
to the largest @ But Dallas is 
big, too. So you’ve two big 
Ed Maher Service Centers-- 
one in downtown Dallas... 
the other in Oak Cliff--lo- 
cated to serve you twice as 
conveniently, twice as quick- 
ly, twice as well, and at a 
saving to you. 
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Z, complelé AUTOMOBILE SERVICE 


CENTERS—twice as convenient 
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still believe in representative democra- 
cy? Do we want to preserve it? Are we 
willing to trade our liberty for security, 
our spiritual freedom for bread? 

“What can I do?” you ask. Here is my 
answer: 

1. Study and understand the political 
philosophy underlying the American 
system of representative democracy, pri- 
vate competitive business and civil and 
religious liberty. Discuss this philosophy 
with your fellow citizens. 

2. Test every proposed governmental 
policy against this political philosophy 
—thinking independently and not blindly 
following herd opinion. 

3. Take an active part in politics by 
helping to form policies and assisting to 
select and elect the right man to office. 

4. Vote yourself and see that others 
do so. 

5. Seek ways of rendering public serv- 
ice yourself by serving on committees, 
governmental commissions, and, if pos- 
sible, by holding public office. 

6. Advise and counsel regarding pend- 
ing public questions with your elected 
representatives in city, county, state, and 
nation. 

7. Support actively those civic and in- 
dustrial organizations that are fighting 
for the American system. 

8. Interest yourself in education, pub- 
lic and private, in three ways: 

(a) Insist that the curriculum stress 

mental discipline. 

(b) Insist on the study of classical 
history where one sees time after 
time the recurrence of mass move- 
ments similiar to those which we 
are now witnessing in this coun- 
try. 





Coin Week in Dallas. A display by the Dallas Coin Club in one of the windows of 
Linz Brothers, Jewelists, pictured above, marked the Dallas observance of National 
Coin Week. Both old and modern coins from the private collections of club members 
—gold doubloons, silver pieces of eight, Grecian silver tetradrachms, and rubles of 
Peter the Great—made up the exhibit, with most of the items shown publicly for the 
first time. Wayne Gard, editorial writer for the “Dallas Morning News” and a mem- 


ber of the coin club, arranged the display. 


(c) Insist on the study of political 
philosophy so that the rising gen- 
elation may understand what the 
roots of liberty in America are 
and thereby acquire a sense of 
pride in our institutions. 

9. Interest yourself in the church. 
since our Anglo-Saxon political philoso- 
phy is founded on the religious concept 
of the sacredness of the individual in the 
eyes of a Sovereign God—a principle 
which is common to all three of our 
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THE HOUSE THAT SERVICE BUILT 


OUR SPECIALTIES: 


A 
i 
% MACHINE TOOLS— WELDING EQUIPMENT I 
% WOODWORKING MACHINERY i 
% AIR COMPRESSORS — PORTABLE ELECTRIC TOOLS : 
% AIR TOOLS —ELECTRIC MOTORS — MILLING CUTTERS — FILES — HACK SAW BLADES 
i 
i 
i 
: 
| 





% BAND SAW BLADES — CIRCULAR SAW BLADES —DADO HEADS —MOULDER KNIVES 
%& PLANER KNIVES — SHAPER STEEL—SAND PAPER — SANDING BELTS 
% GRINDING WHEELS — METAL CUTTING BAND SAW BLADES (DISSTON) 
% V-BELTS AND PULLEYS —HAND TOOLS (STANLEY) — INDUSTRIAL SUPPLIES 


MACHINERY SALES & SUPPLY CO. 
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great religious faiths—Protestantism, 
Catholicism, and Judaism. 

10. Practice what you preach by dem- 
onstrating, through ethical conduct of 
your personal affairs, your own faith in 
constitutional representative democracy. 
private competitive business, and civil 
and religious liberty. 

Those who doubt their capacity to do 
such things may find rare encouragement 
in a passage from “The History of the 
American Revolution,” written by Dr. 
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David Ramsay, a South Carolina physi- 
cian and revolutionary patriot, in 1789: 


“Men whose mincs were warmed with 
the love of liberty, and whose abilities 
were improved by daily exercise and 
sharpened with a laudable ambition to 
serve their distressed country, spoke, 
wrote, and acted with an energy far sur- 
passing all expectations which could be 
reasonably founded on their previous ac- 
quirements.” 

Pericles observed 2,400 years ago that 
“The secret of liberty is courage”; not 
food, not comfort, not money, but just 
plain old-fashioned fortitude of body, 
mind, and soul. In thinking about the 
Four Freedoms that we hear so much 
of these days, I have often wondered 
what the reaction of the Pilgrim Fathers 
would have been the day they landed on 
the rocky, barren coast at Plymouth if 
Governor Carver had said: Those of you 
who seek primarily freedom from want, 
come ashore. Not a man would have 
stirred. Again suppose he had said: 
Those of you who seek primarily free- 
dom from fear in this wilderness full of 
savages, come ashore. Not a man would 
have left the ship. But, thank God, im- 
pending privation and fear did not daunt 
those sturdy pioneers. They had known 
at first-hand what political, intellectual, 
and spiritual tyranny meant and they 
were willing to pay the price for the 
blessings of such liberty in the new 
world, no matter what physical suffering 
was involved. They landed in mid-winter. 
Before many months had passed, half 
of the number had died. Yet when the 
Mayflower sailed home in April, as an 
old historian says: “Not one of the col- 
onists went in her. So sweet was the 
taste of freedom under the shadow of 
death.” May it not be written of us in the 
fateful years ahead, that we lacked that 
courage of body, mind, and soul which. 
when all is said, is the real price of 
freedom. 


Dale Miller 

{Continued from Page 7] 

Wallace seeks to accomplish. Impression- 
able young people who will constitute 
considerable voting strength in 1952 will 
be ripe for cultivation between now and 
then; and meanwhile the dissidents and 
malcontents among the oldsters will not 
be neglected. The campaign is shaping up 
at last. 

Such was the talk in Washington in 
April. And about those cherry blossoms: 
They may not impart much fragrance, 
but they never give off an odor. 
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How Would YOU Like to Get 
DIVIDENDS wit Zocer INSURANCE? 


Yes, how would YOU like to get DIVIDENDS on your Fire and 
Casualty Insurance? Thousands of Texas firms and individuals are, 
simply by placing their insurance with the Employers Casualty 
Company. 

If you are not receiving DIVIDENDS with your Fire and Casualty 
Insurance, why not call or write the Employers Casualty Company 
office nearest you and ask for full information about this Company's 
direct-writing, select-risk plan which saves the policyholder money, 
without sacrificing safety or service. 


Remember you have nothing to lose and a DIVIDEND to gain when 
you buy your insurance direct from this 27-year-old Texas company. 


WRITING: FIRE © WINDSTORM e¢ HAIL ¢ EXPLOSION 
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Your Favorite Ice Cream 
Dealer now has this New 
EXTRA QUALITY BOEDEKER in 
this new Distinctive Package 
... Or can get it for you. Ask 
for it by name 
BOEDEKER 1886 

A PREMIUM ICE CREAM 


please, for a new Ice Cream 
taste treat. 
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Built on Years of Service 


¥%& Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 


customers in the Dallas Southwest. 


Established 


1869 PADGITT BROS. 
COMPANY 
Leather Goods— 
Wholesale and Retail 


1869 THE SCHOELLKOPF 
COMPANY 
Manufacturers and Wholesale 
Distributors 


1872 e’termnat co. 


Street Rallway 


1872 sAncer sros. 


Retail Department Store 


1875 DALLAS TRANS. & 
TERM. WHSE. CO. 
Warehousing, Transportation 
and Distribution 


L875 sank in atas 


Banking 


1876 cochran 


Insurance General Agents 


1876 company 


Home Furnishings 


Established 
MOSHER STEEL 
188 COMPANY 


Structural Reinforcing 
Steel and Machinery Repairs 


J. W. LINDSLEY 
1882 & COMPANY 
Real Estate, Insurance 


1889 wmerzcer's vairy 


Dairy Products, Wholesale 
and Retail 


1850) Henson, nic. 


Printing and Advertising 


1893 — & SONS, 
senitinianientens and 


Paper Products 
JOHN DEERE 


1900 PLOW CO. 


Agricultural Implements 


1902 CULLUM & BOREN 
COMPANY 
Wholesale and Retail 
Sporting Goods 
Established 


19 3 a NATIONAL 


Banking 










Early-day home of Fakes & Company, pioneer in the home furnish- 
ings field, is shown in this Dallas street scene of 1908, photographed 
from the intersection of Live Oak, Ervay, and Elm, looking west on 
Elm. Now the location of Dunton’s Cafeteria, the building was 
erected by Fakes in 1906 and was occupied by the firm until 1926. 
It was at this address that J. O. Yeargan, present manager, joined 
Fakes 32 years ago. Having served Texas for 75 years, Fakes, cur- 
rently located at 1307 Elm, has been in Dallas since 1876. The bunt- 
ing and flags shown in the picture were street decorations for the 
national convention of the Elks’ Grand Lodge. 


1903 comeany 
Ac-Ka-Me Products, Insect 


Screens, Cabinets, Lockers, 
Boxes and Venetian Blinds 


1903 REPUBLIC INSUR- 
ANCE COMPANY 
Writing Fire, Tornado, Allied 


Lines and Inland Marine 
Insurance 


1903 FIRST TEX. CHEMI- 
CAL MFG. CO. 
Pharmaceutical Manufacturers 
1904 ATLAS METAL 
WORKS 
Sheet and Metal Manufacturers 
19] T. A. MANNING 
& SONS 


Insurance Managers 
Fire — Casualty 


Established 
1906 HESSE ENVELOPE 
COMPANY 
Manufacturers of Envelopes 
and File Folders 


1909 THE SOUTHERN 
SUPPLY COMPANY 
Wholesale Hardware and 
Industrial Supplies 


IST] shoe company 


Manufacturing 
Wholesalers 


19le strrcy company 
Stationers—Office Outfitters 
1914 insurance assw 


Workmen's Compensation 
Insurance 














*Berths may be occupied at 9:30 P.M. and retained | 
at destination until 8:00 A.M. the next morning. 
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MORE SEATS ... MORE ROOM 
MORE COMFORT... MORE TIME FOR 
LEISURELY SHOPPING (THOUSANDS OF 
WORKERS DO THEIR SHOPPING LATE 
IN THE AFTERNOON} 


Your cooperation in planning your 
shopping trips between 10 and 4 is most 
appreciated by workers who MUST ride 
during peak hours. 


DALLAS RAILWAY & TERMINAL CO. 

















The Only Down-town Dallas Drive-in Bank 
Deposit Service 


@ The purpose of the down-town drive-in 
deposit service is to give quick, convenient 
service for business houses or individuals in 
business located beyond walking distance 
from the bank, on days when deposits are 
the only banking service required. Checks 
are not cashed at the Drive-in windows, be- 
cause signature cards and balances are not 
_ available. 














C ome west on Commerce 
Street almost to Ervay. At the 
Mercantile Bank Building, turn 
right at the first entrance, plain- 
ly marked, “Deposit Entrance.” 


Drive straight ahead to De- 
posit Window, where the teller 
on duty will push out deposit 
drawer, into which you drop 
your bank book and deposit. 
The deposit is entered in your 
pass book, while you sit in your car. After this convenient 
“Arm Chair Banking” is completed, without backing or 
turning around you drive straight ahead through this 30- 
story building to Main Street. 














This service is only for business firms, or for individuals 
in business. It is not available to individual personal check- 


TILE 
NATIONAL BANK 


Resources Over $175,000.000 




















MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 








